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ART HISTORY 
 
 
Graffiti: Art That Plays by its Own Rules  

 

Caitlin Daly 

 

Hip-hop graffiti as an academic area of study is often referred to as controversial, especially in terms of art, because the 
question of graffiti as an art form, or simply as vandalism, is still up for debate. It is hard to deny the presence graffiti has 
in society, especially in urban environments. If graffiti is art, is it considered “high art”? Can graffiti hold its own in a 
museum or gallery? What are the repercussions of taking graffiti off of the streets and into galleries? This study holds the 
position that graffiti is, indeed, art, although it will never be fully accepted by the larger art community, nor should it be. 
Graffiti is so unique that it stands on its own, in its own cultural context. Using research conducted through interviews 
with people who lived during the 1970s-1990s, movie documentaries, and books written about graffiti, the argument of 
graffiti as its own art form is created.  

Graffiti is possibly the most wide spread art form viewed in today’s culture due to its public nature. In the 
words of Susan A. Phillips, it is “an art of the world.”1 One does not have to seek out an art gallery or a 
museum in order to view graffiti. Instead, graffiti is brought to the public; this is only one facet of this 
medium that makes its truly unique. Graffiti has been around for centuries and is considered one of the earliest 
art forms. Despite its long art history, modern graffiti is almost always left out of art history textbooks as a 
result of its illegality. Graffiti, from the 1970s to the present, specifically the genre of hip-hop graffiti, exists 
on its own terms; it is its own separate art form that will never fully be a part of the larger art institution.  

Graffiti dates back to prehistoric times when cavemen drew and scratched images onto caves in France and 
other areas around the world. In other words, humans have been creating art since the beginning of human 
existence. Their desire to communicate mirrors the desire artists have today. Graffiti spans millenniums. The 
word graffiti, itself, is derived from ancient Greek word graphien, meaning to write or draw.2 The act of 
writing on walls is even mentioned in the Bible in the book of Daniel, “In the same hour came forth the 
fingers of a man’s hand, and wrote over against the candlestick upon the plaister of the wall in the king’s 
palace: and the king saw the part of the hand that wrote…”3 Archaeologists found drawings scratched onto 
walls in the ancient city of Pompeii, as well as in the catacombs of Paris and Rome. French photographer 
George Brassaï is known for his documentation of the streets of Paris during the early half of the 20th century. 
Included in his œuvre are photographs of images brutally cut into Parisian walls [see figure 1].4 Despite the 
fact that all of these examples are instances of graffiti, graffiti as it is known today, developed in the late 
1960s and early 1970s. The general aesthetic has greatly changed over the years, especially when the spray 
paint can was introduced in 1950. Scratching on a surface evolved into painting on a surface.  

Since the 20th century, New York City has been considered the capital of the art world, so it is no surprise that 
it also serves as the center of graffiti, although the vast majority of graffiti writers will never break into the 
institutionalized New York art scene (From here on out the term “writer” will refer to graffiti artists during the 
time of 1970-1990s). Unlike the art displayed in museums, graffiti is highly concentrated within low-income 
urban environments, such as New York City, Los Angeles, Philadelphia and Chicago. These areas tend to be 

                                                            
1 Susan A Phillips, Wallbangin’: Graffiti and Gangs in L.A. (Chicago: University of Chicago Press, 1999), 40. 
2 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 15. 
3 Dan 5:5-7, 17, 24-31 (KJV). This verse is actually where the phrase “The writing on the wall” originates.  
4 Kirk Varnedoe and Adam Gopnik, High and Low: Modern Art and Popular Culture (New York: Museum of Modern Art, 
1990), 79. 



8
 

populated by poor blacks and Hispanics. According to sociologist Richard Lachmann’s inquiry of New York 
City district attorneys, based on their arrest records “perhaps 5%” “at most a tenth” of writers were non-
Hispanic.5 Women are also under represented in the world of graffiti. Of those women writers, most tend to be 
involved because they are dating their mentor. Not all men are as welcoming to women though; sexism is very 
prevalent in the world of graffiti.  

Most of the men interviewed [by Lachmann] believe that graffiti writing should be 
restricted to men and would not train women or accompany other men who 
brought along women. The male graffiti writers’ sexism is integral to their bravura 
conception of the act of graffiti writing. They often define the dangerousness of 
writing on the subways in terms of women’s inability to participate. ‘You got to 
get into the yards by going under those barbed-wire fences. They have dogs loose. 
Women get scared and can’t keep up.’6 

This exclusionary mindset is one reason why the demographics of writers stays the way it does.  

Most writers, even today, are not trained in art schools, they do not learn about proper technique in terms of 
drawing the human form. Their lack of formal training is only another point that distinguishes graffiti from 
every other art form. Artist Lee Quinones agrees, “You got all these kids who are not necessarily well versed 
and educated in the arts, and all of a sudden they’re creating, you know, this art movement without any 
reference to art history.”7 Instead of learning about color, line, texture, and form from the Masters, they begin 
studying under an older writer as early as the age of 12. These protégés are referred to as “Toys”.8 
Experienced writers seek out boys who are two to four years younger than them, their toy becomes like a little 
brother to them. Most boys meet their mentor at their junior or senior high school or at their housing project. 
This system of novice and mentor is highly beneficial to both parties. Lachmann also interviewed 25 writers, 
one of whom shares the relationship between a toy and his mentor: “Mentors gain satisfaction, and ratification 
of their skills, from ‘showing toys all I know, teaching my style.” Novices spread word of their mentors’ 
abilities to spray-paint and outwit the police: “That was all the juniors [high school students] know who be 
king [most prolific tagger] of the [subway] line.’”9   

Subway trains became one of the most popular places for graffiti during the 1970s through the 1990s [see 
figure 2]. At first writers strove to get their work seen by as many people as possible. The goal for these artists 
was to go “all city”, meaning their work would be on trains that passed through every neighborhood.10 A 
realization occurred that the best way to achieve this was to put it on subway trains that traveled. The art is 
now becoming even more public; it leaves its confined space of the ghetto and travels to other less deprived 
areas of the city. The fleeting movement of the subways fits perfectly with the ephemeral nature of graffiti. 
Graffiti is not permanent. No one knows how long a piece will stay up without either being removed or 
covered by another writer’s work. Spanish author Armando Silva says ephemerality is one of the defining 
qualities of graffiti.11 To Lee Quinones who lived and wrote during this time, to him it was only natural to 
begin to write on trains, it was an outlet for these kids to express themselves and communicate with other 
artists.12 It is interesting to compare an art historian’s view of the usage of trains with an actual artists reason 
to why they were used. Perhaps writers were seeking to achieve ephemerality in their work and felt the best 
way to do so was to use subways trains as their canvas. Odds are, writers saw trains as a fresh slate that could 

                                                            
5 Richard Lachmann, “Graffiti as Career and Ideology,” American Journal of Sociology 94 (1988): 235. He also notes that 
these statistics may reflect arresting officers’ own biases. 
6 Ibid, 235 
7 Next: A Primer on Urban Painting, directed by Pablo Aravena (2005, Quebec: Quebec, Inc., 2005), Netflix.  
8 Lachmann, “Graffiti as Career and Ideology,” 234. 
9 Ibid. 
10 Pamela Dennant, “Urban Expression… Urban Assault... Urban Wildstyle… New York City Graffiti” (paper written for 
American Studies Project, Thames Valley University, London, England, 1997).  
11 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 30 
12 Next: A Primer on Urban Painter, dir. Pablo Aravena. 
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carry their work around the city so that more people could see it.  

Graffiti on subway trains had become so widespread that it became its own subset of this art form. “Subway 
graffiti” is typically referred to as “hip-hop graffiti.” Some people consider hip-hop to “real graffiti” as 
opposed to some other forms, like gang graffiti or political graffiti.13 Gang and political graffiti did not 
embrace the hip-hop culture that was booming during the late ‘70s and into the ‘90s. Hip-hop was not only 
about music and graffiti, but also break dancing, and disc jockeying.14 Hip-hop and graffiti go hand-in-hand. 
Without hip-hop, graffiti would not have been as popular during the later half of the 20th century. Lisa 
Gottlieb quotes Joe Austin in her book Graffiti Art Styles: A Classification System and Theoretical Analysis 
as saying, "Although writing sustains its identity as an illegally practiced art form, through hip-hop culture 
writing has also found ways of making itself more acceptable ... (mostly by turning itself into a valued popular 
culture commodity)."15 

Just like other types of art, this single sector of graffiti has its own history and evolution over time, along with 
certain styles and manners in which one writes. “Tags” are the most basic and fundamental forms of graffiti 
[see figure 3]. A tag is essentially a writer’s signature: his pseudonym in two or three letters.16  Not only is the 
name important, but also the style in which the name is rendered is of the same importance, if not more.17 
Many times a tag is so abstracted that it becomes illegible, but if someone with a specific style writes it, then it 
is just as recognizable to other graffiti artists. A woman, who wishes to remain anonymous, explained the 
magnitude of tagging during the 1970s when she was a teenager on the north side of Chicago, “When you 
tagged, you didn’t fuck around. It was a big deal. We spent all our time in school perfecting our tag. It was our 
signature, it showed where you’ve been, what your area was. All everyone did was draw their name in class, 
perfecting it, and perfecting it saying, “What do you think about this?” and then it began to evolve and 
become more artistic as people developed their style. It was absolutely an art form.”18 

The evolution of tags eventually grew into “throw-ups” [see figure 4]. As the name suggests, these are painted 
and thrown up quickly. They typically use two to three colors, one for the outline and one to fill in. 
Frequently, bubble letters are the aesthetic for throw-ups. Throw-ups are similar to a tag in that only a few 
letters of the writer’s name are used, either the first two letters or the first and last letters of someone’s name.19 
Tags and throw-ups are the simplest forms of hip hop graffiti and are therefore the most widespread. “Like 
tags, however, throw-ups are designed to get one's name over as many surfaces as possible, and are therefore 
less concerned with "style or technical proficiency.’”20 Almost anyone could do them, not many taggers 
moved on to pieces or murals.21 

Pieces (short for masterpieces) are the next step up from throw ups. Gottlieb describes them as “the pinnacle 
of graffiti art.”22 Just as those who write tags are called “taggers”, those who paint pieces are referred to as 
“piecers.”23 Because pieces are so advanced, they can take days to create. Piecers spend time beforehand 
sketching and planning what they want to paint.24 In this sense, they are like any other artist. The public is 
more willing to accept pieces as art work because they are more technically advanced and require more skill 
than tags or throw ups. 

                                                            
13 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 54 
14 Lisa Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis (Jefferson, NC: McFarland, 2008), 
Kindle edition. 
15 Ibid 
16 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 318. 
17 Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis, Kindle edition. 
18 Interview with woman from Chicago, December 1, 2012.  
19 Jessie L. Whitehead, “Graffiti: The Use of the Familiar”, Art Education, November 2004. 
20 Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis, Kindle edition. 
21 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 322. 
22 Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis, Kindle edition. 
23 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 322. 
24 Ibid. 
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The debate over graffiti as a legitimate art form is still being discussed today. Throughout history, art, unless 
sculptural, is set and shown indoors in a gallery, museum or other esteemed location. Graffiti obviously breaks 
that rule because it is illegally painted on sides of buildings, trains, fences, rooftops, etc. Hugo Martinez, a 
sociologist at the City College of New York and founder of United Graffiti Artists (U.G.A.) wanted graffiti 
artists to move their work indoors, onto canvases. “Pointedly suggesting, that ‘if people see graffiti on walls 
inside buildings instead of on walls outside buildings, they will think it is art,’ Martinez sought to cast the 
organization as an artist-driven, modern art movement in the tradition of twentieth-century "isms" such as 
Futurism and Abstract Expressionism.”25 Martinez failed at trying to bring graffiti indoors and to a status of 
high art. The writers themselves felt uncomfortable, they had a hard time transitioning from trains and walls 
onto canvases.26 The artists were not the only ones who were displeased with the appearance of graffiti into 
galleries and museums. Graffiti has been and always will be considered a deviant art form. Graffiti is only 
“deviant” because our culture says so. “Audiences that consume, and institutions that distribute and display art 
encourage artists to produce works that conform to the aesthetic standards of their art world.”27  

In addition to graffiti having a radically different aesthetic, it also is illegal. The illegality of graffiti falsely 
links it with violent crime.28 Even violent words like “bomb”, “battle” and “kill” are thrown around a lot by 
graffiti writers and play into this stereotype. It is not hard to imagine why someone who is ignorant to the 
slang meanings of these words would view graffiti as aggressive.29  In Los Angeles specifically, “hip-hop 
graffiti is many times one of the strongest paths away from violent illegal behavior.”30 Hip-hop graffiti crews 
purposefully counter gang graffiti, of which is typically violent.31 Outsiders look at graffiti purely as a form of 
destruction when in fact this is not the case at all. “Hip hop graffiti is about creation, not destruction. Writers 
are hip-hop producers first, vandals second. Vandalism is what they wind up doing during the course of their 
work, but their main goal is generally not that of the vandal.”32 Hank O’Neal is a graffiti photographer and has 
worked with graffiti and street art since the mid-70s. He, too, agrees that vandalism is just a means to an end 
in terms of graffiti, "Some of these kids are vandals, sure, but the energy that so many of them have is 
incredible, I believe that some of the things that these kids are putting up on walls is more exciting and 
intellectually interesting on a thousand different levels than what's up on the walls in most museums and 
galleries. Because it's not over-conceptualized, they're acts of pure artistry, and often made under really tough 
conditions. And there's always an element of risk and danger because some people don't want it to be done."33 
Contemporary street artist Barry McGee seconds his opinion, while on the show Art: 21 he said “…stuff done 
on the street, it’s very close to the truth. It’s like the highest art there is.”34 
 
Again, the trouble with graffiti leaving its natural habitat and entering institutionalized galleries and museums 
reappears. Graffiti is often referred to as street art for a reason: it is an art form that belongs on the streets. So 
much of graffiti is about its setting. Panofsky’s theories on semiotics sheds some light on this idea, “While 
subject matter suggests the simple identification of an object, the significance of that object within the visual 
context of the artwork and within a broader societal context contributes to the overall meaning of the work.”35 
Artist Tim Rollins agrees, “It is difficult to accept it on white gallery walls. Then it becomes part of the 
commodity market. The social context is what gives it meaning, and this is being ripped from it.” Author Suzy 
Gablik furthers this argument, “[graffiti] needs ‘criminality’ to maintain its ethical quality, its note of 
authenticity.”36  

                                                            
25 Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis, Kindle edition. 
26 Ibid, with the exception of Jean-Michel Basquiat. 
27 Lachmann, “Graffiti as Career and Ideology,” 231. 
28 Ibid, 232. 
29 Phillips, Wallbangin’: Graffiti and Gangs in L.A., 311.  
30 Ibid, 314. 
31 Ibid. 
32 Ibid, 311. 
33 Scott Alexander, “Street Illegal”, American Photo, March/April 2012.  
34 “Place.” Art in the Twenty-First Century, season 1, episode 1, released September 21, 2001 (Art 21, Inc., 2001). 

35 Gottlieb, Graffiti Art Styles: A Classification System and Theoretical Analysis, Kindle edition. 
36 Dennant, “Urban Expression… Urban Assault... Urban Wildstyle… New York City Graffiti.” 
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During the years of 1972 (when U.G.A. was formed) and 1980 (when hip hop was exploding), graffiti saw a 
spike in gallery and museum interest. So much of the allure of graffiti relied on its illegality and deviance, but 
once those things were removed by placing it in a new standardized context, its meaning vanished, and the art 
scene lost interest in it. Before this even happened though, when art dealers went to appraise the graffiti work 
they had, it was impossible for them to come up with prices. Graffiti differs so much from other modern and 
post-modern art work that there is literally nothing to compare it to in order to come up with prices. In order to 
take attention off of dealer’s inability to value these works, they belittled the aesthetic of graffiti by using the 
pretext that these artists came from poverty stricken families (which was not always the case) and yet were 
still able to “paint just like real, trained artists.”37 

Graffiti is on a completely different playing field from institutionalized, “high” art. Graffiti writer haze 
explains it as such, "It's very tricky to call graffiti art because it was born to operate outside the system, and art 
has a system. So when you put graffiti in a gallery, you are taking an outsider and putting it inside. It's like 
putting an animal in a cage."38 Hip-hop graffiti will never be fully accepted into the institution of art. The 
context in which is has been and is created is one of the most important aspect in understanding the meaning 
behind it. By stripping graffiti from walls, trains, rooftops, etc. one is stripping the meaning from the work. 
Context is all and when Graffiti is taken out of the context in which it is meant to be presented, it loses its 
significance. Graffiti must exist in a realm of its own, where the rules of institutionalized art are completely 
void. Graffiti is art that plays by its own rules.  

 

 

 

 

 

 

 

                                                            
37 Lachmann, “Graffiti as Career and Ideology,” 246. 
38 Dennant, “Urban Expression… Urban Assault... Urban Wildstyle… New York City Graffiti.” 

 

Figure 1. Brassaï. Graffiti de la Série 
VII, La Mort. 1935-1950. 

Figure 2. Subway graffiti. 

 

 

Figure 3. Hip‐Hop Graffiti on a subway, Style Wars.  

 

 

Figure 4.Hip‐hop graffiti, tags and throw‐ups, Style Wars. 
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Always a Woman, Never an Artist: Gender Influence in the Life and 
Work of Mary Cassatt 

 

                     Laura Jenkins 

 

Mary Cassatt has often been celebrated for her contributions to art and society in the late nineteenth and early twentieth 
centuries.  As a career-driven woman who rejected the traditional roles of nineteenth-century American femininity, 
however, Cassatt has proved an interesting paradox for critics focusing on her commitment to the themes of womanhood 
and maternity.  Through an exploration of the artist’s own gender identity as well as the gender environment in which she 
flourished, this paper illustrates the ways in which gender as a social phenomenon influenced both the creation and the 
reception of her work, and considers the ways in which gender continues to inform our experience of the artist today. 

 

It would be an endless task to trace the meannesses, cares, and sorrows, into which 
women are plunged by the prevailing opinion, that they were created rather to feel 
than to reason, and that all the power they obtain, must be obtained by their 
charms and weakness…. 

 

Mary Wollstonecraft, A Vindication of the Rights of Woman p. 57 
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…The answer to why there have been no great women artists lies not in the nature 
of individual genius or the lack of it, but in the nature of given social institutions 
and what they forbid or encourage in various classes or groups of individuals. 

 

Linda Nochlin, Women, Art, and Power and Other Essays p. 158 

 

Mary Cassatt has long been recognized as an important figure in the development of modern art.  Having 
departed her native Pennsylvania for Paris in 1866, Cassatt became the first female to exhibit with the French 
Impressionists at the invitation of Edgar Degas in 1879.39  Since then she has been the topic of much 
discussion and debate.  Unmarried, childless, and financially independent, Mary Cassatt defied the 
conservative conventions of traditional American womanhood in the nineteenth century—a fact which 
afforded her much opportunity in Cosmopolitan Paris, and spurred much criticism and consternation from 
Nativist American audiences.  Regardless of her revolutionary tendencies, however, Cassatt was still a 
woman, and, in an era in which gender provided the foundation for social organization, she was measured as 
such.  Her gender played a fundamental role in the creation and the reception of her work, and it was 
ultimately her gender that both instigated and inhibited her success as an artist.   

In the early decades of the nineteenth century industry created a pronounced distinction between the social 
constructions of femininity and masculinity.  As work moved out of the home and into the factory, women 
were left with a new domestic responsibility and obligation.  Men, in accordance with Herbert Spencer’s 
model of evolution toward high civilization, consequently became associated with the more public and 
intellectual demands of business and politics, while women became the “selfless” charges of society’s moral 
and aesthetic upkeep.40 This patriarchal distinction widened over the course of the century until the ideology 
of “separate but complementary” became a sort of self-fulfilling prophecy by which an individual’s gender 
performance determined, and was indicative of, his or her success in society.41  Art, as a profession that called 
for individuality, productivity, and analytical acuity, was irreconcilable with the private, subjective, and 
essentially reproductive feminine “nature.”42  

The late nineteenth century saw a growing disparity between these gender boundaries and feminine 
involvement, however, as the number of women in the public sphere increased dramatically during and after 
the Civil War.  Mary Cassatt was one of many who embraced a wave of postwar Internationalism, or 
Cosmopolitanism, that rejected elite American academic traditions in favor of a more immediate, ambiguous, 
and sensuous form of art.  In response to this shift, and to shrinking of the bourgeois class that made gender 
distinction possible and palatable, conservative American audiences sought to re-masculinize art and society 
by way of demonizing foreign, particularly French, influence. Cosmopolitan men were condemned for being 
“effete” and lacking a “stiff intellectual backbone” while women were accused of impoverishing society by 
straying from their domestic duties.43  The solution for some, like Mary Cassatt, was thus expatriation. 

                                                            
39 Barbara E. White, Impressionists Side by Side: Their Friendships, Rivalries, and Artistic Exchanges (New York: Alfred 
A. Knopf, Inc., 1996), 184. 

40 Sarah Burns, “The ‘Earnest, Untiring Worker’ and the Magician of the Brush: Gender Politics in the Criticism of Cecilia 
Beaux and John Singer Sargent,” Oxford Art Journal 15:1 (1992), 43. 

41 Angela L. Miller et al., American Encounters: Art, History, and Cultural Identity (Upper Saddle River, NJ: Pearson 
Education, Inc., 2008), 366.  

42 Burns, 43. 
43 H. Barbara Weinberg, “Late-Nineteenth-Century American Painting: Cosmopolitan Concerns and Critical 
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When Cassatt first launched her formal artistic studies at the Pennsylvania Academy of Fine Arts in 1860, she 
was among the first women to be admitted into the traditionally male-dominated university setting.44  As the 
daughter of a wealthy and respected Philadelphia family, however, Cassatt’s academic education, which 
consisted primarily of copying Old Master works, would not have been considered exceedingly radical.  Since 
the beginning of the nineteenth century art had constituted an important part of the formation of a genteel 
class, a marker of cultured social standing, and women in particular were praised for practicing art as a means 
of self-discipline and personal refinement.  This Spencerian idea of “self-culture” ascribed to women an 
inherently amateur artistic status.45  Arts deemed appropriately “feminine” were those that aligned with the 
prevailing views about women’s natural inferiority to the “sterner sex”—that is, those associated with 
domestic life, such as watercolor, copying, and embroidery—and existed entirely separate from arts of the 
masculine profession.46 Thus, although women had achieved acceptance into the same educational 
environments as their male counterparts, educational curricula reflected persisting social attitudes that would 
situate men and women in their respective social spheres.   

Cassatt, whose ambitions went well beyond the Academy’s pedagogical program, understood that becoming a 
respectable professional artist of any kind meant extending her studies to the European Continent, and by 
1865 she had settled in Paris, with a community of other American artists that included such esteemed 
colleagues as Thomas Eakins.47  Unlike her colleagues, however, Cassatt faced restrictive admissions policies 
at the École des Beaux-Arts and was forced to pursue her studies individually, which she did with fervor.  
After traveling extensively through Italy and Spain where she continued to develop her technical mastery, and 
following a brief return to Philadelphia in 1870, Cassatt settled permanently in France in 1874 to “look after 
her own interests.”48  Her family wealth allowed her to keep her own residence and, free of the financial 
necessity of a husband and from the personal obligations of a family of her own, Cassatt dedicated her time to 
portraying the fashionable life she led in Paris.  

Arguably the most influential figure in Mary Cassatt’s development as an artist was Edgar Degas, whose 
“biting wit” and headstrong character were a match even for Cassatt’s.49  Degas was one of the first to turn to 
the pleasures of modern life in painting and it was Degas who, of the Impressionists, sought the most unusual 
perspectives, often favoring motion and transience over permanence or stability; nature, he believed, was 
second in importance to one’s experiences of it.50  Cassatt first encountered Degas’s work perhaps as early as 
1875 and was immediately drawn to the loose application and expressive color palette, which she incorporated 
into her own work later. Degas was equally impressed when he was first introduced to Cassatt at the Salon 
exhibition of 1874; upon first seeing a painting of hers, he reportedly exclaimed, “‘It’s true! Here is someone 
who feels as I do.’”51  Three years later he invited her to exhibit with the Impressionists, which she did for the 
first time in 1879.52  From then on the two enjoyed a 40-year friendship that included both intimate 
collaboration and fierce rivalry. 
                                                                                                                                                                                      
Controversies,” Archives of American Art Journal 23:4 (1983), 25.; Roger Fry, “French Art of the Nineteenth Century-
Paris,” The Burlington Magazine for Connoisseurs 40:231 (June 1922), 272. 

44 Judith A. Barter et al., Mary Cassatt: Modern Woman (Chicago: Art Institute of Chicago and Harry N. Abrams, Inc., 
1998), 81. 

45 Kathleen Pyne, “Evolutionary Typology and the American Woman in the Work of Thomas Dewing,” American Art 7:4 
(Autumn 1993), 17. 

46 Burns, 42. 
47 White, 185. 
48 Barter, 45. 
49 Norma Broude, “Degas’s ‘Misogyny,’” The Art Bulletin 59:1 (March 1977), 105. 

50 White, 25. 
51 Barter, 109. 
52 Broude, 102. 
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A full picture of the Cassatt-Degas relationship is difficult to paint as little primary correspondence between 
the two artists survives today.  However, it is not difficult to understand the artists’ attraction to one another.  
Both were from upper-middle class families, well educated, well traveled, and stubbornly independent.  
Cassatt was both a companion who could withstand Degas’s “irascible temper” and an artist whose 
draftsmanship he “praised and admired,” despite his petulance that it should have come from a woman.53  
Degas brought the fascinating Cassatt into the Parisian avant-garde, and it was her association with Degas that 
initially elevated Cassatt’s status in the art world.  Cassatt, in turn, became an important patron of Degas’s, 
supporting him financially when his “hostility and bitterness” otherwise impeded his commercial appeal.54   

Despite the considerable impact each artist had upon the other, however, in criticism of the two it is generally 
Degas who emerges as the “genius” and Cassatt the admirer.55  This can be attributed to several things.  For 
one, the belief that male artistic talent was superior simply by nature, coupled with women’s own socialized 
inclination to assume their art inferior, positioned Degas as a sort of natural mentor-advisor to Cassatt.  
Secondly, Degas’s reputation for “misogyny,” however irrelevant it may actually have been in his personal 
relationships, (it seems far more likely that Degas regarded all of his acquaintances with equal disdain, 
regardless of their gender, though perhaps the women were less inclined to suffer it), contributed to his image 
as the dominant figure.56  Most importantly, however, Cassatt was not granted access to the brothels and other 
modern evening entertainments that characterized Degas’s work.  Her status as a “gentlewoman” restricted her 
depictions to that of the drawing room and the theater box.57  

Most famous of Cassatt’s works were her images of women, and of women and children in particular, done in 
the late 1870s and early 1880s at the peak of her career with the Impressionists.  Though not unique to 
Cassatt, she has oft been credited with reinventing the theme of mother and child from a “fresh” and 
“personal” perspective.58  Whether or not this was ever the artist’s intention is difficult to say; her own 
renunciation of marriage and childbearing, coupled with the fact that it was purportedly Degas and not Cassatt 
who first suggest the theme, certainly presents an interesting kink in the interpretation of her images as 
“homages to motherhood.”59 Read from an objective standpoint, omitting any gender biases that would link 
the subject matter to “feminine” impulse, Mother and Child (fig.1) for example seems more an impressionistic 
treatment of an accessible scene, the perspective a product of familiarity rather than favor.  Regardless, the 
traditional subject matter provided a safe ground from which conservative critics could acknowledge Cassatt’s 
modernism, and this was no doubt an important factor in her commercial success.   

More in tune with Cassatt’s own lifestyle are her images of the theatre.  These are the works that are the most 
closely related technically to the work of Degas and are thus the most illustrative in terms of gender 
difference.  In At the Theatre (fig. 2) Cassatt’s interest in French and Japanese art forms is evident in the 
flattening of space, distorted perspective, expressive application, and vibrant color palette—which together 
evoke the artificiality of performance much as does Degas’s The Ballet (fig. 3). Both Cassatt’s theatre scene 
and Degas’s ballet feature individual women, without male accompaniment, in popular modern entertainment 
venues.  In both the women are depicted as audience members, spectators of modern life, complete with fans 
and other feminine accouterments.  Both works imbibe the fleeting sensuousness and freedom from narrative 
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characteristic of the Impressionists, and both, as is also characteristic of the Impressionists, refer not to the 
figures in the title but to the activity in which the figures participate. Technically speaking, the two works 
could easily have been done by the same artist.  However, due to the awareness of the artists’ respective 
genders, Cassatt’s work was (and is) perceived and thus critiqued differentially.  

The figure in Cassatt’s At the Theater visually dominates the majority of the composition, leaning over the 
edge of the theatre box to look onto the scenes below.  Her face is half hidden by her open fan, which 
separates her from viewers. The faces of the other audience members are indistinct, merely colorful 
suggestions of human form.  This arrangement can be read in two ways.  From a “feminine,” or rather, a 
feminist, perspective, the monumental figure of the woman and her casual, engaged posture suggest a 
confidence, command of personal space, and general lack of concern for the restrictive social roles of the late 
nineteenth century.  Her vibrant fan and attire indicate a measure of social well standing, while the anonymity 
of the audience and the concealment of the woman’s face suggest an intellectual absorption and refusal to be 
looked upon as an aesthetic object.   

Read from a conventional nineteenth-century perspective, however, without regard to the gender or identity of 
the creator, the same traits that before elevated the woman to a status of near independence now subordinate 
her.  Her feminine accouterments indicate an adherence to proper social roles, and the intrusion of her fan an 
appropriate separation from the masculine observer (who perhaps accompanies her in this instance). Her lack 
of visible visage and general cohesion with her surrounding likewise situate her not far outside the decorative 
tradition, in which women, whose identities were essentially “interchangeable,” functioned primarily as 
symbols of male wealth and position.60  

Degas’s The Ballet could likewise be read from opposing points of view, but in this instance it is the view that 
prevails that is of import.  The well-adorned ballet-goer is in this case an haute bourgeois woman who, in her 
own act of looking (at other women, I might add), has been penetrated by the dominant male gaze.  Though 
she is a spectator, she is also a spectacle, an actor whose performance is surpassed neither in finesse nor 
extravagance by the ballerinas she has come to observe.  The formal qualities of Degas’s image, despite their 
similarity to Cassatt’s and the fact that the two works were completed within only one year of each other, 
were also interpreted differently.  While Cassatt was criticized for her “shocking” colors and visual 
experimentation, Degas was praised for his “illumination,” which, “in its breadth and subtlety, would have 
done no discredit to Van der Meer.”61   

At the end of the nineteenth century art was still greatly at the mercy of what Linda Nochlin has called the 
“unstated domination of white male subjectivity.”62 To say that Mary Cassatt was a successful in her artistic 
pursuits is therefore true but insufficient.  From her first foray into the arts in Philadelphia Cassatt faced 
institutional barriers that her male counterparts did not, to such a degree that it seems a miracle she should 
have succeeded at all.  From her training at the Pennsylvania Academy of Fine Arts to her involvement in the 
1893 Columbian Exposition, Cassatt was placed in a separate category of achievement based on nineteenth-
century gender ideals that defined women primarily in their relation to men.  Paradoxically, though it was 
Cassatt’s perceived “womanliness” that hindered her achievements in the arts, it was precisely that same 
“womanliness” in personal conduct, if not in lifestyle choices, that permitted her success.  
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The greatest celebration of Mary Cassatt’s contributions to date was the major 1998 retrospective Mary 
Cassatt: Modern Woman at the Art Institute of Chicago, and it is in this particular exhibition that we 
encounter the biggest problem facing Cassatt as an artist today.  Despite its dedication to her “innovative and 
multifaceted” achievements, in celebrating Cassatt first and foremost as a “modern woman,” this late 
twentieth-century monument to the artist, which has in many ways become a benchmark for subsequent 
exhibitions of female artists, was at great risk of perpetuating the “Otherness” to which Cassatt was confined a 
century before.63  I do not wish to say that the strides made by Cassatt within her gender context were 
unimportant; on the contrary, it was her contribution to the image of woman in art that paved the way for 
many artists, and women, to follow.  In celebrating Cassatt’s gender accomplishments, however, we must take 
care that we do not pin her to an auxiliary role pertaining only to that gender, lest we establish “separate but 
complementary” as an acceptable ideology in contemporary academic study.  

  

                                                            
63 Barter, 15. 
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Fig. 1. Mary Cassatt. Mother and Child, c. 1890. Oil on canvas, 90.2 x 64.5 cm. Wichita Art Museum, Kansas.  
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Fig. 2. Mary Cassatt. At the Theater, 1879. Pastel and metallic paint on canvas, 65.1 x 81.3 cm. Philadelphia Museum of 
Art.  
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Fig. 3. Edgar Degas. The Ballet, c.1877-78. Pastel over monotype, 40.3 x 50.5 cm. Museum of Art, Rhode Island School 
of Design, Providence. 
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TONY OURSLER AND THE CREATION OF EPIC ART 

 

Natalie Finch  

 

This paper will examine the link between contemporary artist Tony Oursler’s film installations and German playwright 
Bertoldt Brecht’s notion of epic theater. Oursler’s exhibition, Peak, exhibited in 2010, parallels many of Brecht’s theater 
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philosophies in each of its installations. For instance, Brecht’s four major concepts, The Epic Play, Epic Stage, Epic Actor 
and Epic Audience can be directly applied to not only Peak, but most of Oursler’s work through the Epic Exhibition, Epic 
Installation, Epic Projection, and Epic Viewer. Incorporating Mashiro Moris’ notion of uncanny valley, Oursler creates 
installations that combine the world of inanimate objects with human qualities. It is precisely this combination, which 
highlights the separation between the two. Through this approach Oursler incorporates Brechtian elements into his art 
thereby creating a new art form involving both the artist and the viewer. This new art form is Epic Art.  

 

Tony Oursler’s installations spark conversation among contemporary art enthusiasts over his representation of 
the uncanny: his work, usually consisting of a film projection of disembodied human faces onto non-living 
surfaces, establishes an anthropomorphic connection between reality and illusion. Often accompanied by 
subliminal whispering voices and symbolic colors, Oursler’s work begs to be understood in more ways than 
one. It is in his ability to unite various unrelated senses of separation, the separation between the projector and 
the projected, of disembodied human faces, and between reality and illusion into cinematic images, that 
ignites a sensation of peculiarity in the human psyche when viewing his work. As film theorist Laura Mulvey 
stated in Visual Pleasure and the Narrative Cinema, “... the mass of mainstream film (....) portrays a 
hermetically sealed world which unwinds magically, indifferent to the presence of the audience, producing for 
them a sense of separation and playing on their voyeuristic phantasy.”64  This type of art echoes what Bertolt 
Brecht did with the distancing effect in epic theater. The distancing effect, or Verfremdungseffekt, involves the 
use of techniques designed to distance the audience from emotional involvement in the play through jolting 
reminders of the artificiality of the theatrical performance.65 Examples of this would include the usage of 
mixed media on stage, actors’ breaking out of character throughout the performance, the stages’ lack of a 
defining locality, and various screen projections. Tony Oursler, establishing a distancing effect of his own, is 
an artist who has potentially transformed the theory of epic theatre into a theory of epic art. 

In Oursler’s 2010 video installation Peak, he cast a light onto “humankind’s relationship to computers” using 
“scenes that convey the varied nature of these relationships, such as obsession, escapism, isolation and sexual 
fetish.”66 In an attempt to explore the human relationship to Masahiro Mori’s notion of the uncanny valley, the 
idea that the closer artificial humanity gets to real life, the more unsettling it becomes67,  Oursler created 
installations using mediums like glass, steel, clay, among others. Using these materials, he built mini scenes 
onto platforms suspended on steel poles, a few feet from the ground.  In these scenes, Oursler has projected 
human figures or disembodied parts, onto inanimate objects, injecting the entire non-living scene, with life.  In 
one of his sculptured scenes titled Turing Test, a large sculpted metal smiley face with a projected moving 
eye, is separated from the other side of the installation by a miniature wall, which features the projection of a 
human figure in adoorway.  On the opposite side of the wall, sits a miniature classical Grecian statue 
containing a film-projected human face.  The statue is cradled by an L-shaped blue glass sculpture, which 
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contains a human being projected inside of it, floating back and forth through the glass sculpture.  An 
accompanying female voice speaks throughout the scene, saying phrases like, “Message, message, message,” 
or “Close it, close it up.”  Oursler’s message of isolation and escapism remains distinct in this particular scene 
through the various levels of separated media.  However, through his construction, using numerous 
projections, voices and types of raw material, he creates the artistic distancing effect, allowing the viewer to 
not lose sight of their inner mind, as they cannot connect to the continually changing visuals. The eye is being 
constantly diverted from one image to the next while at the same time the ear is bombarded with endless 
auditory changes throughout the scene.   The result creates a distance in the mind that enables the viewer to 
understand Oursler’s larger interpretation. Oursler’s work, in comparison with other artistic experiences, is the 
opposite of experiencing something like a painting, where you can find yourself lost for hours, looking at 
every detail, allowing your mind to be encompassed by the work.  Oursler explains how his work affects 
differently: 

There is something about them falling apart and coming back together that has 
been a continual thing with  my projected work as well, where you see the 
apparatus, and you think, “Oh, it’s just projecting onto that.” Then you look at it, 
and it takes on its own anthropomorphic life. Then it falls back apart because 
someone  walks in front of it and there’s a shadow. Then it turns into something 
else. 

I really like that because it keeps the spectator on their toes and it keeps the 
creative energy flowing between the work and the viewer. Rather than the sort of 
painting where you’re peering through a window at a pristine seamless landscape, 

which is escapist.
68

 

It is the sensation that Oursler creates between spectator and work that embodies Brecht’s Verfremdungseffekt 
and can be considered his art, or “epic” art. 

The notion of epic theatre provides many parallels to Ourslers’ work.  For instance, Brecht breaks down this 
particular style of epic theater in four major ways.  First, he discusses the “Epic Play”, which consisted of 
unsensational, loosely connected theatrical scenes and stories told from various viewpoints.69  Each of these 
particular qualities would require the audience to feel a sense of emotional detachment from the play.  
Similarly, Oursler uses what could be known as his “Epic Exhibition”, which can be seen through his work in 
Peak.  The exhibition itself consists of various mini installations that, through each accompanying voice, have 
their own perspectives, comparable to Brecht’s notion of having several viewpoints in a story.  Also, each 
installation doesn’t easily flow into the next.  Instead, each one stands alone, disconnected from the others.  
Thus, Oursler’s concept of disconnected scenes that support the detachment between audience and play 
provides another parallel to Brecht.  

Brecht also develops the “Epic Actor” suggesting that characters should embody the role of a narrator or 
storyteller.  He felt that the characters should always remember that they are projecting another’s emotions 
and experiences as opposed to expressing it themselves.  As another way of supporting Verfremdungseffekt, 
Brecht is able to sever any emotional ties that could develop between spectator and actor.  Oursler’s version of 
this is his use of “characters” in his projections.  For instance, in Peak, many of Oursler’s projections speak, 
yet the lack of human qualities in the projection itself creates the sensation of a disconnect between the 
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inanimate projection and the viewer.  What further supports the character separation as well is Brecht’s “Epic 
Stage,” which would consist of various costume changes, acting styles, using materials out of context, as well 
as allowing outside elements to show, such as lighting materials.70 He wanted his viewers to know that they 
were in a theatre, and that there, they are encouraged to think and ask questions, since his notion of separation 
allowed for this ability to observe and discuss. 

Oursler also uses this, in what could be his notion of the “Epic Installation.” In Oursler’s installations, he also 
provides a place for discussion.  As can be seen in his work in Peak, he focuses in on a social topic, the 
integration of humans and technology, incorporating the notion of Moris’ psychoanalytic perspective, 
Uncanny Valley. His use of active topics can also be connected to Brecht’s interpretation of the “Epic 
Audience,” which he classified as having a relaxed environment in which individuals could discuss the topics 
at hand and allow entertainment and education to coexist.  In conjunction with creating a platform to question 
and discuss his themes, Oursler uses various, ever-changing materials, constantly disconnecting the viewer as 
his projections move or speak.  This combination directly parallels to both of Brecht’s qualities of the “Epic 
Stage,” and the “Epic Audience.” 

Bertolt Brecht’s distancing effect combines the epic play with the actor, the stage and the audience. Each of 
these parts used by Brecht to create the total distancing effect for his audience is easily translated into Tony 
Oursler’s work. Both Brecht and Oursler use similar methods to achieve the sensation of making the familiar 
strange. Brecht’s approach made theater as unfamiliar as possible for the audience through his use of props 
out of context, actors breaking out of character at unexpected times, and having the stage embody a sense of 
unfamiliarity. Oursler incorporates a similar impact in his work by creating his own distancing effect through 
the combination of raw materials, life-like video projections and sound. Both of these approaches ultimately 
disconnect the viewer as the viewer reflects upon the work. With Tony Oursler’s extraordinarily similar result 
to Bertoldt Brecht’s “Epic Theater”, only effected in a different context, Tony Oursler has transformed 
Brecht’s “Epic Theater” into “Epic Art”. 
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Fig 1. TONY OURSLER Peak Installation view, Lehmann Maupin Gallery, 201 Chrystie Street 

 

 

Fig 2. TONY OURSLER Peak Installation view, Lehmann Maupin Gallery, 201 Chrystie Street 
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 HISTORY 
 

Frances Benjamin Johnston: Female Photographer and Innovator in the 
Progressive Era 
 

Pamela D’Antonio 
 
 

This paper focuses on the personal life, career, and legacy of photographer and historical documentarian 
Frances Benjamin Johnston.  Born 1864, Johnston grew up in the Progressive Era, the thick of the Woman Suffrage 
Movement, and the constantly evolving field of photography.  Over her lifetime she progressed from photographing 
portraits, social events, and gardens to documentation of historical architecture.  Her expansive career was not only 
iconic because of the thousands of photographs she accumulated, but because she was able to create such a successful 
career as a female photographer in the Progressive Era.  Not only was she influential during the Progressive Era, but her 
talent and determination made her a successful photographer and historical documentarian over the decades that 
followed.  Throughout this paper, women in Progressive Era society, women in the workforce, photography as a hobby, 
and Johnston’s early biography and photography are all explored to lead the reader to discover the unusual nature of 
Johnston’s career path and her importance in artistic, architectural, and historical fields today. 
 
 

In an era associated with the repression of women, Frances Benjamin Johnston defied the typical role of a 
female in the late eighteenth and early nineteenth centuries.  Born in 1864, Johnston grew up in the thick of 
the Woman Suffrage Movement in the political city of Washington D.C., and pushed the boundaries of a 
typical woman’s role in society.  She embraced the constantly changing field of photography, photographing 
portraits, social events, gardens, and documenting historical architecture.  Johnston’s career is iconic because 
it spanned many decades and produced thousands of photographs of various genres, but what is most 
impressive is Johnston’s ability to create such a successful career as a female in the Progressive Era.  Frances 
Benjamin Johnston’s training, connections, and strong determination as a female photographer not only made 
her an influential and innovative artist in the Progressive Era, but defined her as an important photographer 
and historical documentarian in the decades to follow. 

 
During a time in American history when women were petitioning for the same right to vote as men, they were 
also fighting for economic social reform.  From 1880 to 1910, employment of women in the United States 
rose from 2.6 million to 7.8 million.  Sixty percent of women were hired as domestic servants, while men 
continued to receive better paying jobs.71  In The Journal of Economic History, Claudia Goldin studied the 
working conditions and wages of female laborers in the Progressive Era.  Through a series of studies 
completed in 1888 and 1907, Goldin found the female work force from 1870 to 1920 was dominated by 
unmarried women, first in manufacturing jobs, then in clerical jobs.  Women laborers caused social 
controversy throughout the Progressive Era, not solely because of the negative economic impact they had on 
male laborers, but because of the “conditions of industrial work for single women” and the affect it had on 
their morals, health, and wages.72  These factors made the battle for economic equality more difficult because 
women had to prove they could work at the same level as men, physically and mentally.  Goldin found female 
laborers usually left home to work, and sent their entire salaries home to their families until, after a few years, 
they left the workforce in order to marry.73  For many young women, the Progressive Era offered an 
opportunity to enter the workforce and help support their families.  And while they still faced economic and 
social discrimination when compared to their male peers, the determination of women fighting for suffrage 
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also helped affect the economic conditions of working class women. 
 
For young men and women in the higher classes of society, fortunate enough not to have to enter the work 
force, photography became a popular hobby in the United States.  At the start of its popularity in the mid-
1800s, cameras were bulky and the time it took to expose photographs was lengthy.  For this reason, only 
professionals or people with extra time and money usually practiced photography.  By the 1860s, studios were 
budding around the United States and a popular activity was visiting a photography studio and posing for a 
portrait in front of an exotic, painted backdrop.  One of the most important advances in photography was the 
invention of the Kodak camera in 1888.  It was portable, lightweight, and equipped with pre-loaded film.  This 
new camera made it possible for the masses to take up photography as a hobby.74  The lightweight and 
portable cameras also opened the opportunity for women to explore the field of photography.  The former 
bulky equipment, along with chemical hazards during the process of developing photographs in the dark 
room, had kept women away from photography until this point.75  The invention of the new camera made it 
more accessible and acceptable for women to explore the field of photography.  While the rumors of harsh 
chemicals did not scare Johnston away from her passion, the portable Kodak camera came about at an 
opportune time for her, just as her career was beginning. 

 
Frances Benjamin Johnston’s path to a career in photography began at an early age.  She spent most of her 
childhood in Washington D.C., and began taking educational classes as a teenager.  Her family provided her 
with a wide variety of art, literature, and social interactions, which helped influence her choice to study art, as 
well as cultivate some of the social connections that would help establish her as an artist.  Johnston’s mother, 
Frances Antoinette Johnston, was a political journalist and a strong feminist.  In the 1870s she wrote as a 
“lady correspondent” for the Baltimore Sun and treated woman’s suffrage as an indisputable reality.76  
Johnston’s father, Anderson Johnston, was a quiet bookkeeper for the Treasury Department in Washington 
D.C.  Johnston’s aunt Cornelia, who was known as Aunt Nin, was almost always present in Johnston’s life.  
Johnston was an only child, and being surrounded by the strong attitudes of her mother and aunt exposed her 
to an exceptionally feminist environment. 
 
Frances Johnston’s parents were independently wealthy and freely supported the artistic interest of their only 
child.  In 1883, the Johnstons sent nineteen-year-old Frances to Paris where she enrolled in a leading art 
institution, the Académie Julian.  The Académie Julian opened its doors to females in 1873, and a separate 
studio for women was opened a few years later.  While other art academies in France were apprehensive to 
enroll international students, especially women, the Académie Julian gave women the opportunity to study as 
true artists.77  Johnston studied in Paris for two years before returning to the United States.   Fundamental 
skills in drawing and composition, as well as other artistic training undertaken at the Académie Julian gave 
Johnston a unique edge as an artist and photographer when she began her career in the United States. 
 
Frances Antoinette and Anderson Johnston had more to offer Johnston’s promising career than their wealth.  
Their work in Washington D.C.’s political and social circles provided them with a large group of influential 
acquaintances.  For instance, they put Johnston in contact with George Eastman, founder of the Eastman 
Kodak Company, who gave Johnston her first Kodak camera.78  Johnston’s easy access to officials in 
Washington D.C., and small jobs in the city, led her to early commissions, such as illustrating the 
Smithsonian’s annual report and photographing President McKinley’s cabinet.79  The more projects Johnston 
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took on in Washington D.C., the more she spread her name to affluent members of society.  Although 
Johnston’s parents’ wealth and connections helped start her career, it was Johnston’s talent as a photographer, 
and her relentless social networking, that continued to bring clients her way. 
 
Frances Johnston took almost any commission offered to raise awareness of her talents.  While Johnston was 
still making a name for herself, she took jobs without pay in order to spread news and knowledge of her work.  
During the 1900 Paris Exposition, Johnston served as a delegate for the photography events and collected 
women’s work to display at the exhibit.  Johnston did not ask to be paid for the event, and saw the exposition 
as an opportunity to spread her name internationally.80  Johnston also knew how to market herself and hosted 
frequent parties, networked with influential people, and made herself present in the Washington D.C. social 
scene.  While she made many friends in the process, she knew the right people to commission for her work 
and was “known for her boldness when it came to getting access to people.”81  Creating portraits and prints for 
wealthy and political families not only provided Johnston with a bigger dividend, but also helped her spread 
her name in the United States and abroad. 
 
Johnston’s continual networking helped her find work when other artists struggled, particularly during the 
Great Depression years.  Most people could not afford to spend money for portraits, and those who could 
afford to hire a photographer did not want to flaunt their wealth.  In spite of the difficulties most artists 
encountered in the 1930s, Johnston was able to continue working as a photographer.  Johnston’s contacts at 
the Library of Congress recommended her to the Carnegie Corporation, which was funding a preservation 
project of Southern architecture.  The Carnegie Corporation provided grants for Johnston to document early 
American architecture in the South in order to preserve images of the buildings before they were 
demolished.82  Johnston continued to work on photography documentation projects, and her success in the 
field provided her with good press and more commissions.  Johnston bridged the gap between historical 
documentation and architectural photography because she knew how to photograph a building in a way that 
“both historians and artists would appreciate.”83  Johnston’s name in Washington D.C. provided her the 
opportunity to work for a larger corporation and complete an important project away from portraits of wealthy 
families and politicians at home.  Her commissions from big business in America not only allowed her to 
continue to pursue photography as a successful career, but opened the doors to introduce Johnston to her new 
passion, historical documentation. 
 
It is difficult to pinpoint Johnston’s primary career emphasis as a photographer.  Throughout her long career, 
she produced portraits, everyday genre scenes, garden photography, and historical architecture.  Johnston was 
considered an innovative photographer not just because she was female, but because she constantly altered her 
career emphasis.  Instead of selecting a single subject matter to focus on for the entirety of her career, as most 
artists did, Johnston moved through various genres of photography.  She started with portraiture and scenes of 
people, but over the years her interests shifted away from people and she began to focus on gardens and 
estates, or “the inanimate pleasures of the wealthy.”84  From the garden scenes, Johnston began to receive 
commissions for landmarks and architecture, which led to her final career emphasis of historical 
documentation.  As her career developed, photography became less about taking artistic photographs and 
more about leaving a detailed historical record for others.  Johnston’s continually changing style and subject 
matter set her apart from other photographers, especially in the Progressive Era. 
 
It is not difficult for historians to look back at Frances Johnston’s work and pinpoint what made her career so 
distinctive, but the press she received in the early years of her profession served as a precursor to her success.  
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Many historical figures are not appreciated until their lives and works are evaluated long after their deaths, but 
Johnston’s talent was recognized as soon as her career began to take off.  In 1903, the St. Louis Republic 
featured a small story on Johnston and her career in newspaper and magazine art.  The author called her the 
“pioneer of newspaper photographers” and stated she had “probably used the camera on more public 
personages, for newspaper reproduction, than any other person in the country.”85  By the turn of the century, 
Johnston was recognized for her quality work in countless magazines and newspapers across the country.  Her 
newspaper commissions, along with her friends in high places, led her to photograph countless important 
figures in America, such as Theodore Roosevelt’s family and Mark Twain.  By 1918, The Washington Times 
reported on her collection of 10,000 negatives of American celebrities, stating, “the government has its eye 
[on the negatives], as most of the plates are of notables connected with historic events in the last five 
Administrations.”86  As Johnston’s career progressed, she was able to attend more events and meet influential 
people who helped broaden her career and supplement her collection of photographs.  By the end of the 
Progressive Era, Johnston had not even started her career in historic documentation, but her photographs were 
still eagerly awaited by the government for their important historical content. 

 
Beginning in the 1930s, the Carnegie Corporation provided grants for Johnston to travel to the South and 
preserve its early architecture through photography.  She joined a new preservation movement with a group of 
professionals who sought to re-build the structures of early America.  Johnston documented important and 
relevant structures for the project and provided an image for restoration architects to work from.87  In 1930, 
she donated 114 of her photographs of Virginia architecture to the Library of Congress.  Although she had 
occasionally given pieces of her work to the Library of Congress before, this collection was important because 
it had a groundbreaking number of historical buildings from over nine states,88 and her collection eventually 
became the “nucleus of the Library of Congress’s Pictorial Archives of Early American Architecture.”89  
Johnston’s unprecedented volume of photographs, along with her talent, made her career unique from other 
photographers of the time.90 

 
One of Johnston’s most important legacies was the way she shaped the fields of photography and historical 
documentation.  Before Johnston’s systematic method of documenting historical architecture, architectural 
history publications did not document structures in an accurate way.  She set a precedent in documenting a 
series of structures as one collection of photographs.  Johnston fought for, and communicated, the importance 
of a “uniform and accurate” systemization of preserving American architecture.91  She believed the 
photographs she took of architecture were “primary records,”92 and it was her social duty to preserve old 
buildings in order to memorialize them for years to come.  The importance of Johnston’s photography is 
visible in the present, with thousands of her photographs and negatives stored on microfiche and studied 
across the country in both universities and libraries.93  In the realm of photography, Johnston is best known for 
her architectural collections at the Library of Congress, but her impact as a determined female photographer 
sets her apart from other photographers of her time. 

 
Johnston must have known the importance of her photography career, and when she died, left thousands of 
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photographs, negatives, and personal documents to the Library of Congress.  Although she saw herself as a 
pure documentarian,94 her career reached beyond the sphere of architectural and historical documentation.  
Johnston was an inspiring photographer, both to women who lived during her time and to photographers and 
artists in the present.  When she started her career in the late 1800s, she was undeterred by the male-
dominated field of photography.  In 1897, Johnston wrote an inspiring piece in Ladies Home Journal titled, 
“What a Woman Can Do With a Camera.”  She encouraged women to enter the field of photography, 
persuading them it was both pleasurable and profitable.  Johnston felt photography was the “best field for a 
beginner” and with decent training a woman could find opportunity to enter a specific field of photography.  
Johnston continued to encourage her readers by offering the best type of equipment to use, dark room 
techniques, and how to run a studio.95  Johnston’s support for other female photographers was helpful during 
her career, but her impact on female artists continued even after her death.  Bettina Berch, Johnston’s 
biographer, wrote, “it was Johnston’s cohort of professionals who paved the way for the next generation of 
women…who in turn made possible the careers of modern photographers like Cindy Sherman and Annie 
Leibowitz.”96  Johnston’s tenacity and courage as a female photographer in a male-dominated society is an 
inspiring story for generations of photographers and artists.  The precedents she set in the field of photography 
not only defined her in history, but continue to inspire artists today. 

 
Growing up in a male-dominated society did not deter Frances Benjamin Johnston from pursing her career as 
a female photographer.  Johnston’s early education and influential acquaintances helped jumpstart her career, 
but her talent and tenacity is what made her famous.  Johnston’s constant changes in her career emphasis 
finally led her to her final projects in historical documentation, still studied by architecture and art students 
today.  Johnston stood out from other photographers in the Progressive Era because she was not afraid to 
experiment with her art and always sought to emphasize the importance of artistic form and honest 
documentation.  Johnston will be remembered not only for her innovative photography techniques, but also 
for her feminine determination and passion in the field of photography. 

 
The Political Fallout from the Election of 1828 

 

Braxton Fralick 

 

  

The American presidential election of 1828 was a significant transformative event in the history of American politics. This 
election served as a final break from America’s Founding era, as a President with no ties to the politics of that era was 
elected for the first time. 1828 ushered in a new era of electoral politics, one in which mass popular political involvement 
developed and one in which political campaigning became far more personal and cutthroat. Professional politicians 
replaced duty-oriented national leaders and power politics supplanted the politics of service. Andrew Jackson was the 
central figure in this political transformation exemplified by the election of 1828. Jackson’s victory over President John 
Quincy Adams signified the changing of the guard in American leadership, and the way in which he was elected produced 
a new style of dirty political campaigning in America. This election was defined by personal attacks, and would have been 
considered extremely nasty even by today’s standards. Jackson’s ensuing presidency brought immense change to 
American presidential politics, a set of changes which has remained one of the seventh president’s lasting legacies.  
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The election of 1828, one of the dirtiest elections in United States history, was also one of the most important 
events to the development of the nation’s political system. This election between traditional American 
statesman and incumbent President John Quincy Adams of Massachusetts and General Andrew Jackson, the 
challenger from Tennessee, pitted two polar opposite candidates against each other in a battle for the highest 
office in the United States. And quite a battle it was, as the result would determine the path both of the future 
of the American Presidency and of the nature of the American electoral process. The election of 1828 has 
certainly been defined by the biting accusations and the bitter mudslinging between the candidates which 
characterized it. The attacks by both campaigns got extraordinarily personal, and made the election more 
about personal factors than about policy, the factor that had previously determined the winner of American 
elections. For the first time in the electoral process in the United States, an election was determined more by 
the dynamism of the candidates than by their respective qualifications and political beliefs. This election was 
certainly most well known as one of the nastiest elections in American history, but the election of 1828 was a 
defining moment in American politics far more broadly. The petty campaign accusations and attacks which 
defined the election of 1828 have tended to disguise the significant changes which concurrently developed in 
the American Presidency with regard to the personality and background, the increasing political power, and 
the new unilateral leadership style of the American executive.    

The events and effects of the election of 1828 on the American political system would have been substantially 
minimized without context provided by the nation’s previous Presidential election of 1824. Specifically, the 
newfound, cutthroat nature of political campaigning of 1828 was directly born out the bizarre resolution of the 
election four years prior. Andrew Jackson, in the election of 1824, won more electoral votes than any of the 
other presidential contenders of that year, accumulating 99 votes to Secretary of State John Quincy Adams’ 
84, William Crawford’s 41, and Speaker of the House Henry Clay’s 37.97 Jackson, though, achieved only a 
plurality of votes, rather than the majority of electoral votes required for election to the Presidency. According 
to 12th Amendment Constitutional guidelines regarding such a scenario, the election of 1824 was thrown to 
the House of Representatives, which was to vote to determine the winner from the top three electoral vote 
getters.98 Though those rules eliminated Henry Clay from the running, the Speaker held “enormous influence 
over many state delegations” in the House, and the candidate he chose to favor undoubtedly maintained a 
distinct advantage.99 Clay considered each candidate’s merits, but his resulting decision was inherently 
politically motivated. He determined that Jackson, “the most presidential-looking of the three,” nonetheless 
lacked the political experience to run the nation and the Presidential credentials of his counterparts.100 Clay 
likewise decided that Crawford was unfit for the duty because a stroke he had suffered left him “physically 
unable to assume the burdens of the presidency” and because he held “impossible” states’ rights views.101 
Henry Clay decided that Adams was “best qualified” to be President, especially because of his extensive 
foreign policy experience.102 Adams, now with the full support of Henry Clay driving his candidacy, was 
elected President by the House of Representatives with the votes of 13 state delegations to Jackson’s 7 and 
Crawford’s 4.103 Jackson was undoubtedly disappointed that he had won more electoral votes than any other 
candidate, and had still somehow lost the Presidency. Nonetheless, he initially accepted defeat graciously, but 
then reversed course when John Quincy Adams offered Henry Clay a position as his Secretary of State with 
surprising immediacy.104 Jackson, believing this appointment to be nothing more than a pre-arranged kickback 
in return for Clay’s support, charged that Adams and Clay had struck a “‘corrupt bargain’” to subvert “the will 
of the people.”105 Jackson clearly abhorred such backroom dealing, and his charge that such an unscrupulous 
deal had taken place, though largely unsupported by evidence, became his calling card, and in essence the 
election of 1828 had already started.106   Jackson charged Clay with “attempted bribery,” claiming that 
corruption had gotten the best of his political counterparts.107 Jackson was soon joined by John C. Calhoun 
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and his people along with several others, thereby developing a significant anti-Adams faction in Washington 
and elsewhere.108 Adams, with this maneuver, had single-handedly and seemingly without provocation 
“performed the stupendous feat of creating an opposition bent on destroying his Administration” and prepared 
to eliminate any chance that he could achieve a second Presidential term.109 John Quincy Adams had 
committed what amounted to political suicide, at least on the national level. No man accused of such 
corruption and bribery could possibly be re-elected, especially in the face of such a strong and increasingly 
popular opponent as Andrew Jackson. Though Adams and Clay certainly tried to defend themselves, the 
President-elect proclaiming that Clay’s talents well qualified him to take the position and the Speaker 
explaining that it would have been “inexcusable to support Adams in the House election” and to choose 
thereafter not to serve under him, but it did them little good.110 They had fundamentally erred, not only in 
political decision-making, but also in messing with the wrong man, Jackson, who lived life with a chip on his 
shoulder. Accordingly, Andrew Jackson did not forget the supposed treachery committed by his opponents in 
1824, as was evidenced in his First Inaugural Address. In the speech given more than four years after the 
“corrupt bargain,” Jackson proclaimed his aims to correct the “abuses that have brought the patronage of the 
Federal Government into conflict with the freedom of elections,” and given power to incompetent men.111  
Jackson wanted to fix the problems with the electoral system, because it led to the subversion of the people’s 
power, but more so because it had cost him the Presidency. This issue was clearly important to Jackson—he 
discussed it in his Inaugural Address to the nation—and his frustration with said treachery had festered to such 
an extent that by 1828 it had become a central aspect of his campaign, and it continued to drive him even after 
he had won. This issue fueled the bitterness and mudslinging of the 1828 election. As Andrew Jackson saw it, 
Adams and Clay had corrupted the power that the people had vested in them, and he was going to make them 
pay. 

The election of 1828 had, since the end of the 1824 campaign, almost immediately taken shape as a rematch 
between the bitterly divided John Quincy Adams and Andrew Jackson. By October of 1825, less than a year 
after Adams’ election to the Presidency, Jackson was again nominated for President for the election of 1828 
by a nearly unanimous vote in the Tennessee legislature.112 This early re-nomination of Jackson, in 
combination with the sides’ disagreement over the “corrupt bargain,” set off the prolonged, caustic election of 
1828. John Quincy Adams, the unpopular President whose incumbency became a liability rather than an 
advantage, faced off against the Hero of New Orleans, Andrew Jackson, once again in 1828.113 This time 
though, Adams, weighted down by his political ineptitude, faced a far steeper task of defeating his more 
popular challenger one on one, with no other significant candidates with which to split the vote.114 Adams was 
able to win the prior election as a direct result of southern and western vote splitting which took votes that 
likely would have gone to Jackson, and gave them to Crawford and Clay. Jackson, realizing his advantage 
both in popularity and in numbers, retired from his U.S Senate post in hopes of further separating himself 
from the corruption issue that was crippling the candidacy of his opponent.115 He wanted to ensure that the 
people understood that he was not “using his office ‘for selfish consideration,’” but rather for service to his 
constituents.116 Additionally, he promised not to include in his cabinet any man who wished to pursue the 
presidency further to reflect his dedication to uncorrupted politics.117 Jackson maintained his advantage on this 
critical “corrupt bargain” issue, while remaining “moderate and flexible” on other key issues.118 These 
aspects, along with Jackson’s obvious strength as a candidate, carried him to the Presidency. In 1828 Andrew 
Jackson won the popular vote by a margin of 139, 202 votes or by 12%.119 He garnered 647,276 votes (56%) 
to John Quincy Adams’ 508,074 (44%), and dominated the electoral vote, grabbing 178 votes to his 
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opponent’s 83.120 This election resulted in the monumental defeat of a sitting president at the hands of Andrew 
Jackson. John Quincy Adams had received just one less electoral vote than he had in 1824, while Jackson 
gained 79 on his prior total. Clearly, the lack of vote splitting that had saved the President in 1824 now cost 
him a second term. Both Jackson and Adams were able to hold most of the states that supported them in the 
four-man race four years prior, but Jackson took nearly every vote that had been carried by either Clay or 
Crawford. This election of 1828 was not a defining American political moment because of these numbers, 
though; rather, it was significant because of the way the battle was waged and the political changes in the 
Presidency and the electoral system for which it served as the context.                                                                          

The election of 1828, perhaps more so than any other election in the history of American politics, has been 
undoubtedly defined by the bitter mudslinging and hateful slanderous attacks the candidates repeatedly heaved 
at each other. The campaigns took advantage of each opportunity to degrade the opponent through both 
campaign speeches and, perhaps more importantly, party publications and newspapers.121 Newspapers, the 
most crucial information medium in the Jacksonian era, were often connected to or sympathized with one 
party or candidate over another. One of the most significant accomplishments of the Jacksonian Democrats 
was their development of a “vast, nation-wide newspaper system.”122 The Adams Republicans also developed 
a set of powerful national papers, but they failed to connect those sheets successfully with burgeoning local 
and “state organizations as the Jacksonians had done.”123 Some newspapers remained neutral, like the Raleigh 
Register, whose author bemoaned “the lamentable prostitution [of significant newspapers] to the purposes of 
party slander and political falsehood,” warned readers to be aware of the bias and spin that had enveloped 
most presses, while trying to remain objective itself.124 The same author proclaimed that the press resembled 
“the noxious exhalations engendered in corruption” which led readers “through mires…over 
mountains…[and] into danger, difficulty, and ruin.”125 Clearly, as the author reported in the Raleigh Register, 
the American press, with newspapers on both sides of the political aisle, was waging a cutthroat war for 
electoral victory. Andrew Jackson’s attacks on John Quincy Adams dated all the way back to his “corrupt 
bargain” charge. When Adams’ re-election bid rolled around, Jackson’s camp upped the ante attacking Adams 
on several counts, which supposedly made him unfit to remain president. The Jacksonians accused Adams of 
despising the American republican institutions and of conducting himself like royalty at the White House, 
while affording his “trappings of royalty” with the people’s dime.126 They claimed that the “‘royal 
extravagances’” and expenditures included 25,000 dollars of the people’s money for the purchase of gambling 
equipment like a billiard table and chess board.127 Though many of these claims stretched the truth or were 
even patently false—Adams had paid for much of the equipment with his own money—they struck a chord 
with the American people and stuck, at least to some extent. The Democratic press also lambasted Henry Clay 
and his State Department for using “expensive foreign products” including, as Duff Green put it, “‘English 
paper, English wax, and English pen-knives.’”128  Green then went on to question whether Clay considered 
these items a part of his “American System.”129 Additionally Jacksonian newspapers were critical of their 
opponents, the papers in support of the candidacy of John Quincy Adams. The Salisbury Western Carolinian 
referred to an anti-Jackson sheet, the Coffin Hand Bill, calling it “one of the most death-like and…laughable 
sights that was ever witnessed.”130 The same paper also declared that the electoral predictions of the National 
Intelligencer were “perfectly wild” and that the paper’s authors were “deranged.”131 The Democrats tried to 
destroy Adams by attacking him as un-American and as a man unfit for the presidency.  

These attacks, of course, were not in any way one-sided. The attacks by the Adams camp toward Jackson were 
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as slanderous as, if not more slanderous than, those leveled against their man. The Republican papers got after 
Jackson for his history of dueling including his duel in 1806 against Charles Dickinson, who had widely been 
considered the “‘best shot in Tennessee,’” in which Jackson killed Dickinson after taking a bullet to the chest 
first. 132 They also criticized Jackson for his gunfight with Thomas Hart Benton and Jesse Benton, proclaiming 
that he was “a common barroom brawler” and therefore, unfit to be President of the United States.133 After 
portraying Jackson as a foolish punk, the Adams camp criticized Jackson’s military service, perhaps his most 
reputable quality. They claimed that Secretary of War James Monroe was indeed more responsible for the 
great victory in New Orleans in 1814 than General Jackson himself was by stating that he had neglected his 
duties, gone home, and been ordered to return to New Orleans for the battle.134 That was not all, though. John 
Binns, editor of the Adams paper the Philadelphia Democratic Press, circulated what came to be known as the 
Coffin Hand Bill.135 That sheet, which proclaimed to enunciate the “Bloody Deeds of General Jackson,” 
featured six coffins below the subject heading and purportedly told the story of six men in his militia that 
Jackson had ordered dead.136 Other papers tried to go after Jackson for his brutality toward the Creek 
Indians.137  Then, as if attacks on his character were not enough, the Republican papers went about attacking 
Jackson’s family and upbringing. Charles Hammond, a leader in the movement to assassinate Andrew 
Jackson’s character, proclaimed that Jackson’s mother was “a common prostitute,” that his father was a 
“mulatto man” and that his brother had been sold as a slave.138 The papers saved their most scathing attacks 
for General Jackson’s wife Rachel, and the unusual courtship they shared. The Adams camp suggested that 
Rachel Robards Jackson, when she married Andrew Jackson, was still married to Lewis Robards, and thus, 
that the general and his wife had been living adulterous lives.139 They attempted to portray Rachel Jackson as 
an “immoral woman” who ignored her lawful marriage to commit bigamy, in an attempt to make Jackson a 
politically untouchable commodity.140 The Adams camp wanted to make clear that “a vote for Jackson was a 
vote for sin.”141 Though the Jacksons had initially illegally married, it came as a result of the 
misunderstanding of the standing of the Robards’ divorce case, and was not the “illicit union” painted by the 
Adams group.142 These attacks against her character took a toll on Rachel Jackson, whose health was in 
decline, and they may have even contributed to her death in late 1828.143 Andrew Jackson “was absolutely 
certain that the slanders of the 1828 campaign had finally broken” his beloved wife Rachel.144 Just as with the 
Jackson papers, and perhaps to an even greater extent, the Republican press stretched truths and made Andrew 
Jackson’s life appear to be one of constant blunders, rather than one of a noble patriot. The campaigns in the 
election of 1828 were solely defined by negativity and bitter attacks. Thus this election was one of the dirtiest 
ever, claiming perhaps the life of one and the character of many others; it set a new and seemingly unfortunate 
standard of negativity in the American political process. Indeed, the election of 1828 changed the face of the 
American political electoral process as the days of the statesman president had come to an end. 

Several changes in the American Presidency coincided with this political and electoral shift. One of these 
changes was the new presidential personality that Jackson brought to Washington with him. Jackson was an 
entirely new type of President, one the likes of which the American people had never seen or elected before. 
The first and perhaps most significant difference between Jackson and his predecessors was Jackson’s western 
heritage. He was the first president not from Virginia or Massachusetts, and he was from a state, Tennessee, 
not among the original thirteen. Jackson was also different because he had not been born into privilege; rather, 
he was a self-made man in every sense. Whereas John Quincy Adams had come from a political family with 
means and opportunity, not to mention his Harvard education,  to pursue the presidency, Jackson had to work 
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his way up the political chain.145 Jackson had lost both of his parents and two brothers by the time he turned 
fifteen, and had received very little formal education.146 Jackson did intern with an attorney in North Carolina 
to learn the law, but his education still paled in comparison to that of his counterpart in 1824 and 1828 and 
that of their predecessors to the presidency.147 Jackson worked his way up through the legal profession, and 
then through the military, before climbing the political ladder, from state and national legislator to President 
of the United States. Thus, Andrew Jackson’s pedigree was quite different from John Quincy Adams’ and 
certainly different from other previous presidents Washington, Adams, Jefferson, Madison, and Monroe, who 
had all been political players during the Founding and prior. Perhaps as a result, the first six American 
Presidents had been motivated by their duty to serve their nation, whereas Jackson, ever the self-made man, 
was motivated by a personal desire to succeed in the face of hardship and by the conviction of an underdog. 
The election of Andrew Jackson to the nation’s highest office signaled a more overarching change in the 
person of the president from that point forward. No longer did the presidency require a gentrified and 
privileged career elected official who viewed service to country as the sole reason for running. Jackson 
opened the door to new politicians with the will to succeed, if not the pedigree once required. Thus, the 
election of Andrew Jackson in 1828 changed the person and personality of the American President. 

This election of 1828 also drastically changed presidential politics. With the election of Jackson, the politics 
of the few had become the politics of the masses. The franchise, which had been slowly, but consistently 
expanding in the United States since the Founding, now encompassed most adult white males. With a greater 
number of voters in the American electorate, the importance of greater public involvement in politics became 
clear. Jackson, purportedly the President of the Common Man, offered the electorate greater access to the 
political system than it had ever experienced. On Jackson’s inauguration day, thousands of people lined the 
streets between his home and the Capitol to see their new President of the United States get sworn in.148 So 
great a number of citizens attended the White House reception that followed that there was hardly any way to 
maneuver around the diverse and excited crowds surrounding the new president.149 These events played into 
Jackson’s ideals about empowering the common man and broadening American political appeal. Jackson also 
tried further to democratize the American Republic through such policies as rotation in office.150 He wanted 
“to destroy the insider political establishment,” which had cost him four years earlier.151 Jackson understood 
that without policies like rotation in office and term limits, that when the status quo remained, corruption 
followed.152 Jackson believed that the elimination of corruption was a principal way of restoring power to the 
people. These policies of democratization did not oppose or change the fundamental American political style, 
but rather they reinforced and strengthened America. Andrew Jackson, by furthering political exposure for the 
masses and by promoting democratization, was able to move presidential politics from within the purview of 
few powerful elites and into the purview of the common man. The election of 1828 was therefore pivotal in 
the expansion of American popular power in presidential politics. 

The election of Andrew Jackson in 1828 also allowed for a swing in presidential ruling style. The presidents 
prior to Jackson managed and executed the government, but Old Hickory took a more hands-on approach. 
Jackson believed in the use and expansion of presidential power. Jackson proclaimed his interest in wielding 
power when he said that although he wanted to observe the limitations on his new office, he also wanted to 
“keep steadily in view…the extent of the Executive power.”153 Though he had no stated interest in 
transcending the power granted him, he certainly wanted to take full advantage of it.154 Jackson, however, 
wielded more complete power than previous presidents as he made thorough use of his veto check and he 
more completely shaped public domestic policy through his actions. Andrew Jackson was inherently opposed 
to the Second Bank of the United States, which he viewed as unconstitutional and which he feared, with its 
control over the national government’s monetary funds, was corrupt and subversive to the power of the 
people.155 Jackson cared nothing for the bank or its president, Nicholas Biddle, and when his opponent Henry 
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Clay attempted to force President Jackson’s hand by initiating the bank’s re-charter before his 1832 re-
election bid, Jackson vetoed it.156 Clay believed that such opposition to the Supreme Court-approved Bank of 
the United States, since Jackson opposed it as unconstitutional, would be politically costly for Jackson.157 
Clay believed Biddle’s early re-charter was a win-win situation for the pro-bank forces; on the one hand, if 
Jackson approved the re-charter, then the bank would survive, as Clay had wished, or Jackson would veto it 
and would pay the penalty with a lost re-election bid.158 But Clay underestimated the president’s power and 
his popularity, as Jackson went right ahead with his veto and came out no worse for wear in the election of 
1832. Jackson took on both the Congress and the Supreme Court in his veto of the bank bill, something at 
which his predecessors would likely have cringed, and Jackson won. Jackson also displayed his expanded 
power during the nullification crisis with the passage of the Force Bill. In response to South Carolina’s 
Ordinance of Nullification of the tariff of 1832, Jackson made use of the Force Bill by sending troops to South 
Carolina, to quell the rebellion and preserve the Union, always Jackson’s primary object.159 Here again, 
Jackson established his power to intervene militarily against an individual state, thereby further expanding 
power the earlier presidents had not had and had not needed. Jackson’s election in 1828 set the stage for his 
actions in the battles over the Second Bank of the United States and over the nullification controversy. He 
established executive pre-eminence over the other branches of the Federal government, the United States 
Congress and the Supreme Court, and he subjugated the power of the individual states to that of the General 
Government, especially in cases where the future of the Union was at stake. Jackson developed a new 
unilateral leadership style in the executive, which helped him to expand presidential power. 

The election of 1828 has maintained a significant place in American political lore as one of the dirtiest 
presidential elections in United States history. As the nation’s first utterly nasty and bitter presidential 
campaign, it changed the face of the American electoral process, and brought negative advertising to the fore 
as a political force. The changes in the American Presidency produced by the election of Andrew Jackson in 
1828 have been far more important and lasting than any amount or degree of negative campaigning and 
mudslinging could ever be to the American political system as a whole. For the first time, a self-made man 
occupied the White House, which had to that point been dominated by gentrified, patrician official. Jackson’s 
election also made the President a greater political force and gave the people of the United States 
unprecedented access to the political system and to the president himself. The election of 1828 also produced 
a victor who wielded more unilateral power than any previous president, power which allowed the office of 
President of the United States to become the most powerful entity in the nation, and ultimately the world. 
Thus, though the mudslinging in the election of 1828 brought on an important development in the American 
electoral process, it has disguised the most important and lasting effects of that election, the development of 
the American Presidency and of the American populace which elects the president, into an international and 
political force. 

 

Molding Morality: The Religious Defense of Slavery in the Antebellum South 

 

Steve Gallo 

 

In the years immediately prior to the Civil War, Americans experienced a rapidly growing ideological divide. As the 
abolitionist movement gained traction in the North, southerners were forced to defend the institution of slavery on the 
basis of morality. In order to refute the claims that slavery, the basis of their economic livelihood, was inhumane, 
southerners needed a moral an established moral authority to affirm the practice. This paper will examine the ways in 
which southern intellectuals and clergymen used the Bible as a means of justifying slavery. In doing so, such men created 
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a warped sense of moral authority and racial understanding.  

 

 

The United States of the mid-nineteenth century was a nation defined by sectional and ideological tension. 
The country became increasingly polarized due to the institution of slavery and the prospects of its fate. While 
the agrarian South, both economically and socially entrenched in the system, sought to continue its way of 
life, the increasingly industrial North envisioned ridding the nation of its reliance on such a controversial 
method of labor. This Northern mindset gave birth to an abolitionist movement which pressed the 
government, with increasing force, to deem the practice of slavery illegal. As the movement gained 
momentum, its proponents argued their stance on the basis of morality –  accusing slaveholders of 
perpetuating an inhumane system. This caused the South to be on the defensive, forcing the population to 
protect what they viewed as their rights both politically and ideologically. In order to morally justify the 
institution of slavery in the face of this growing abolitionist sentiment, Southern intellectuals and theologians 
utilized a warped sense of divine entitlement; proclaiming an absolute knowledge of religious truth and racial 
hierarchy. Such a position would allow the defenders of slavery to refute any claim regarding the practice's 
lack of civility. 

The abolitionist movement in the North truly began to gain traction in the 1830s. It not only experienced a 
substantial growth of participation, but took on cohesive forms of national organization as well. The American 
Antislavery Society (AA-SS), spearheaded by men such as William Lloyd Garrison and Arthur and Lewis 
Tappan, was established in New York in 1833. Based on the purpose of proving that “slaveholding is a 
heinous crime in the sight of God,” and revealing the system's inherent “moral sin,” the AA-SS posed a 
concrete threat to the southern way of life.160 This threat only grew larger, as was shown by the three hundred 
thousand members and two thousand chapters that the organization boasted by 1838.161 While groups such as 
the AA-SS worked to incite change through initiating a popular revelation toward the inhumanity of slavery, 
others focused their efforts on the system's legality.  

Abolitionists found power in their own political party by 1840, signaled by the formation of the Liberty Party. 
The Liberty Party operated with the intention of promoting abolition and gaining political power by uniting 
northern Whigs and Democrats. Their platform was based on Jacksonian principles of majority rule, leading 
them to claim that the “Slave Power,” a minority of the population, “had twisted the nation's institutions” to 
serve their needs.162 While they did not achieve victory in the presidential election, they steadily gained 
enough support in 1841 and 1842 to prevent northern Whig and Democrat nominees from winning absolute 
victories in the races for legislative seats.163 This showed that the group was not one to be easily dismissed. 
The rise of the Liberty Party, and the support it quickly gained, presented slaveholders with a coherent 
political enemy. While antislavery advocates had voiced their opinions within the government in years prior, 
never before did they have a political body with the sole purpose of achieving abolition. 

With the rise of antislavery structure came an increase in the vocalization of antislavery beliefs. Abolitionists 
began more frequently to attack the slaveholding population, through speeches and writing, in terms of the 
morality of their institution. They highlighted the cruelty and violence inherent in human bondage in order to 
put weight on the collective American conscience. As editor of the abolitionist newspaper The Liberator, 
William Lloyd Garrison spoke out on behalf of the nation's slaves who were denied “all the rights 
of...common humanity.”164 By being subjected to servitude and forced labor – by being turned into property – 
slaves were deprived of the necessities required to claim the title of man. According to Garrison and his fellow 
antislavery advocates, the institution not only destroyed the lives of the enslaved, but corrupted the souls of 
the slaveholders by destroying in them “all sense of justice, all perception of right, all knowledge of virtue, all 
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regard for humanity; so that, habitually, they put darkness for light, and light for darkness, and call good evil, 
and evil good.”165 Garrison deemed slavery a completely unethical system that tainted both victim and 
perpetrator.  

Likewise, Frederick Douglass, an escaped slave who found in the North both refuge and a pulpit from which 
to preach the abolitionist cause, labeled slavery “the great sin and shame of America.”166 He detailed his 
personal experience, providing his audience with an extremely powerful narrative of life within the institution. 
Douglass did not simply condemn the practice, but specified exactly what it meant to carry out slavery. To put 
men into slavery was to “make men brutes, to rob them of their liberty...to keep them ignorant of their 
relations to their fellow men...to flay their flesh with the lash...to sell them at auction...to sunder their 
families...to starve them into obedience and submission to their masters.”167 Douglass did all he could to 
reveal the injustice, cruelty, and animosity that slavery carried with it. He promised that there was no moral 
reasoning behind the institution – it was a crime “which would disgrace a nation of savages.”168 

Faced with affronts not only to their way of life, but on their moral integrity as well, Southerners worked to 
form an ethical defense of themselves and the use of slavery. As far as they were concerned, there was no 
question of the institution's legal standing. Though it had been, and still was, debated over, Southerners 
insisted that the Constitution affirmed their right to own slaves. Slaveholders could not be denied their slaves, 
deemed objects of personal property, by the Federal government.169 To argue in support of their morality, 
however, Southerners looked elsewhere. They turned to the most obvious ethical foundation they had at their 
disposal – Christianity. For Southerners, and “slaveholders in particular, religion enjoyed a privileged place as 
the cornerstone of shared beliefs, and from at least 1820 to the Civil War, Southerners viewed Christianity as 
the moral foundation of their social system.”170 As it had been since the birth of the country, the Bible was 
used by slaveholders as a direct guide to righteousness. As “an authoritative code of morality [that] govern[ed] 
all human relations,” Southerners turned to the text to sanction slavery and resolve all ethical dissent.171 Due 
to the fact that “all Christians both north and south agreed that the Scriptures were consistent with themselves 
and a 'perfect rule of duty,'” the Bible's support of slavery would not only justify the morality of slaveholders, 
but soundly refute any northern claims to the contrary.172 

Fortunately for proslavery advocates, the Bible provided ample resources in support of their purpose. 
Spanning the majority of the book, theologians found evidence of what they considered to be God's explicit 
endorsement of slavery. Beginning in the Old Testament, they found their strongest support. After all, 
Abraham, “the favorite of Heaven...from whose seed the Messiah was to spring, was a large slave holder,” and 
used his slaves to carry out work which was blessed by God.173 Surely then, by sanctioning such events, God 
also sanctioned the practice of slavery. Furthermore, after cleaning the world with the great flood, God once 
again expressed his approval of the practice. He promised Noah to never again destroy the world by flood, but 
would instead punish “sin, and sinful nations...by slavery, captivity, and death.”174 These brief instances 
offered the beginnings of the Biblical defense of slavery. 

By further examining God's covenant with Noah, proslavery theologians uncovered their strongest Scriptural 
support – the curse of Canaan. They cited particular passages decreed by Noah, speaking in God's stead: 
“Cursed be Canaan;” “a servant of servants shall he be to his brethren.” “Blessed be the Lord God of Shem; 
and Canaan shall be his servant.” “God shall enlarge Japheth, and he shall dwell in the tents of Shem; and 
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Canaan shall be his servant.”175 In essence the curse showed God's favor over the descendants of Shem and 
Japheth, who he declared would hold the descendants of Canaan in a state of abject bondage. Consequently, 
the practice of slavery, decreed and sanctioned by God through the curse, was shortly carried out by the 
“Chaldeans, Assyrians, Medo-Persians, Persians, Jews, Arabians, Hindoos, Indians, and Saracians,” who were 
of the line of Shem and enslaved the descendants of Canaan.176 The practice could continue throughout history 
due to the fact that no temporal limit was placed on the curse. This gave theologians free range to apply the 
decree to the state of slavery in their own time. According to their understanding, the contemporary 
descendants of Shem were the “English, French, Dutch, Spaniards, Portuguese, and other European nations,” 
who put the descendants of Canaan, those who lived in “Africa and part of western Asia,” into bondage.177 
Southerners and other practitioners of slavery committed no sin, but simply carried out the will of God as 
expressed through Noah.  

The Scriptural scholars found additional support in the Old Testament through the tale of Hagar, the runaway 
slave. According to the story, God had promised Abraham that his seed would bring forth the nations of the 
world. Fearful that she would be unable to produce children, Sarah, Abraham's wife, offered him one of her 
slaves instead. Hagar, the slave, became prideful due to her new role and increasingly insolent toward her 
mistress. Sarah then exercised her authority over Hagar, causing the slave to flee. God, finding Hagar in the 
wilderness, sent an angel to her with instructions to return home to Sarah. To southern theologians, God's 
condemnation of slavery, if he were to proclaim one, would have been made in this passage. But “instead of 
repeating a homily upon doing to others as we 'would they should do unto us,' and heaping reproach on Sarah, 
as a hypocrite, and Abraham as a tyrant, and giving Hagar direction how she might get into Egypt, from 
whence...she had been unrighteously sold into bondage,” God insisted that a slave's rightful place is with her 
master.178 God makes no hint that the holding of slaves is immoral, but rather that a slave who abandons his 
household is in the wrong. Since, in the eyes of any Christian, “the only true rule of judgement is the written 
word of God,” any claim to the institution's sinfulness was false.179 

Theologians also drew evidence from the sections of the Old Testament which covered the period of Mosaic 
dispensation. This era refers to the period between Moses receiving the Ten Commandments on Mount Sinai, 
“the only national constitution emanating from the Almighty,” and the coming of Christ.180 This section of the 
Bible explicitly reveals what does and does not go against the will of God – what can correctly be considered 
a sin. The tenth Commandment put forth the rights of property, and even sanctioned the right of property in 
another human being: “thou shalt not covet thy neighbor's man-servant, nor his maid-servant, nor his ox, nor 
his ass, nor anything that is thy neighbor's.” By the decree of God, a slave has a master, and the “master has a 
right of property in him – has a right in his services that no other man can innocently covet.”181 God expressed 
his approval of slavery by protecting one's property, and specifically defining slaves as property. Moses, 
acting as the messenger of God, treated slavery “as an institution to be regulated, not abolished; legitimated 
and not condemned.”182 The laws received by Moses, delivered by omnipotent decrees, sanctioned the 
practice of slavery and protected its participants. The ethics of the institution could not be questioned without 
challenging the authority of God, for he had clearly not declared it a sin. 

Theologians used the content of the New Testament to not only further support the claim that slavery was 
sanctioned by God, but to prove it could exist in a strictly Christian society. They highlighted sections of 
Scripture and historical evidence to refute the idea that the institution offended Christian morality. First and 
foremost, they pointed out the fact that “Christ and his Apostles lived...and founded the Christian Church in 
the midst of slaveholding communities.”183 Because of this, the group likely came into frequent contact with 
both masters and slaves. Despite his extreme familiarity with it, never did Jesus Christ condemn or “abolish 
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slavery by prohibitory command.”184 To the contrary, he directly mentioned the practice in several sections of 
the New Testament without the slightest hint of disapproval. For example, in Luke 7, Christ “healed the slave 
of the Roman centurion while he spoke no word of freedom.”185 In this instance, Christ seemed to tacitly 
approve slavery. Surely if the practice was considered evil, he would have said so.  

Likewise, the Apostles frequently referenced slavery without claiming it as a sin. In fact, they explicitly 
preached in favor of the subordination of slaves to their masters. For instance, Paul, through multiple letters 
sent to various branches of the Christian Church, stressed the importance of slave submission: “servants be 
obedient to them who are your masters, according to the flesh, with fear and trembling, in singleness of your 
heart as unto Christ; not with eye service as men pleasers, but as the servants of Christ...”186 By addressing the 
institution of slavery, specifically the association between slave and master, Paul “recognized the relation as 
being compatible with Christianity,” in that both supported reverence to a higher power.187 Further proof of 
Christian approval of slavery was found in Philemon I. In this particular passage, Paul, after converting a 
runaway slave to Christianity, returns him to his master “for life,” citing the reason as the “Master's right to 
the services of his slave.”188 In addition, the Apostles received many slaveholders into the Christian Church, 
and never did they state that practicing slavery was a sin against God or an offense in the eyes of the 
Church.189 For southern theologians, the New Testament provided further proof that slavery was not a sin. On 
the basis of logic alone, “that cannot be Anti-Christian...which Christ and the Apostles never condemned.”190 

Proslavery theologians also turned to the Bible for a rebuttal against the claim that slavery was a flagrant 
violation of essential human rights. Continuing their adherence to the idea that the only true law is that 
divulged by God, they dismissed the concept of blanket human equality. In no way did the Scriptures declare 
all men equal. Surely, there are rights that belong to all men, but there are also those that belong only to “men 
in particular providential circumstances and relations.”191 Essentially, there are variations in the status of 
human rights depending on the social standing into which a man was born. Human rights are in a state of 
perpetual fluidity. James Henry Thornwell, one of the most outspoken theologians of the time, explained the 
concept best in his address to an assembly of southern clergymen: “human rights are not a fixed but 
fluctuating quantity. Their sum is not the same in any two nations on the globe...There is a minimum without 
which a man cannot be responsible; there is a maximum which expresses the highest degree of civilization and 
Christian culture.”192 According to this model, the rights to which one was entitled depended on one's position 
within society. While white, Christian slaveholders were afforded all human rights, slaves were denied all but 
those they were deemed capable of practicing.  

This discrepancy in the distribution of natural rights was boiled down to a scale of humanity – a formula for 
determining one's capacity for human privilege. There was a line on which the world's various inhabitants 
were placed according to their social rank. As Thornwell put it, as one ascends the line “the number of rights 
increases, but the number of individuals who possess them diminishes. As you come down the line, rights are 
diminished, but the individuals are multiplied...comprehension diminishes as you ascend and extension 
increase, and comprehension increases as you descend and extension diminishes.”193 The rights given to 
slaves were justly proportionate to their place at the bottom of the scale. While their masters were given many 
rights that they were not, injustice could not be quickly claimed. One must first ask if “God qualified him to 
meet the responsibilities which their possession necessarily implies.”194 In order to be given particular rights, 
one needed the natural capacity to wield them. It is “the nature which God has given to man” that “renders 
him capable of rights.”195 Therefore, if God saw fit to have slaves inhabit a particular place in nature, the 
amount of rights they received in relation to that could not be considered unfair – it was simply God's will.  
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Each of these religious defenses of slavery illustrated the flawed sense of divine entitlement that southern 
theologians adopted in order to support the institution's morality. Though all of the arguments were based on 
the word of God, they were not the word of God themselves. As Caroline Shanks explained in her article on 
the Biblical anti-slavery argument, “the point of divergence in...” the religious debate over slavery “...was not 
the authority of Scripture, on which all were agreed, but its interpretation.”196 This statement strikes at the 
heart of the inherent flaw in the Scriptural argument – all points were based upon human interpretation. The 
theologians freely admitted that “man had contradictory and confused views,” for that is why they relied on 
the Bible for spiritual and moral guidance.197 This acknowledged imperfection of mankind directly challenges 
the validity of the points proslavery advocates proposed as divine truths. As imperfect beings, it is impossible 
for man to formulate a perfect interpretation of God's ideas. Southern theologians were not revealing God's 
will to the world, they were instead “trying to make the Bible subserve a ready-made system.”198 By claiming 
to know the true meaning of Biblical Scripture, these men proposed that they possessed the only legitimate 
sense of divine understanding.  

The proslavery advocates also endowed themselves with the privilege of knowing the lineage of Biblical 
figures. The claim that the peoples of Africa were descendants of those cursed by Noah, and that the European 
imperial powers were the descendants of Shem, was nothing more than a convenient assumption. It can be 
stated with certainty that “nothing at all in the Bible says that Africans descended from Ham,” or that 
Europeans were derived from Shem.199 There was also no evidence in the theologians' contemporary world to 
support such claims. The curse of Canaan was applied to the institution of modern slavery because, on the 
surface, it made sense. If it were true, the curse would have provided an excuse for slavery's existence directly 
from God himself. The theologians had no evidence to back the claim however, nor did they have the 
authority to promote it as truth. 

Similarly, the New Testament defense lacked credibility due to the error inherent in Biblical interpretation. 
One of the main arguments in this case was that slavery could not be considered immoral because it was never 
condemned as a practice by Jesus or the Apostles. The theologians stated that, due to the historical context of 
Christ, he must have frequently come into contact with slaves and their masters. While it would be hard to 
believe that Christ and his followers were ignorant of slavery, the frequency with which they encountered it 
cannot be known. Even George Armstrong, one of the strongest proponents of slavery's divine sanctions, 
admitted that “the number of slaves in Judea, in the days of Christ and his Apostles; we have no means of 
determining with certainty.”200 Christ and his Apostles may have encountered many slaves, or only a few. The 
only way to have determined their experiences was through what was recorded in the Bible, anything more 
was pure speculation. The reliance on Paul's writings regarding the subordination of slaves was also misused. 
While he did address the institution of slavery, Paul's statements did not provide the evidence to support 
proslavery claims. The texts deal with the slaves and slaveholders, but nowhere do they imply “that Paul was 
considering the question of whether the social institution of slavery ought to be abolished or not.”201 Southern 
theologians, not finding definitive proof, shaped the passages to fit their argument. 

The concept of human rights in relation to social standing was extremely imperfect as well. Though it was 
based on popular sociological conceptions of the time, the argument of racial inferiority was not supported by 
religious ideology. Theologians claimed that one's rights were relative to their position in society, and that 
one's position in society was determined by God. Therefor, all men had “an equal and perfect right to the 
status in which they were born.”202  But, as was explained previously, all instruction and law “must come 
from a source above man, for man had contradictory and confused views.”203 According to this idea, the scale 
of humanity that Thornwell and his peers promoted was completely faulty. Such a formula was found 
nowhere in the Bible, and in no way was it revealed by God – it was a man-made concept. The theologians 
created the scale based on the conditions of life around them, and then placed individuals in particular spots 
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accordingly. To be able to justify slavery through this argument, proslavery intellectuals needed to present 
their ideas as those of the divine will. Through the fallible human mind, inequality was excused by a claimed 
knowledge of God's intentions.  

Pressed by the steadily increasing abolitionist forces of the North, the southern proponents of slavery were 
forced into a defensive position. As it was the basis of their social structure and lifestyle, they had no choice 
but to argue on behalf of the morality of an inherently immoral system. Scripture offered the best tactic for 
doing so, due to its acknowledged authority by citizens of both the North and South. Not only did it offer 
evidence that could be used in support of slavery, but no one would deny that it was the highest source of 
moral law for man. Using the Bible, however, called for proslavery theologians to claim a sense of divine 
entitlement. By proposing their Scriptural interpretation as absolute truth, they implied that they were working 
under God's explicit sanction. Knowing the true meaning of God's word, understanding the intentions of 
Christ and the Apostles, and determining who was worthy of human rights required one to be endowed with 
spiritual authority. Though it may not have been their intention to claim such a title, it could not have been 
avoided in using religious ideology to argue social and political points.  

 

Piety and the Polity: Tocqueville on Christianity in American Democracy 

 

Sarah Nelson 

 

 

Equality, Alexis de Tocqueville believed, is the engine that puts every American institution to motion.  
“Equality of conditions,” he said, “creates opinions, gives birth to sentiments, suggests usages, and modifies 
everything it does not produce.”204 Tocqueville’s observations on American history led him to construct an 
teleology in which all nations and all cultures could be located on a Providential course toward greater 
freedom, which would inevitably institute equality (usually, though not exclusively, by establishing 
democracy).205 Tocqueville’s understanding of freedom and equality hinged upon his personal understanding 
of God and human nature; in order to truly be free, he argued, a man’s consciousness must be grounded in 
faith and belief in God.206 A healthy and thriving democracy, says Tocqueville, is dependent upon (at least 
some form of) Christianity to provide both supplemental structure and satisfaction to each individual in order 
that he/she might actualize true freedom. 

While there are many passages in Democracy in America that speak directly to the issue of Christianity and 
democracy, those segments must be seen as the culmination of three other, more foundational phenomena that 
Tocqueville explores earlier in his book; those being the development of an “American philosophical 
method,” the role of public opinion in American society, and the conduct of human nature within absolute 
political and material equality. It is only when the reader understands Tocqueville’s take on these trends that 
he is truly able to understand Tocqueville’s conception of the role of religion within democracy.  

                                                            
204 “…[equality of conditions] creates opinions, gives birth to sentiments, suggests usages, and modifies everything it does 
not produce.” Alexis de Tocqueville, introduction to Democracy in America (London: Penguin, 2003), 3. 
205 “The gradual development of equality of conditions is therefore a providential fact, and it has the principal 
characteristics of one: it is universal, it is enduring, each day it escapes human power; all events, like all men, serve its 
development.” Tocqueville, intro to Democracy in America, 6.  

206 “…the reign of freedom cannot be established without that of mores, nor mores founded without beliefs….” 
Tocqueville, intro to Democracy in America, 7.  



44
 

While Tocqueville’s analysis is remarkably cogent, a survey of the recent American past demonstrates that his 
analysis/predictions for religiosity/Christianity in American democracy has gone awry. I argue that 
Tocqueville’s understanding was sound given the time period he observed; however, because new definitions 
of equality (pertaining to social phenomena like abortion, marriage equality, stem cell research, etc.) now 
directly confront and contradict tenets of Christianity, Tocqueville’s ideal of a universally religious polity but 
a-religious government falls apart. Between the Civil Rights Movement and 2013, social perceptions have 
changed too radically to maintain a stable balance; thus, due in part to the religiosity of the democratic 
majority of Americans, the American political system is bound to experience wild and inefficient swings 
between ideologies, creating a chasm in which the rational and moderate discourse of democracy might 
otherwise take place. 

Americans, Tocqueville asserts, are not a philosophical people. Equality of conditions destroys the social 
institutions and stratification that would, in aristocratic societies, set and enforce a standard of philosophical 
thought. The American colonies, largely established in reaction to socio-political religious pressures, made a 
point to establish a society that refused to have spiritual dicta enforced by any alliance of superior classes. The 
result of this “philosophical freedom” is an American insistence on evaluating and determining Truth for 
oneself. Tocqueville says, “It is not only confidence in this or that man which is destroyed, but the disposition 
to trust the authority of any man whatsoever. Everyone shuts himself up tightly within himself and insists 
upon judging the world from there.”207 The “every-man-for-himself” approach to philosophy creates an 
entirely new method of considering the metaphysical. Tocqueville summarizes the “American philosophical 
method” as a four-part approach: one, “to evade the bondage of system and habit, of family maxims, class 
opinions, and, in some degree, of national prejudices;” two, “to accept tradition only as a means of 
information, and existing facts only as a lesson to be used in doing otherwise and doing better;” three, “to seek 
the reason of things for oneself, and in oneself alone;” and four, “to tend to results without being bound to 
means, and to strike through the form to the substance.”208 

The belief that each individual should determine Truth for him/herself implicitly assumes that each human is 
capable of determining such a thing. This assumption, coupled with the reality of American life (which is 
largely determined by equality of material conditions, subsistence-level living, and the use of largely practical 
skills), generated the distinctly American belief that everything that is True may be discerned and explained 
by each human’s mental faculties. Tocqueville observes “[Americans] readily conclude that everything in the 
world may be explained… Thus they fall to denying what they cannot comprehend,” disposing them to 
“distaste for whatever is supernatural.”209 

Americans’ reactionary approach to philosophy and metaphysical thought leads to a kind of skepticism, a 
knee-jerk response, to complex or “overly” intellectual musings of immaterial realities. This is not to say, 
however, that Americans reject any/all conceptions that do not originate from their own mental faculties. 
Tocqueville observes that philosophical skepticism gives birth to two American tendencies, either: Americans 
uncritically accept the consensus of “the majority” (a trustworthy source of authority, as everyone within 
American democracy is “of the same class”); or average American thought omits conversations of ideas or 
theory whatsoever. In terms of religion, Tocqueville says this means, “Christianity has… retained a strong 
hold on the public mind in America; and I would more particularly remark that its sway is not only that of a 
philosophical doctrine which has been adopted upon [individual] inquiry, but of a religion which is believed 
without discussion.”210 

At this juncture Tocqueville introduces the second phenomenon that impacts systems of thought and belief 
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within a democracy, that is, the role of public opinion as intellectual authority. Dogmatic belief, he says, will 
always be among us- principally out of necessity. In the interest of time and efficiency, it is necessary that 
men accept some ideas on the authority of others.211 Tocqueville asserts the question is not whether a moral 
authority exists, rather simply to find the source of that authority.212 Tocqueville decided that within 
democracies, this authority is vested in “the People”—the majority. The “chief arbiter of [the American 
individual’s] belief” becomes the collective mass- Tocqueville says, 

The nearer people are drawn to the common level of an equal and similar condition, the less prone 
does each man become to place implicit faith in a certain man or a certain class of men. But his 
readiness to believe the multitude increases, and opinion is more than ever mistress of the world.213  

Through this process philosophical thought is democratized. The lack of faith in the master (whether an 
individual or a class) increases the amount of faith placed in the masses so that “the greater truth should go 
with the greater number”214—to the point that “faith in the public opinion will become for [Americans] a 
species of religion, and the majority its ministering prophet.”215 Thus, the Americanization of philosophy and 
the democratic commitment to majoritarianism has the potential to establish an intellectual dictatorship by the 
uninformed and conventionally dogmatic masses.   

While the logical conclusions of Tocqueville’s arguments may appear secularist and somewhat elitist, 
Tocqueville advocates Christian faithfulness within a democratic polity. This position speaks to his 
understanding of human nature and the human condition—that all men operate based upon their perception of 
“the Deity, of [the Deity’s] relation to mankind, of the nature of their own souls, and of their duties to their 
fellow creatures.”216 If a polity lacks authorities on both philosophy and faith, as American democracy does, 
men are set adrift, and fall to uncertainty and anxiety. He says,  

…men are speedily frightened at the aspect of this unbounded independence…. As everything is at 
sea in the sphere of the mind, they determine at least that the mechanism of society shall be firm and 
fixed; as they cannot resume their ancient belief, they assume a master.217 

Thus, the intellectual and political freedom proffered by democracy ironically induces men to more readily 
accept authoritarian government. Uncertainty and anxiety wrought by freedom, he says, also encourage an 
unhealthy degree of materialism, which diverts man’s attention to the physical comforts in this world. In this 
case, he is even more likely to sacrifice his political freedom for the sake of protecting his worldly assets. 
Thus, the volatile combination of human nature and democracy requires the mitigating force of Christianity as 
to avoid rampant materialism and/or acquiescence to authoritarianism. 

Tocqueville concludes that Christianity is necessary to save democracy from itself; but, once again, 
Tocqueville qualifies this position in two ways. First, he says, while democracy is dependent upon 
Christianity for its survival, the institutionalization of religion inevitably kills democracy. In this case, both 
religion and politics must coexist but remain quarantined from the other; he states, “I am so convinced that 
Christianity must be maintained at any cost in the bosom of modern democracies, that I had rather shut up the 
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priesthood within the sanctuary than allow them to step beyond it.218 Tocqueville acknowledges that this 
balance is problematic; if not through a priestly class, how is a polity to maintain its faithfulness? In a 
democracy, he replies, politicians are the personnel designated this charge, and they must lead by example: 
“the sole effectual means which governments can employ in order to have the doctrine of the immortality of 
the soul duly respected is always to act as if they believed in it themselves….”219 Through this logic, 
Tocqueville concludes that the success of democracy is, to some extent, safeguarded in politicians’ abilities to 
conduct themselves in a way that inspires Christianity in the hearts of their constituents. 

The second way in which Tocqueville qualifies his statement is by insisting Americans’ interpretation and 
implementation of Christian dogma must remain flexible to withstand the inevitable challenges public opinion 
will bring against it.  It is a natural byproduct of democracy for equality to grow and demand new freedoms 
according to the mores of new generations. Because public opinion plays such a dominant role in American 
politics, it is important for Christian doctrine to remain flexible in order to remain relevant:  

The more the conditions of men are equalized and assimilated to each other, the more important it is 
for religion, while it carefully abstains from… daily affairs, not needlessly to run counter to the ideas 
that generally prevail… in the mass of the people. For as public opinion grows to be more and more 
the first and most irresistible of existing powers, the religious principle has no external support strong 
enough to enable it long to resist its attacks.220 

Tocqueville’s interpretation of Christianity within democracy was insightful and visionary for its time. 
Modern realities have proved Tocqueville right in some ways and wrong in others. Four of Tocqueville’s 
analyses were correct: one, that equality of conditions leads men to challenge intellectual/spiritual authority 
and to turn toward the individual for determining Truth; two, that public opinion plays a fundamental role in 
the intellectual and spiritual life within a democracy; three, that if Christianity is to remain relevant to the 
daily life of the majority, its expression must be limited and its dogma must be flexible; and four, conversely, 
that if proponents of Christianity become too dogmatic, they begin to appear “a band of fanatic zealots in the 
midst of a skeptical multitude.”221 He was incorrect in his assumption that spiritual faithfulness will naturally 
curtail the excesses of majoritarianism, and he lacked the foresight of the United States’ increasing 
religious/cultural diversity, therefore overestimating the unifying effects of Christianity. By studying today’s 
political climate, coupled with an analysis of how American religiosity has evolved in the last fifty years, it 
becomes plain that recent history has in part confirmed, and in other parts, disproved, Tocqueville’s analysis.  

American Grace, a book by Robert Putnam and David Campbell, examines the course of American religiosity 
since the 1950s.  In it, Putnam and Campbell disprove the common misconception that the United States is 
riding a steady course toward secularization. They found, in contrast, that in the last five decades the United 
States has experienced “one major shock and two major aftershocks,”222 in which revivals and counter-
movements have tended to alienate and polarize age groups of successive generations. The primary sources of 
ideological division, the authors found, were sexuality or sexual morality—resulting in a pattern that 
appeared, they said, a battle between “libertines” and “prudes.”223 Ultimately, these “seismic shifts”224 have 
created a political spectrum in which Americans have “fled” the Center, “and those at each growing pole 
[have become] more hostile and suspicious toward their opponents at the opposite extreme.” The two poles 
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have increasingly been associated with religious convictions, thereby “producing the so-called God gap."225 
We will now go through each decade, from the ‘50s to the present, and analyze the political and religious 
waves. 

The 1950s were a postwar socioeconomic playground in which Christianity and free-market capitalism 
became civic duties, partly motivated by terror in reaction to “atheistic communism.” As Putnam and his 
associates explain, “…religion represented patriotism, a central, unifying theme of national purpose.”226 
Tocqueville might point to this phenomenon and explain it with his interpretation of the relationship between 
materialism and faith; he says, in reaction to excessive materialism, a religious reaction will naturally arise 
from the soul in spiritual protest. This reaction, he would say, is a positive development for democracy as it 
encourages cohesion and solidarity. His interpretation would be flawed, however, in view of the way the most 
zealous of Church-goers and the most red-blooded believers in democracy discriminated against members of 
other (but equally American) cultural or religious groups (i.e. Jews, African Americans, etc). While 
Tocqueville’s understanding of reactionary religiosity is apt, its supposed democratic benefits are tainted by 
the discrimination that tends to accompany a surge in Christian observances (especially when they become 
fixed to the standard of “American-ness”).  

The “Long ‘60s” hosted arguably the most radical and profound socio-cultural upheavals in all of American 
history. Putnam cites the preponderance of adolescent or college-aged youth, the comfortable settling of new-
fangled “middle class” families, introduction of oral contraception, the waning of Cold War anxieties, Vatican 
II, the Kennedy assassination, the Vietnam War, popular dissemination of illicit drugs, Watergate, and, of 
course, the Civil Rights movements (including antiwar, women’s liberation, environmental, and gay rights) as 
factors and results of social change in this decade.227  As early as 1972 Sydney Ahlstrom was able to perceive 
the cataclysmic social changes that had taken place in the decade prior: “It was perfectly clear to any 
reasonably observant American that the postwar revival of the Eisenhower years had completely sputtered out, 
and that the nation was experiencing a crise de conscience of unprecedented depth.”228 In the same decade, a 
bumper sticker that simply instructed, “Question Authority” became incredibly popular and summarized very 
succinctly the disposition of the decade.229 

Tocqueville would agree with Putnam: the movements of the ‘60s can be seen as a reaction to the startling 
piety and religiosity of Americans in the ‘50s- a reaction catalyzed by the increased distribution of wealth and 
prosperity amongst various classes. 

Because the comfort and leisure of an the teenage multitude was increased, more young men and women had 
the luxury of criticizing, examining, and philosophizing for themselves; and when these groups of individuals 
coalesced, independent criticism converted to public opinion, becoming a mass movement and establishing 
new modes of thought relatively quickly.  On April 8 1966 Time magazine ran the front-page headline: “Is 
God dead?” The front matter of the weekly magazine is a perfect encapsulation of the extent and direction of 
revolutionary social and cognitive reform of the 1960s, in which social and human rights were waged against 
arguments for order and tradition, which were rooted in arguments of religious “civic duty” the decade before.  

The Seventies and Eighties witnessed the resurgence of conservatism; as Putnam calls it, the “rise of 
evangelicals and then of the Religious Right”230 in which, for the first time in American government, political 
and religious platforms coalesced and crystallized. The political Right became increasingly associated with 
fundamentalist, literal, and uncompromising interpretations of Biblical dogma. By 1976, it was generally 
acknowledged that a presidential candidate’s faith/religious identification was not only relevant to his race but 
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a crucial indicator of his leadership capabilities; thus, in that year “America elected its first avowedly born 
again president, 44 percent of Americans said that the influence of religion was once again rising.”231 Since 
then, the authors of American Grace point out, it has become a public expectation in the 20th and 21st centuries 
that the President, at the very least, speak to his religious (that is, Christian) affiliations and experiences. 

The resurgence of political and religious conservatism in the ‘70s-‘80s confirms Tocqueville’s assessment that 
human nature tends to react against the intimidating and overwhelming realities wrought by demands for 
increased social and economic freedoms. Afraid of the normalization of varying sexualities and non-white 
enfranchisement, “mainstream” Americans retreated into the more evangelical (that is, fundamentalist) 
interpretations and applications of Christianity. Tocqueville might find the phenomenon of self-professed 
“born again” presidents a positive development, according to his belief that political and intellectual leaders 
must set a Christian example (without directly institutionalizing religion). The ‘70s and ‘80s demonstrate, 
however, that re-Christianization took place in the opposite process. Rather than a populace reflecting the 
good example of its leaders, it was fear and uncertainty that prompted resurgence of religion within the 
electorate, who then found their fears most pacified in self-professed evangelical presidential candidates. 
Thus, the conservative backlash of the decades following the Civil Rights movements confirms Tocqueville’s 
assertion that greater freedoms tend to frighten men and women into adopting either temporal or spiritual 
“masters” and prompts a turn to more conservative/fundamentalist understandings of Christian dogma. 

In the last decade of the 20th century, “‘Christian fundamentalists’ were increasingly identified in the public 
mind not merely with controversial issues, but with ideological intervention in politics, binding evangelicals 
to the Republican party.”232 Meanwhile, the proportion “nones” (those that indicated no particular religious 
affiliation) spiked. While the number of Americans that identify as agnostic or atheist has historically hovered 
around five to seven percent (with a brief increase during the 1960s), in the last decades the number has 
skyrocketed to upwards of 20 percent. The result is a climate of mutual distrust and antagonism: in 2006, 
“more than two thirds of evangelical Protestants… said that they felt their values were ‘seriously’ or 
‘moderately threatened in America today.”233 While conservative evangelicals’ beliefs more closely devolve 
into the “dark and somewhat puritanical (or Victorian)” theological inheritance of their “fundamentalist 
forebears;”234 when coupled with the growing number of “nones,” it becomes evident that 
fundamentalist/conservative Americans are becoming increasingly out of touch with the social and intellectual 
trends of the majority of society.  

This gap would come as no surprise to Tocqueville. While an advocate of a Christian populace, he very 
clearly states that, for democracy and Christianity to remain compatible, Christian dogma must be understood 
and applied flexibly. Putnam’s take on the current situation of religion in America reads almost like a present-
day reprise of Tocqueville’s ideas: Putnam says, “Continuing to sound the public trumpet of conservative 
personal morality may be the right thing to do from a theological point of view, but it may mean saving fewer 
souls now than it did a generation ago.”235 Given Tocqueville’s timeless theories on the role of religion in 
democracy, coupled with the lessons of recent history, I conclude: the present conflict between religion and 
American democracy is unavoidable, perhaps irresolvable.  

The technological and societal evolution of the last half century have brought the United States to a space in 
which Christian doctrine is challenged and refuted directly- a situation for which Tocqueville has no 
provisions. In the fifth chapter of his second volume, entitled “How religion in the United States avails itself 
of democratic tendencies,” Tocqueville demonstrates his analyses are based on a perception that all Americans 
have a similar understanding of religion/faith: “Although the Christians of America are divided into a 
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multitude of sects, they all look upon their religion in the same light.”236  After two centuries of increased 
immigration and unparalleled cultural diversity, that statement can no longer be made about the United States. 
The American polity and the Christian community have ceased to be one and the same. The United States has 
evolved in ways that make it a different community from that which Tocqueville observed and understood, 
and this effectively unhinges the relevance of Tocqueville’s arguments. 

Society in the modern United States now debates subjects in the public sphere that Tocqueville could never 
have imagined, such as gay marriage, gay adoption, abortion, evolution, and stem cell research. As 
Tocqueville says,  

…by respecting all democratic tendencies [i.e. what the public finds to be an issue of individual 
freedom] not absolutely contrary to herself and by making use of several of them for her own 
purposes, religion sustains a successful struggle with that spirit of individual independence which is 
her most dangerous opponent.237  

These topics, which understandably lay outside of Tocqueville’s intellectual imagination, are precisely 
democratic tendencies that are “absolutely contrary” to the Christian religion. It is not dogmatic inflexibility 
that obliges Christians to be anti-abortion or anti-gay marriage; the Bible makes explicit that the Christian 
cannot condone those practices and live to the letter of Christian law. The modern United States has reached 
the “final frontier” of what Christianity may bend itself to allow, and in spite of itself, public opinion is urging 
reforms and paradigm shifts that Christians are biblically prohibited from allowing. Because of his socio-
historical condition, Tocqueville was unable to predict such changes and therefore unequipped to offer 
analyses or suggestions in this case.  

If the last fifty years are any indication, the jury of public opinion remains out on the issue of Christianity 
within American democracy. While most people can agree that institutionalized religion must never be 
allowed within our government, Americans tend to prefer a “solidly” Christian presidential candidate to one 
who is “secular” or worse- a member of a different faith (the fact that both the Obama and Romney campaigns 
agreed to keep religion “off the table” during the presidential race has to mean something). The seismic 
changes described by Putnam and Campbell’s investigation demonstrate that, given the new frontiers provided 
by science and increased cultural/spiritual/intellectual diversity, Americans must make a decision as to the 
extent religious dogma will play a role in political nominations and legislative agendas; otherwise we will 
continue to ride the pendulum of reaction and counter-reaction. Despite Tocqueville’s insightful and visionary 
perception of Christianity within democracy, the United States has objectively outgrown and outdated 
Tocqueville’s understanding, must find some new or alternative philosophical institution that might stabilize 
and safeguard democracy.      

 

 

 

 

 

 

 

                                                            
236 Tocqueville, Democracy in America, vol. II, chpt. V. 
237 Tocqueville, Democracy in America, vol. II, chpt. V. 



50
 

HONORS 

 
Due to the length of Honors papers, only the abstracts are published in the BURS Journal. Should you 
desire additional information about these papers, please contact the Honors Program at Belmont University. 
 
“Can Entrepreneurship Be Taught? An Analysis of the Influence of Higher Education on 
Entrepreneurial Intentions” 

David T. Servodidio 

Faculty Advisors: Dr. Jeffrey Cornwall, Dr. Mark Schenkel, Dr. Marieta Velikova, Dr. Jennifer Fowler 

Entrepreneurship is a way of thinking that emphasizes opportunities over threats. Prior research demonstrates 
that the opportunity recognition process is clearly an intentional process and therefore the study of 
entrepreneurial intentions may offer a means to better predict and explain entrepreneurial activity. This study 
analyzes and interprets the influences of participation in Belmont University’s Entrepreneurship Program on 
resulting entrepreneurial intentions.  Using existing psychological, sociological, and behavioral research 
models as a foundation, this study tests several independent variables against entrepreneurial intentions and 
proposes a research model variation designed specifically to test influences of higher education program 
participation on intentional planned behavior.      

Discipline: Economics, Entrepreneurship 

 “The Essence of Nashville: Does the Labor Union Model Fit in a Creative Community” 

Timothy Reitnouer 

Faculty Advisor: Mike Poston         

During the early years of Nashville’s recording industry, audio engineers employed by RCA and Columbia 
enjoyed the benefits of union membership.  Though the last union left town in 1982, the story of their rise and 
fall is an interesting one that not only chronicles the birth of Music City, USA, but also offers insights into the 
role traditional unions have to play in creative communities. 

Discipline: Audio Engineering Technology, Honors 

 
 

 “The Effects of Stressors on Pregnancies and Stress Reduction Techniques” 

Henna A. Shaban 

Faculty Advisor: Dr. Leslie Folds 

Stressors are present in every aspect of life and can affect the quality of life in many ways. Research has 
shown that stressors can have several negative effects on a pregnant woman, and especially the child she is 
carrying in her womb. This stress may be of a physiological or psychosocial nature. In any case, this thesis 
works toward curriculum review and lesson plan development focused on evaluating the stress levels of 
mothers between the ages of eighteen and twenty-two, and teaching these women about stressors, their effects 
on the unborn child, and how to relieve stress through mental and exercises as well as lifestyle changes. The 
lesson plans are based on research related to appropriate teaching strategies as well as active learning 
strategies that will enable the students to leave this six-week class curriculum with a better understanding of 
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stress and how to manage it to improve the health status of both the women and their children.  

Discipline: Nursing 

"Helen and I" 
 

James O. K. Kent 

Faculty Advisor: Ginny Owens 

James Kent examines the relevance of ancient Greek myth to modern life through the mediums of music and 
discursive essays, identifying the emotional core at the heart of each of ten stories and relating them to his 
own life and today's society. The concept album arranges the myths into five pairs with common themes – 
Prometheus and sPandora, Midas and Paris, Persephone and Orpheus, The Minotaur and Icarus, Medusa and 
Pegasus – while the essays go beyond the intensity of the moment and discuss interpretations of the original 
myths, how they inspired both the music and the lyrics, and the overall emotional journey of the album. 
 
Kent examines the psychology of love, hope, selfishness, pride, overconfidence, doubt, rage, loss and rebirth, 
drawing from a wide variety of sources both classical and modern. The overarching story as a metaphor for 
life has general significance, but is particularly relevant to the artist's journey towards maturity, and thus 
fitting subject matter for a debut album. Kent, through both mediums, takes on a variety of voices, but 
ultimately encourages eschewing unhealthy loves, emotions and distractions, developing a sense of 
moderation to avoid the dangers of excess, and making use of the tools and abilities we possess both as 
humans and as individuals. 
 

Discipline: Music 

 “An Investigation of IPO Secondary Returns since 2004 and Analysis of Sector Allocation 
and Other Factors on such Returns” 

Ayesha Ghaffar 

Faculty Advisor: Dr. John Gonas 

This research analyzes aftermarket returns on the first day of trading after an initial public offering between 
2004 and 2012, discovering if there is a statistically significant return in those years and understanding the 
specific variables that might influence said returns. Specifically, the project focuses on finding correlation 
between aftermarket returns on IPOs and their specific sectors to conclude whether certain sectors have a 
higher probability of offering greater first day returns to secondary investors. Secondly, the project focuses on 
what drives those returns in those sectors and whether it has changed since prior research in the field in 2004.   

Discipline: Finance 

 
 “James and Jayde” 
 

Jabe Holloway  

Faculty Advisor: Caroline Locorriere 

“James and Jayde” is a dark, psychological thriller centered around James.  After the divorce of his parents, he 
became extremely close to his sister, but now her blossoming social life has left her with no time for him.  
James and Jayde share an incestuous past that James hasn't been able to forget and Jayde pretends doesn't 
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exist.  James's mother Joan doesn't have time for him either due to her many boyfriends.  When she doesn't 
have a boyfriend, she gets lonely and seeks James's attention.  James's father Ray is in his seventies.  He is old 
and checked out.  This is James's story as he tries desperately to find love and attention in this family.   
 

Discipline: Film  
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PSYCHOLOGY 
 

The Effect of Food Priming on Selective Attention to Food-Related 
Items 

 

Savannah Ladage, Emily Cheek, Mary Faulkner, and Katie Rush 

 

In this study, we examined the effect of food priming, such as food-related commercials, on an individual’s selective 
attention on food items.  According to Harris, Bargh, and Brownell (2009), food advertisements have a subliminal effect 
that results in an increase in appetite.  Papies, Strobe, and Aarts (2008) found that restrained eaters had a higher level of 
selective attention on hedonic food items.  Based upon previous research, we hypothesized that individuals primed with 
food-related visual cues would have greater selective attention to food-related items. We also hypothesized that under the 
priming condition, individuals with high dietary conscientiousness would have the greatest selective attention to food-
related items.  Participants in the experimental group were primed with the TGI Friday’s food advertisement, and 
participants in the control group were primed with a promotion for the ABC show Nashville.  Both groups then completed 
a selective attention task, a simple demographic form, and the Dutch Eating Behavior Questionnaire.  The results showed 
that both hypotheses were partially supported. We found the interaction between mouse clicks and food priming and 
dietary conscientiousness to be marginally significant, but we found no significant interaction between dietary 
conscientiousness and food priming in relation to participants’ gaze and fixations.  Dietary conscientiousness and food 
priming do appear to have an effect on an individual’s selective attention to food, but more research is needed to conclude 
the full extent of the interaction between these two variables and their effect on selective attention. 

 

Whether you see them on billboards, TV, or magazines, food advertisements have become a common sight in 
American society.  The food industry spends billions of dollars on advertisements, and these advertisements 
have an effect on our attention to food items.  In America, the incidence of obesity is rising; more than one-
third of Americans were considered obese in 2012 (Ogden et al., 2012).  Could this statistic be due to the 
prevalence of food advertisements in American life and the constant bombardments of food-related 
commercials? Could it be that Americans are prone to eat more often after being primed with a commercial 
full of mouth-watering images of food?  
 
Harris, Bargh, and Brownell (2009) claimed that there was a subtle and potentially broad effect of food 
advertising on eating behaviors.  This effect may occur outside an individual’s awareness.  The study 
suggested that there was food advertisements prime us and subliminally increase our appetite.  
Piech, Pastorino, and Zald (2010) also supported the effect of food advertising on the unconscious awareness 
of food items.  They found that even when participants were rewarded for ignoring the food items, participants 
still attended to food cues.  This attentional bias to food items was likely the result of top-down processing.   
 
Papies, Strobe, and Aarts (2008) examined the effect of food cues on a restrained eater’s selective attention to 
food. Participants completed an 80 trial lexical decision task, 160 trial probe classification task, and the 
Revised Restraint Scale.  The lexical decision task served as food priming for participants.  The lexical task 
had 40 words and 40 non-words.  In the experimental condition, half of the 40 words were food items.  Ten of 
the words were hedonic food items (for example, cake and pizza), and 10 of the words were food items 
(oatmeal and raisins).  The other half of the words were office related words.  In the control condition, the 
participants were presented with 40 nature-related words rather than 20 food words and 20 office items.  The 
participants were asked to quickly and accurately indicate if a presented word was Dutch word or not.  The 
probe classification task measured the participants’ selective attention to food items.  During the probe task, 
two items were appeared on the screen; these items were shortly followed by an arrow that would point up or 
down.  Half of the trials were congruent trials, and the other half were incongruent trials.  During the 
congruent trials, the probe appeared in the same location as the food word.  On the incongruent trials, the 
probe appeared in the location of the control word. The participants were told to mark which direction the 
arrow was pointing as quickly as possible.  On the probe tasks the words consisted of 20 food word pairs and 
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20 non-food word pairs were each presented four times.  Papies, Strobe, and Aarts (2008) found that 
participants who scored higher on the Revised Restraint Scale had faster reaction times when probes replaced 
food items (in comparison to control items).  In addition, the participants who were primed with food cues had 
a higher level of selective attention to hedonic food items.   
 
According to the aforementioned study by Harris, Bargh, and Brownell (2009), food advertising was a 
sufficient prime to induce eating behaviors.  They found that elementary-school children consumed 45 percent 
more snack foods and adults consumed more healthy and unhealthy snacks after priming from food 
advertisements.  In their first experiment with the elementary-school-age children, the children were randomly 
assigned to watch a cartoon with food advertising or a cartoon with other types of advertising.  While the 
children watched the cartoon, they were given a snack.  The children who watched the food advertising 
programs ate 8.8 grams more food.  In the second experiment, adults watched an improvisational comedy TV 
program.  The participants were randomly assigned into three groups.  In the first group, participants saw 
commercials that promoted fast food and unhealthy food times.  In the second group, the participants saw 
advertising that promoted healthy food items, and in the third group, the adults saw non-food advertising. 
 After watching the TV program, the participants were led into another room in which they were told to take at 
least one bite of each of the five food-items on a table.  These foods included healthy food-items, nutrient-
poor items, and moderately healthy food-items.  The participants rated these food items on several dimensions 
(for example “all natural” and “convenient”).  They were also told that they could eat as much as they wanted. 
 Participants who saw snack advertisements ate significantly more than the control participants.  This study 
was significant because it suggested that the food intake of most humans (regardless of age) is affected by 
food priming.   
 
Werthmann et al. (2011) examined overweight and healthy-weight individuals’ selective attention to high-fat 
food items.  Participants’ selective attention to food items were measured by observing eye gaze and fixations 
using an eye tracker.  Eye movements were recorded with an EyeLink 1000 system.  Selective attention scores 
were derived from eye gaze direction, eye gaze dwell time, and fixation duration.  Werthmann and her 
colleagues found that overweight participants had an initial attentional bias for food items.  
 
Castellanos et al. (2009) found that obese women had an attentional bias for food cue images.  The researchers 
classified obese individuals by using the Body Mass Index (BMI).  By using an eye tracker, the experimenters 
assessed participants’ selective attention on images of food items in comparison to images of non-food items. 
 The experimenters determined selective attention on images by three criteria:  saccades must be stable for 100 
ms, the initial saccade must be at least 100 ms after the pictures appeared, and fixations must be directed 
toward the left or right image. However, their results may not be valid for the wider population since their 
study had a relatively low number of data analyses from participating individuals (32).  The researchers found 
that fasting normal-weight participants were more likely to have a higher selective attention towards food 
images rather than satiated normal-weight participants.  In addition, obese participants had a higher selective 
attention toward food items regardless of whether they were fasting or full.   
 
Based upon the previous research on food priming, individuals’ selective attention on food items was greater 
after food priming.  In addition, restrained eaters and obese individuals had an even greater selective attention 
to food items.  In order to expand upon these previous findings and the effect of food priming on selective 
attention, we wanted to explore the effect of dietary conscientiousness, or the awareness and knowledge of 
one’s own dietary intake and dietary habits in relation to weight, on selective attention to food-related items.  
We examined the effect of priming and dietary conscientiousness on selective attention to food-related items.  
We hypothesized that individuals primed with food related visual cues would have greater selective attention 
to food related items.  In addition, we hypothesized that under the priming condition, individuals with high 
dietary conscientiousness would have the greatest selective attention to food-related items.  
 
Method 

Participants 

 

Our study had a total of 37 participants who were recruited from the undergraduate Belmont Introduction to 
Psychological Science and General Psychology courses.  Fourteen of the participants were male, and 24 
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participants were female.  All of the participants were between the ages of 18 and 43 (M = 21, SD = 4).  The 
participants were recruited through an online recruitment system (SONA Systems), and each participant was 
compensated with class credit.   

 

Materials 

 

A simple consent form and demographic form were used.  The consent form explained the procedures and 
possible risks involved with the study.  Participants were notified that minimal psychological discomfort 
might be experienced and that participants reserved the right to leave the study at any time.  The demographic 
form was used to obtain basic information from participants such as age, sex, and undergraduate major.  In 
addition, participants were asked to indicate the last time they had eaten and if they were currently hungry.   

Our study included two videos:  a TGI Friday’s restaurant commercial and a promotional video for 
the show Nashville.  The 32 second long TGI Friday’s commercial depicted cooked meats, flatbread pizza, 
and cheesecake.  The 32 second long promotion for the show Nashville which airs on ABC included images 
of the characters in the show.  In order to watch the videos, the experiment used an Alienware computer and a 
104.1 cm by 61 cm TV monitor. 

Our study utilized the Eye Metrix eyetracker and software in order to measure selective attention to food-
related items by examining eye gaze, fixations, and mouse clicks on food items.  With the Eye Metrix 
software, we created a selective attention task which consisted of 24 trials.  Each trial displayed 12 images of 
food and non-food images.  The images of food and non-food items were systematically distributed on an 
invisible two by two quadrant; there were three images in each quadrant.  During the task, participants were 
asked to carefully examine each image viewed in Figure 1 for one minute.  These images included both six 
food and six non-food images.  After viewing the list, participants were instructed to as quickly and accurately 
as possible, click one of the images that appeared on the original list on the subsequent trials.  However, 
participants were not told that there were in reality two images from the list on each trial.  For example, in trial 
1 (as shown in Figure 2), participants could click either the image of the onion rings or the image of the 
Nashville skyline.  Participants who clicked the food items on the trials were selective attending to those food-
related images. 

 

Figure 1: The list of 12 images that appeared in the selective attention task.  Participants were asked to 
identify the images that appeared in this list in the subsequent 24 trials.  Six of the items in the list were food 
items, and six of the items were non-food items. 
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Figure 2:  The first trial of the selective attention task.  In this trial, participants had the option to click either 
the food item (onion rings) or non-food item (Nashville skyline).  Participants who clicked the food-related 
images more often were selectively attending to the food items.   

 

The Dutch Eating Behavior Questionnaire created by van Strien, Frijters, Bugers, and Defares (1986) was 
used to measure dietary conscientiousness.  The questionnaire assessed restrained eating, emotional, and 
external eating behaviors.  It consisted of ten questions.  Participants were asked to indicate their response to 
each statement on a scale of one (never) to five (very often).  The highest score possible was 50, which 
represented high dietary conscientiousness.  Examples of the questions included:  “If you have put on weight, 
do you eat less than you usually do?” and “Do you try to eat less at mealtimes than you would like to eat?”   

 

Procedure 

 

Our study had a total of 37 sessions, with one participant per session and lasting about 15 minutes.  Up to 14 
sessions were offered every week for four weeks.  At the conclusion of the study, the data of three participants 
were excluded due to equipment malfunctions.   

 

When participants arrived, they were asked to read and sign the consent form.  Then participants were primed 
with either the 32 second food advertisement for TGI Friday’s or the 32 second promotion for the show 
Nashville.  The participants who were primed with the TGI Friday’s food advertisement were in the 
experimental group, and the participants in the control group received the control priming of the Nashville 
promotional video.  After being primed, the eye tracker was calibrated for each participant, and then 
participants completed the selective attention task.  Participants were next instructed to complete the 
demographic form and the Dutch Eating Behavior questionnaire.  At the end of the study, participants were 
debriefed, thanked, and given class credit.   

 

Results 

 

A two-way ANOVA of priming versus no priming and high versus low dietary conscientiousness was 
conducted looking at mouse clicks, eye gaze, and fixations.  Table 1 shows the degrees of freedom, F, and p 
values for the main effects and the interaction between priming and dietary conscientiousness for mouse clicks 
on food items. 
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Mouse Clicks on Food Images 

 DF F p 

Priming 1 2.25 0.14 

Dietary Conscientiousness 1 1.22 0.27 

Interaction 1 3.89 0.057 

Table 1:  Two-way ANOVA for Mouse Clicks 

After taking the Dutch Eating Behavior Questionnaire, participants were divided into either the high dietary 
conscientiousness group (score of 29 or higher) or the low dietary conscientiousness group (score of 28 or 
lower).  There was no significance for the main effects of priming and dietary conscientiousness on mouse 
clicks of food items during the selective attention task.  However, we found marginal significance of 
interaction between priming and no priming, high versus low dietary conscientiousness (p = 0.057) as seen in 
Table 1.  Figure 3 illustrates that after watching the food priming video, the participants who reported having 
high dietary conscientiousness were more likely to click on food-related items than participants who reported 
having low dietary conscientiousness.  When examining the non-food priming group, the participants with 
high dietary conscientiousness were less likely to click on food items then the participants with low dietary 
conscientiousness.  

 

 

Figure 3:  Priming and Dietary Conscientiousness Interaction on Mouse Clicks on Food Items 

In order to examine the eye gaze and fixations on the food items, we created regions that contained the food 
and non-food items that appeared on the list on the selective attention task.   For example, in trial one (as 
shown in Figure 2), the region with the food item was located in the first quadrant.  The region with the non-
food item was located in the second quadrant.  The number of eye fixations and length of eye gaze were 
deduced from the number of fixations and length of gaze in the food or non-food regions. 
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We then performed a two-way ANOVA of priming versus no priming and high versus low dietary 
conscientiousness for eye gaze. We found no significant main effect of priming or dietary conscientiousness 
on eye gaze.  There was no significant interaction between priming and dietary conscientiousness (p = 0.93) as 
seen in Table 2.  

 

Eye Gaze on Food Images 

 DF F p 

Priming 1 2.29 0.14 

Dietary Conscientiousness 1 1.26 0.27 

Interaction 1 0.01 0.93 

Table 2:  Two-way ANOVA for Gaze 

We also ran a two-way ANOVA of priming versus no priming and high versus low dietary conscientiousness 
for fixations.  There was no significant main effect for priming or dietary conscientiousness.  We found no 
significant interaction between priming and no priming, high versus low dietary conscientiousness (p = 0.33) 
as seen in Table 3.  

 

Fixations on Food Images 
 DF F p 

Priming 1 3.63 0.71 

Dietary Conscientiousness 1 1.53 0.52 

Interaction 1 0.03 0.33 

Table 3:  Two-way ANOVA for Fixations 

 

Discussion 

 

We hypothesized that individuals primed with food related visual cues, would have greater selective attention 
to food related items in our visual search task.  We also hypothesized that individuals with high dietary 
conscientiousness, who were primed with food related visual cues, would have the greatest selective attention 
to food related items. Both of these hypotheses were partially supported. We found the interaction between 
mouse clicks and food priming and dietary conscientiousness to be marginally significant. In other words, 
participants with high dietary conscientiousness and were primed with the 32 second food advertisement, 
clicked on more food items in the selective attention task, rather than the non-food items. It is likely that that 
if we had more participants, our p-value for mouse-click interaction would have been significant. Our findings 
were consistent with the research by Papies and colleagues (2008), which illustrated that participants, who 
were primed with food and also considered restrained eaters, were more likely to have higher selective 
attention to hedonic food items. 
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However, there was no significant interaction between dietary conscientiousness and food priming in relation 
to participants’ eye gaze and fixations. We suspect that reaction time may have had an effect on our 
insignificant findings for gaze and fixations. It is possible that a participant’s reaction time was so fast in the 
selective attention task, that the eye tracking program did not record a gaze or any significant fixations for that 
person. We are very interested in analyzing the reaction time data we have for each participant, though we 
have not had time yet. We would like to conduct a two way ANOVA for our recorded data on reaction time 
and pupil diameter.  

 

Our study was not statistically powerful enough due to our small sample size. As stated previously, our results 
were approaching significance, so a larger sample size may have impacted our p-value for mouse-click 
interaction. The eye tracker also led to various equipment malfunctions. Occasionally, the eye tracker would 
stop recording eye movements and mouse-clicks during a participant’s session and we would lose their data. 
Also, sometimes the eye tracker would need configuring multiple times when trying to calibrate a 
participant’s eye movements. This configuration was time consuming and unproductive. Overall, the Eye 
Metrix program is very complex and complicated to use. It was difficult for the researchers in our group to 
work with the eye tracker and analyze eye-tracking data. 

 

In the future we would like to replicate the study, but use a different type of priming. Rather than a visual 
commercial, using priming incorporating taste or smell may be more engaging for participants. We could also 
observe how the selective attention of individuals with eating disorders is affected by food priming. 
Additionally, we could investigate if a correlation exists between dietary conscientiousness and exercise 
behaviors. 

 

In conclusion, dietary conscientiousness and food priming do seem to have an effect on an individual’s 
selective attention to food. This means that the bombardment of food advertisements we see each day may 
truly have the power to affect our attention to food, especially for chronic dieters, or those who have high 
dietary awareness. However, more research is still needed to conclude the full extent of the interaction 
between these two variables and their effect on selective attention. 
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Cognitive Style and Moral Judgment 

Angel Bennett, Allison Hicks, Jamie Lundstrom, Andrew Wall  

 

 

Visual imagery may play a role in moral judgment, and in fact, may preferentially support some moral judgments over 
others (Amit & Geeene, 2012). Our experiment used a Visual-Verbal Questionnaire paired with twelve moral dilemmas to 
test sixty undergraduate participants. Half of the randomly assigned participants were given diagrams of the moral 
dilemmas, while the other half was not.  Within these two groups, participants were either primed to visualize or not 
primed by presenting a power point presentation consisting of twelve slides, each stating a moral dilemma.  We 
hypothesized that those individuals with an innate visual cognitive style, as measured by the Visual-Verbal Questionnaire, 
would make more deontological judgments, and that being primed for visual processing would increase the amount of 
deontological judgments made by those who are naturally verbal processers.  These results may indicate that our 
cognitive styles have a significant impact on our judgments in moral predicaments.   

 

Imagine that a Jewish family is huddled in a closet, hiding from Nazi soldiers during the holocaust. One of 
them holds an infant who begins crying. If the crying continues, it will most certainly alert Nazi soldiers to the 
whereabouts of the entire five person family. How morally acceptable would it be for one individual to 
smother the crying baby, sacrificing the infant’s life to save the other four family members? (Luther, 2010). 

 

According to a dual-process theory of moral judgment, if you said this particular solution was not morally 
acceptable, you have acted with your heart (Greene, Morelli, Lowenberg, Nystorm & Cohen, 2008). That is, 
your automatic emotional responses were the root of your decision. On the other hand, if you said, yes, this 
would be an appropriate action, then you acted with your mind. That is, you came about this decision via 
controlled cognition. The former of these decisions are known as deontological judgments, or those concerned 
with our “duty” to the rights of an individual. According to Greene and his colleagues (2008), such judgments 
are preferentially supported by immediate emotions. In contrast, the latter decision is a type of utilitarian 
judgment, in which the consequences of the action, (in this case, the fact that more individuals will live if one 
is sacrificed) are cognitively analyzed, and when found to work in favor of the greater good, are deemed 
morally appropriate. Such utilitarian judgments are preferentially supported by controlled cognition and 
support decisions where the ends do indeed seem to justify the means (Greene, et al., 2008). 

 

But what exactly is at the root of this “think with your head” versus “think with your heart” conundrum?” 
What causes one person to be more inclined to follow his or her emotions, and another person to follow his or 
her skills of analysis in coming up with such moral judgments? Moral choice may be the result of culture, 
individual personality, instinct, and evolutionary necessity (De Waal, F.B.M, 2008). Altruism is sometimes 
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merited, and at other times dismissed as unrealistic and useless to the greater good. The cognitive factors 
underlying moral choice may help us to understand whether such moral choices are caused by an evolutionary 
development, individual difference, or some other factor (Greene, 2007). 

 
According to Greene (2007), people usually approve of diverting a runaway trolley that mortally threatens 
five people onto a side-track, where it will kill only one person, though they typically disapprove of pushing 
someone in front of a runaway trolley where this will kill the person pushed, in order to save five others. He 
theorized that the thought of pushing someone in front of the trolley elicited a negative emotional response 
supported by the same part of the brain that drives moral disapproval and that when there is not an emotional 
response, this area is not activated and therefore, other brain areas allow utilitarian reasoning to prevail 
(Greene, 2007). 
 
Waldmann and Dietrich (2007) theorized that this same choice was made based on the fact that in the first 
scenario, action was taken on the agent of harm (the trolley) whereas in the second scenario, action was taken 
on an individual. While the results remain the same, it is the type of intervention that creates a difference in 
moral acceptability (Waldmann & Dietrich, 2007). 
 

More recently, Amit and Greene (2012) suggested that cognitive styles may affect one’s moral judgments, 
hypothesizing that those with more visual cognitive styles preferentially choose more deontological judgments 
whereas those with verbal cognitive styles make such deontological judgments less, favoring utilitarian 
solutions (Amit & Greene, 2012).  

 

This particular hypothesis may be further validated by research by David Kraemer and colleagues. Kraemer, 
Rosenberg and Thompson-Schill (2009) showed that patterns of activity in modality-specific regions of the 
cortex can indeed distinguish between visual and verbal cognitive styles. Further, their research found that if 
participants were presented with a stimuli outside of the preferred modality (i.e., a visual stimuli is presented 
to one with a verbal cognitive style) he or she would actually transfer this stimuli to the preferred modality. 
fMRI imaging showed that areas associated with the preferred modality were activated even when presented 
with stimuli only in the non-preferred modality (Kramer, et. al, 2009). 

 

Such research leads us to believe that one’s cognitive style may be the basis for such “personality 
characteristics” that seem to predetermine how an individual will judge a particular moral dilemma. If indeed 
such decisions are made as a result of a predetermined cognitive style, this would further the case for a nativist 
foundation of morality. If, however, such cognitive factors can be persuaded, this may show that morality is 
more formed by culture and upbringing, and less of an innate, “gut reaction.” For this reason, the present 
research was conducted to replicate a study by Amit and Greene (2012) with extension to see if a simple 
priming effect and/or the presence of visual stimuli could persuade participants to become more visual in their 
processing and thus more likely to make deontological choices rather than utilitarian judgments.  

 

We hypothesized that, like in Amit and Greene’s (2012) study, those individuals with an innate visual 
cognitive style would make more deontological judgments. We further hypothesized that being instructionally 
primed to visualize the scenario would increase the amount of deontological judgments made by those who 
are naturally verbal processors. Lastly, we hypothesized that the addition of a visual moral scenario would 
have no effect on participants’ deontological judgments. This was hypothesized due to Kramer, et al.’s (2009) 



62
 

finding that individuals cognitively transfer stimuli presented in the non-preferred modality to the preferred 
modality.  

 

Method 

Participants 
         

Participants consisted of 36 undergraduate volunteers, 14 men and 22 women, enrolled in Introduction to 
Psychological Science and General Psychology courses at Belmont University. Participants ranged in age 
from 18-51 years with a mean age of 20.78 years. All participants were recruited through Sona (Sona-systems 
(n.d.), 2013), an online participant recruiting system, and were compensated with class research credit. 
 

Materials 

           

Materials consisted of an informed consent form, a modified version of the Visualizer-Verbalizer 
Questionnaire (VVQ) (Richardson, 1977; Kirby, 1988) with demographics information included, and four 
versions of a Moral Dilemma PowerPoint presentation and answer sheet created by the authors.  

 

The informed consent form explained the procedures involved, the purpose of and possible risks associated 
with participation in the study. The form also explained that participation in the study was completely 
voluntary and anonymous and that at any point in the study, the participant was able to withdraw without any 
penalty. 

 

The Verbalizer-Visualizer Questionnaire was created by Richardson (1977) and edited by Kirby (1988) to be 
used as a measure of cognitive style. In its original form, it included three categories of questions, verbal 
items, visual items, and dream items. The present study modified the VVQ by including only verbal and 
visual items, excluding the dream items. There were ten of each for a total of twenty items. Also, unlike the 
original true/false answer format, item responses were on a Likert scale with a range of one to five, one being 
never true and five being always true. Participants could score a minimum of ten or a maximum of fifty on 
both the visual scale and the verbal scale, with higher numbers reflecting stronger cognitive style. Questions 
on the VVQ included statements such as “I can easily think of synonyms for words” and “I have always liked 
jigsaw puzzles”.  

 

The demographics form consisted of four questions in relation to participants’ gender, age major and whether 
he/she considered himself/herself to be a visual think or a verbal thinker. The form was presented in short 
answer format at the bottom of the VVQ.   

 

The four Moral Dilemma PowerPoint presentations created by the authors, consisted of two screens of 
instructions (one at the beginning and another after the seventh screen) and twelve slides with moral dilemma 
scenarios. These dilemmas were derived from a variety of sources (Koenigs, Young, Tranel, Cushman, 
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Houser, et al., 2007; Waldmann & Dieterich, 2007; Pojman, 2003). In each scenario, sacrificing one 
individual would result in several others living.  

 

Participants were randomly assigned to a condition and received the corresponding PowerPoint. Those in the 
No Instructional Priming/No Visual Representation conditions first viewed a screen with these instructions:  

On each of the following screens, a scenario will be presented. You will have 45 seconds to read the 
scenario and rate how morally acceptable each act would be on a scale from 1 to 5, 1 being 
completely unacceptable, and 5 being completely acceptable. Please respond on the answer sheet 
given to you by circling your rating. Each screen will change automatically after 45 seconds have 
passed. 

 

Participants assigned to either of the instructional priming conditions read instructions that also included this 
statement: “When posed with each situation, you should create a mental picture in your mind, visualizing the 
circumstances and people involved as vividly as possible.” 

 

Participants assigned to either of the visual representation conditions read instructions that also included this 
statement: “On each of the following screens, two images will appear. Focus on these images. After 10 
seconds, a scenario will also be presented.” 

 

Examples of the Moral Dilemma slides both with and without a visual representation are seen below. 

 

Figure 1. Moral Dilemma PowerPoint Slide with no visual scenario 
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  Figure 2. Moral Dilemma PowerPoint Slide with no visual scenario 

 

After viewing each slide, participants were asked to rate the moral acceptability of each scenario on a Likert 
scale from one to five, one being not acceptable at all and five being extremely acceptable. 

 

Procedure 

 

The study consisted of twenty-six sessions in McWhorter, with a maximum of three participants in each 
session. Each individual session lasted approximately thirty minutes.  

Upon arrival, participants were given a consent form and time to read and ask questions. After signing the 
consent form, each participant was given the Visualizer-Verbalizer Questionnaire (VVQ) with demographics 
questions included.   

 

After completing the questionnaire, each participant was randomly assigned to one of four within subject 
experimental conditions: Instructionally Primed/Visual Scenario; Instructionally Primed/No Visual Scenario; 
Not Primed/Visual Scenario; Primed/No Visual Scenario. They then viewed the appropriate PowerPoint and 
filled out there rating of acceptability on the answer sheet provided. In all conditions, the moral dilemma 
scenarios appeared in the same order. When they finished viewing the PowerPoint and had responded to all 
twelve moral dilemmas, the participant was debriefed, thanked for his or her time, and granted course credit.  

 

This procedure resulted in eight possible conditions as seen by the 2 (Visual/Verbal) x 2 (Primed/Not Primed) 
x 2 (Visual Scenario/No Visual) factorial design in the chart below.  
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Figure 3. 2x2x2 factorial design showing eight possible conditions 

 

Results 

 

We computed both a visual and a verbal score for each participant based on their answers to the Visualizer-
Verbalizer Questionnaire (VVQ). A participant was labeled as a visualizer if he or she had a higher visual 
score than verbal. Conversely, a higher verbal score than visualizer determined that the participant was a 
verbalizer. Then, for each participant we computed their mean score on the Moral Dilemmas Powerpoint. 
Higher scores reflected more utilitarian judgment and lower scores reflected more deontological judgment. 
Descriptive statistics are seen below in Tables 1 and 2. 

 

Table 1 

Visualizer Verbalizer Questionnaire (VVQ) 

 Min/Max Possible Mean Standard Deviation 

Visual (N=36) 28-44 36.89 4.35 

Verbal (N=36) 21-43 34.25 5.52 

 

Table 2 

Moral Dilemma Powerpoint (Ratings of Moral Acceptability) 

Mean Minimum Score Maximum Score Std. Deviation 

32.47 17 54 9.65 

 

 

To test our hypotheses, the mean moral dilemma score was submitted to a 2 (Verbalizer/Visualizer) x 2 
(Priming/No Priming) x 2 (Visual/No Visual) univariate analysis of variance (ANOVA). The ANOVA 
revealed no significant main effects or interactions as seen in Table 3 below. 
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Table 3 

2(Visualizer/Verbalizer) x 2(Priming/No Priming) x 2(Visual/No Visual) ANOVA for Utilitarian 
Judgment 

 F P 

Visual/Verbal 3.47 0.07 

Primed/Not Primed 1.48 0.23 

Visual Scenario/No Visual Scenario 0.07 0.79 

Visual/Verbal*Primed/Not Primed 0.01 0.92 

Visual/Verbal*Visual Scenario/No Visual Scenario 0.00 0.95 

Primed/Not Primed*Visual Scenario/No Visual Scenario 0.22 0.65 

Visual/Verbal*Primed/Not Primed*Visual Scenario/No Visual Scenario 0.02 0.88 

  

Though not part of our hypothesis, exploratory analysis on gender found that men had a mean score or 36.29 
on the Moral Dilemma PowerPoint and women had a mean score of 30.05. Running a Two-Sample T-Test for 
gender revealed a .055 p-value. While not significant, it was close, suggesting that men make more utilitarian 
judgments than women. 

 

 

 

 

 

 

 

 

 

 

 

 

t = 2.00, p = 0.055  

   Figure 4. Utilitarian Judgments as Predicted by Gender 
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Discussion 

 

\As outlined previously, we had three hypotheses. The first one being, individuals with a visual cognitive style 
will make more deontological judgments than those with a verbal cognitive style. This hypothesis was not 
supported by our results, so based on our research we did not find a relationship between cognitive style and 
moral judgment. Our second hypothesis was, being instructionally primed for visual processing will increase 
the amount of deontological judgments made by those who are verbal processors. This hypothesis was 
unsupported by our data. Our last hypothesis was that the addition of a visual moral scenario would have no 
effect on individuals’ deontological judgments. This hypothesis was supported by our data, but because our 
first hypothesis was not supported, the results made this hypothesis irrelevant.  

 

In Amit and Green (2012), on the impact of visualization, they found a relationship between having a visual 
cognitive style and deontological judgment. Similarly, they concluded there was a relationship between 
having a verbal cognitive style and utilitarian judgment. However, our results did not align with their findings. 
We analyzed Kramer, Rosenberg, and Thompson-Schill (2009) and it showed if individuals were presented 
stimuli outside of their preferred cognitive style (i.e., visual or verbal) they would translate the given stimuli 
to their preferred modality. Based on this information, we created our third hypothesis, however our research 
could not draw any definite conclusions about this concept.   

 

Because of the nature of our research, we encountered several limitations. The study was primarily limited 
because of its small sample size. Because of the limited number of participants and how our study contained 
eight different conditions, there was limited data to analyze under each condition. Another factor that could 
have influenced our results came from the verbal visual questionnaire. The survey may not have distinguished 
a distinct difference between visual and verbal cognitive styles. In our study, we used a Likert scale rather 
than giving our participants a forced choice response. No scenario given, elicited an especially extreme 
response. The freedom with which they could respond might provided too much variance in their responses to 
conclude significant results. 

 

Although we did not set out to explore gender differences and moral judgment, we found that men were 
marginally more utilitarian than women. This finding could lead to future research discerning the influence of 
gender on moral judgment. Another area that could guide future research is the distinction between visual and 
verbal cognitive styles: is there truly a difference between verbal and visual learners or do people use both 
interchangeably?  Possible improvement for future research would include a video, rather than a one-
dimensional diagram to enhance participants’ visual engagement to the given scenario. 

  

In conclusion, having a visual or verbal cognitive style, does not seem to be related to utilitarian judgment 
versus non-utilitarian judgment. Instructional priming or the lack of instructional priming did not have an 
effect. In addition, receiving a visual moral scenario versus not receiving a visual moral scenario did not have 
an effect either. Essentially, being a visual or verbal learner has no influence on thinking with one’s head or 
one’s heart. 
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Attentional Deployment and Episodic Memories 

 

Amelia Brown, Breanna Poore, Marie Preptit, Justin Theiss 

 

Attentional deployment involves modifying one’s attentional focus in order to regulate emotional responses. Previous 
research has found that focusing attention on a neutral or positive aspect of a stimulus representation elicits more positive 
emotions, and likewise, focusing attention on a negative aspect of a stimulus representation elicits more negative emotions 
(Thiruchselvam, Hajcak & Gross, 2012). Previous research also indicates that emotional and significant events capture 
our attention and have preferential access into our memories (Compton, 2003; Arnell, Killman, & Fijavz, 2007). The 
present study investigated the possible effect of attentional deployment on shared, emotional episodic memories. For the 
experimental groups, the participants read the article “New York City Shuts Down” (Associated Press, 2001), where 
either positively rated or negatively rated words were bolded. The control group read the same article with no words 
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bolded. Participants then filled out the Positive and Negative Affect Schedule (PANAS; Watson et al., 1988) to assess their 
momentary affect. Based on previous research, we hypothesized that focusing attention on positive and neutral words 
while reading an article about a shared, emotional episodic memory would display greater positive affect than focusing 
attention on negative and neutral words of the same article. Results were unable to support this hypothesis. An 
exploratory analysis, though not statistically significant, could be interpreted that articles with bolded words (positive or 
negative) elicited lower negative affect than articles without bolded words. 
 

 

Attentional deployment involves modifying one’s attentional focus in order to regulate emotional responses 
(Thiruchselvam, Hajcak & Gross, 2012). Research has found that focusing attention on a neutral or positive 
aspect of a stimulus representation elicits more positive emotions, and likewise, focusing attention on a 
negative aspect of a stimulus representation elicits more negative emotions (Thiruchselvam, Hajcak & Gross, 
2012). Studying how a shift in attention can regulate emotions pertaining to personal experiences and 
memories has many implications. Emotional regulation is important for healthy adaptation, especially related 
to the many significant and personal events encoded in our memories. This is particularly true for memories 
that are traumatic, or extremely emotionally straining, since research tells us that memories regarding these 
emotionally arousing events are amplified by our cognitive processes (Compton, 2003). 

 

Emotional regulation of memories is one component of attentional deployment that is applicable to everyone. 
One study found that attentional deployment has the ability to affect emotional regulation even when the 
stimulus is only active in the participants’ working memory, and not physically present (Thiruchselvam, 
Hajcak & Gross, 2012).  Kross and Ayduk (2008) investigated attentional deployment and past experiences by 
measuring autobiographical memories. They found that performing a distracting task after recalling negative 
autobiographical memories reduced negative emotions. Collectively this research indicates that shifting one’s 
attention has the power to alleviate negative emotions even in regards to an event that has happened in the 
past.   

 

Previous research also indicates that emotional and significant events capture our attention and have 
preferential access into our memories (Compton, 2003; Arnell, Killman, & Fijavz, 2007). The emotional 
significance of a stimulus influences selective attention through bottom-up and top-down processes. During 
the bottom-up process, the amygdala detects an emotionally significant stimulus and amplifies the 
representation of that stimulus. Thus by viewing an emotionally significant stimulus, one is more likely to 
attend to it than a non-significant stimulus. In the top-down process, the frontal lobes work both to selectively 
attend to emotional stimuli as well as suppress the actions of the amygdala for emotional regulation. This 
implies that although the amygdala rapidly draws one’s attention to an emotionally significant stimulus, an 
individual may either attend more carefully to the stimulus or employ emotional regulation in response 
(Compton, 2003).  Therefore when reading an emotionally significant text, one gives preferential attention and 
preferential access to memories that relate to the text.  Furthermore, Treisman and Gelade’s (1980) “Feature-
Integration Theory of Attention” explains that targets that differ from the background are easily attended to 
and seem to “pop out” during a search task. This research can be applied to reading articles that included 
differing font weight (bolded and non-bolded words).  When reading an article that includes bolded words, 
one will attend more quickly to these words than to the rest of the non-bolded text.   

 

The present study sought to extend previous research by studying the effect of attentional deployment on a 
shared emotional episodic memory. Tulving (2002) defines episodic memories as those related to the time, 
space, and perceptions surrounding past experiences, which involve connection to the self, autonoetic 
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awareness, and subjectively sensed time. These memories allow individuals to “mentally time travel through 
subjective time” and re-experience a past event including the feelings associated with it (Tulving, 2002, p. 5). 
By nature, episodic memories should evoke a more emotional response from participants’ because they are 
personal and significant.  

         

The 9/11 terrorist attacks are undoubtedly some of the most emotional memories for most Americans. Rather 
than studying individualized, subjective episodic memories, this study investigated the prevalent memory of 
the 9/11 terrorist attacks. More specifically, it examined whether participants’ emotions related to their 
memories of the terrorist attacks on 9/11 are affected by attention deployment. Furthermore, this study will 
focus on lexical stimuli rather than visual stimuli, utilizing font weight as a focus of attentional deployment. In 
accordance with research by Thiruchselvam, Hajcak & Gross (2012), we hypothesized that focusing attention 
on positive and neutral words while reading an article about a shared, emotional episodic memory would 
display greater positive affect than focusing attention on negative and neutral words of the same article.  

 

Method 

 

Participants 

 

Participants consisted of 42 undergraduate male and female students enrolled in an introduction to 
psychological sciences course at Belmont University. Participants were recruited for the study using an online 
research recruitment system (SONA Systems). Participation in this study was voluntary, but participants were 
compensated with research credit for their class. There were a total of 10 men and 32 women, ranging in age 
from 18 to 40 (M = 20.50 years and SD = 3.26). 

 

Materials 

 

Materials for this study consisted of a consent form, a demographic form, “New York City Shuts Down” 
(Associated Press, 2001), and the Positive and Negative Affect Schedule (PANAS; Watson, Clark, & 
Tellegen, 1988). The consent form was used to explain the procedures and possible risks involved in this 
study. This form also explained that minimal psychological discomfort might be experienced, that participants 
reserved the right to withdraw from the study at any time, and that all information obtained throughout the 
study would remain confidential. The demographic form was used to obtain basic information from the 
participants. Included in the form were questions regarding gender, age, ethnicity, year in college, and area of 
study, and a Likert scale from 1 to 5 related to participants’ memory and familiarity to the events that occurred 
on September 11, 2001. 

 

The article, “New York City Shuts Down” (Associated Press, 2001), is about the 9/11 attacks on the World 
Trade Center and was used to elicit the emotions participants had related to the event. Font weight (bolded or 
non-bolded words) was manipulated in this study, by bolding positive, negative, and neutral words within the 
article.  Using words rated for pleasure, arousal, and dominance from normative data conducted by Bradley 



71
 

and Lang (1999), words with high and low pleasure ratings were bolded in the article for the experimental 
groups while no words were bolded in the article for the control group. In the study, words were rated on a 
nine-point scale from unpleasant to pleasant for the dimension that this study is using.  For this study, words 
with high pleasure ratings were considered to be positive while those with low pleasure ratings were 
considered to be negative. Positive or negative bolded words acted as the independent variable for this study. 
For the positive experimental group, the article contained five positive words bolded and five neutral words 
bolded. For the negative experimental group, the article contained five negative words bolded and five neutral 
words bolded. The control group was given the same article with no words bolded. Furthermore, neutral 
words were also bolded so that participants would not be able to know the reason for the bolded words. The 
positive, negative, and neutral words that were used in this study as well as their pleasure ratings are listed in 
Table 1.  

 

Table 1 

Bolded Positive, Negative, and Neutral Words 

Positive words Pleasure 
Mean (SD) 

Negative Words Pleasure 
Mean (SD) 

Neutral Words Pleasure 
Mean (SD) 

Homes 7.91 (1.63) Terrorist 1.69 (1.42) Offices 5.24 (1.59) 
Rescue 7.70 (1.24) Victims 2.18 (1.48) Doctors 5.20 (2.54) 
People 7.33 (1.70) Ambulances 2.27 (1.54) Name 5.55 (2.24) 
Loved 8.64 (0.71) Trauma 2.10 (1.49) Street 5.22 (0.72) 
Cars 7.73 (1.63) Frustration 2.48 (1.64) Patients 5.29 (1.89) 
 

 

The Positive and Negative Affect Schedule (PANAS; Watson, Clark, & Tellegen, 1988) was used to 
measure momentary emotions and as the dependent variable in this study. It is comprised of 20 items which 
participants indicate the extent to which each item reflects how the participant is feeling on a scale from “1= 
very slightly or not at all” to “5= extremely”. For example, Positive Affect items include “interested”, 
“inspired”, and “strong”, while the Negative Affect items include “irritable”, “distressed”, and “upset”. The 
possible score for each scale (Positive Affect and Negative Affect) could range from 10 to 50. The PANAS 
has been used for measuring affect in the moment, day, past few days, past week, past few weeks, past year, 
and generally (on average). For the purpose of this study, the instructions to measure affect in the moment 
were used. Watson, Clark, and Tellegen (1988) reported a Cronbach’s alpha of .89 and a .85 for the Positve 
and Negative Affect scales respectively when measurement of affect at a particular moment. Furthermore, the 
scales demonstrated high convergent validity with correlations of .95 and .91 for the Positive and Negative 
Affect scales respectively (Watson, Clark, & Tellegen, 1988).  

 

Procedure 

 

Each session lasted approximately 10 minutes with the number of participants ranged from 1 to 10. 
Participants were randomly assigned to the positive experimental group, negative experimental group, or the 
control group. Upon arrival, participants were asked to read and sign the consent form. They were then given 
the demographics form followed by the particular 9/11 article that corresponded to the positive experimental 
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group, negative experimental group, or control group. Participants were instructed to read and reflect on the 
article and to complete the PANAS. They were given a total of 10 minutes to do so, however no participant 
took the full 10 minutes.  Participants were then debriefed, thanked for their time, and compensated with class 
credit.  

 

Results 

 

A one-way ANOVA was used to test the effect of positive, negative or no words on positive affect. The 
analysis was not statistically significant, F (2, 41) = 0.61, p = 0.55. Table 1 shows a visual representation of 
the one-way ANOVA for positive, negative or no word groups on positive affect.  

 

Table 2 

One-way ANOVA for Positive, Negative or No Word Groups on Positive Affect 

Group N Mean SD 

Positive Words 16 22.44 5.88 

Negative Words 14 20.29 4.08 

No Words 12 22.17 6.93 

Note. F (2, 41) = 0.61, p = 0.55 

 

For our exploratory analysis we ran a two-sample t-test of negative affect between positive or negative words 
and no words. For this test we combined the scores for the positive word group and the negative word group. 
Although we were approaching significance there was not a statistically significant difference in the scores for 
the positive/negative words (M=19.77, SD= 6.27) and the no words (M= 24.58, SD=7.65) groups; t = 1.94, p 
= 0.07.  

 

Discussion 

 

The results did not support our hypothesis that focusing attention on positive and neutral words while reading 
an article about a shared, emotional episodic memory would display greater positive affect than focusing 
attention on negative and neutral words of the same article. 

 

In relation to previous research, our results were not able to support prior findings that attention to positive or 
negative aspects of stimulus would elicit positive or negative emotions, respectively (Thiruchselvam, Hajcak, 
& Gross, 2012; Kross & Ayduk, 2008).  Furthermore, although our exploratory results were not statistically 
significant, one interpretation is that the participants who read an article with bolded words, regardless of 
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positivity or negativity, had lower negative affect than participants who read an article without bolded words 
(i.e., control group).  Perhaps using the bolded words as an attentional deployment device had an effect of 
reducing negative emotion rather than the positivity or negativity of the words.   

 

A few limitations were experienced in relation to the experimental manipulation in this study.  The first 
limitation regarded the use of the September 11th terrorist attacks as a shared, emotional episodic memory.  
Since the average age of our participants during these attacks was about nine years old, the participants may 
not have had an adequate episodic memory regarding the event.  A second limitation experienced was the use 
of the article to elicit the episodic memory of the September 11th terrorist attacks.  Since there were a great 
variety of articles that were written following the attacks, the article used might not have been adequate in this 
regard.  Some articles written at the time were sensational meanwhile others were more stoical.  Finally, a 
third limitation regarded the implementation of the experimental manipulation.  Although participants were 
instructed to read and reflect on the article, it was difficult to determine if participants were truly reflecting on 
the article.  Furthermore, the time that each participant took to read and reflect on the article was not measured 
in this study.  Although each participant was allowed 10 minutes to do so, no participant took the entire 
amount of time.   

 

For future research, it is suggested that a more current shared, emotional episodic memory is used, such as the 
shooting in Connecticut or the bombing in Boston.  This would potentially eliminate the limitation that 
participants might not have been old enough to have a strong episodic memory of the September 11th terrorist 
attacks.  In relation to the second limitation, perhaps asking participants to focus on their episodic memory of 
that day rather than eliciting through an article.  Then participants might be asked to focus on aspects of the 
episodic memory itself such as different senses.  In relation to the third limitation, future research might 
instruct participants to write a reflective paragraph after reading the article in order to ensure that participants 
had reflected on the article.  Similarly, future research should measure the amount of time participants take to 
read and reflect on the article.  Finally, in relation to the exploratory analysis, research might use two articles, 
one to elicit positive emotion and the other to elicit negative emotion, and measure the difference of positive 
and negative affect between a bolded words group and non-bolded words group.  Perhaps, bolded words 
would alleviate positive affect for the positive article and negative affect for the negative article. 

 

In conclusion, perhaps by focusing on aspects unrelated to the episodic memory, one can regulate the 
emotions related to that memory.  Since emotionally arousing memories are amplified in our cognitive 
processes (Compton, 2003), it is important for individuals to regulate their emotions in order to deal more 
effectively with future events.  
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Positive Thinking, Negative Thinking, and Happiness 

 

Justin Theiss 

 

 

This study investigated effects of positive and negative thinking on momentary affect and happiness. For the purpose of 
this study, positive thinking was defined as thinking about the best outcome of a stressful event, and negative thinking was 
defined as thinking of all possible outcomes of a stressful event. Approximately 40 male and female participants’ inherent 
thinking types (positive or negative) were measured using the revised Life Orientation Test (Scheier & Carver, 1985). 
They were then randomly assigned to one of three groups, where they were instructed to either use positive or negative 
thinking or no instructions. All participants then completed a memory task, which served as a stressful event, and received 
a high “grade” for the task, which was used to give participants a successful experience. Participants’ then completed 
measures of momentary affect and happiness.  It was hypothesized that positive thinking would cause one to have greater 
overall happiness than negative thinking.  Furthermore, using the type of thinking normally employed (positive or 
negative) was hypothesized to cause one to have greater momentary affect than using a different type of thinking. 

 

Does the refusal to acknowledge failure lead to success?  Or is it only through understanding the realities of 
failure that success can be achieved?  Is success synonymous with happiness?  Psychological research has 
long been interested in happiness, or psychological well-being, and the branch of positive psychology has 
gained recent popularity furthering such research.  With thousands of books instructing individuals how to 
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become happy, the notion of positive and negative thinking has been growing in popular culture.  Although 
these are only two of many types of thinking, for the purposes of this study, two terms will be referenced in 
relation to positive and negative thinking.  Strategic optimism, setting optimistic goals and avoiding extensive 
reflection in a stressful event, will be used to refer to positive thinking.  Defensive pessimism, setting low 
expectations and reflecting on all possible outcomes in a stressful event, will be used to refer to negative 
thinking (Norem & Chang, 2002). 

 

Previous research by Goodhart (1985) has shown that positive thinking, though immediately related to 
psychological well-being following a stressful event, was not related to psychological well-being 8 weeks 
following the event. The researchers studied the psychological effects of utilizing positive or negative 
thinking, including whether each benefits or reduces psychological well-being and elicits enduring effects, 
how those effects pertain to the impact of an event, and how positive or negative thinking may affect 
psychological vulnerability for future events.  Participants in this study were asked to complete a measure 
measuring their tendency to think positively or negatively.  Then the participants were asked to rate past 
stressful events and think about the outcomes as either positive or negative, then complete a measure of 
psychological well being to indicate how they felt after the event. The researcher also found that negative 
thinking was related to lower psychological well-being, which endured 8 weeks following an event.  Both 
positive and negative thinking had similar maladjustment levels following a stressful event.  Therefore it does 
appear that positive thinking may lead to short-term psychological well-being, and negative thinking may lead 
to long-term lower psychological well-being. 

 

Although both tools have been shown to work equally well when faced with a stressful event, individuals who 
are optimists work better employing strategic optimism and those who are pessimists work better employing 
defensive pessimism (Norem & Chang, 2002).  Furthermore, as individuals with anxiety often utilize 
defensive pessimism, the research has shown that those with anxiety who employ defensive pessimism over 
time show increases in self-esteem, satisfaction, academic performance, and supportive relationships (Norem 
& Chang, 2002).  Therefore, it appears that using a consistent type of thinking (e.g., positive thinking) leads to 
greater success in a stressful situation than using a different type of thinking (e.g., negative thinking).  
Research has not, however, looked at how individuals might feel when successfully utilizing a different type 
of thinking than they usually would employ.  Perhaps individuals who are using a different type of thinking 
feel uncomfortable and unsure, which may relate to momentary affect, the emotions immediately following 
the stressful event.   

 

The present study seeks to research the possible effect of successfully utilizing either positive or negative 
thinking on both happiness and momentary affect.  From this, it was hypothesized that utilizing positive 
thinking would lead to greater overall happiness.  It was further hypothesized that utilizing a consistent type of 
thinking (positive or negative) would lead to greater positive momentary affect than those participants 
utilizing a different type of thinking in a stressful event. 

 

Method 

 

Participants 
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Participants consisted of 56 undergraduate male and female students enrolled in an introduction to 
psychological science course at Belmont University. Participants were recruited for the study using an online 
research recruitment system. Participation in this study was voluntary, but participants were compensated with 
one research credit for their class. There were a total of 21 men and 35 women, ranging in age from 18 to 48 
(M = 20.87 years and SD = 4.47). 

 

Materials 

Materials for this study consisted of a consent form, a demographic form, the revised Life Orientation Test (R-
LOT; Scheier, Carver & Bridges, 1994), a stressful event simulation (Dutrevis & Croizet, 2004), the 
Subjective Happiness Scale (Lyubomirsky & Lepper, 1999) and the Positive and Negative Affect Schedule 
(PANAS; Watson, Clark, & Tellegen, 1988). The consent form was used to explain the procedures and 
possible risks involved in this study. This form also explained that minimal psychological discomfort might be 
experienced, that participants reserved the right to withdraw from the study at any time, and that all 
information obtained throughout the study would remain confidential. The demographic form was used to 
obtain basic information from the participants. Included in the form were questions regarding gender, age, 
ethnicity, classification, area of study, and approximate GPA.   

 

The Life Orientation Test Revised(LOT-R; Scheier, Carver & Bridges, 1994) was used to measure propensity 
towards optimism or pessimism, and as an estimate for implicit positive or negative thinking.  The scale was 
comprised of ten items which participants respond to using a likert scale from “0: strongly disagree” to “4: 
strongly agree”.  There were four filler items and three items that were reverse scored.  Scores could range 
from 0 to 24, with higher scores indicated greater propensity towards optimism and therefore positive 
thinking, and lower scores indicated greater propensity towards pessimism and therefore negative thinking. 

 

The stressful event simulation was simply a memorization task given to the participants in order to affirm a 
successful experience using positive or negative thinking and as part of the independent variable for this 
study.  The task was comprised of a list of single letters paired with two-digit numbers (18 items; e.g., N56), 
which the participants were asked to memorize.  Then the same or different paired items were presented and 
the participants were instructed to confirm or deny whether each paired item was one from the memorized list 
(e.g., N24).  This memorization task was developed and used in a study on the effect of stereotypes on 
memory efficiency (Dutrevis & Croizet, 2004). 

 

The Subjective Happiness Scale (Lyubomirsky & Lepper, 1999) was used to measure overall happiness and as 
one of the dependent variables in this study.  It was comprised of four items, with one reverse scored, 
regarding happiness which participants score on a likert scale from “0” to “7”.  An example of an item 
included in the scale was “Compared to most of my peers, I consider myself: ‘1: less happy’ to ‘7: more 
happy’”.  Higher scores indicated greater overall happiness.  The scale has been found to have high internal 
consistency, test-retest and self-peer correlations suggested good to excellent reliability, and construct 
validation studies of convergent and discriminant validity confirmed the use of the scale to measure the 
construct of subjective happiness.  
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The Positive and Negative Affect Schedule (PANAS; Watson, Clark, & Tellegen, 1988) was used to measure 
momentary emotions and as one of the dependent variables in this study. It is comprised of 20 items which 
participants indicate the extent to which each item reflects how the participant is feeling on a scale from “1: 
very slightly or not at all” to “5: extremely”. For example, Positive Affect items include “interested”, 
“inspired”, and “strong”, while the Negative Affect items include “irritable”, “distressed”, and “upset”. The 
possible score for each scale (Positive Affect and Negative Affect) could range from 10 to 50. The PANAS 
has been used for measuring affect in the moment, day, past few days, past week, past few weeks, past year, 
and generally (on average). For the purpose of this study, the instructions to measure affect in the moment 
were used. Watson et al. (1988) reported a Cronbach’s alpha of .89 and a .85 for the Positve and Negative 
Affect scales respectively when measurement of affect at a particular moment. Furthermore, the scales 
demonstrated high convergent validity with correlations of .95 and .91 for the Positive and Negative Affect 
scales respectively (Watson, Clark, & Tellegen, 1988). 

 

Procedure 

 

Each session lasted approximately 20 minutes with the number of participants ranged from one to ten. For a 
third of the sessions, participants were instructed to use positive thinking, another third were instructed to use 
negative thinking, and the last third were not instructed at all. The first two groups of sessions comprised the 
experimental group, and the last group of sessions comprised the control group. These sessions were 
randomized in order to ensure random assignment of participants to each group. 

 

Upon arrival, participants were asked to read and sign the consent form.  They were then given the 
demographics form followed by the LOT-R.  Upon completing the LOT-R, the participants were told that they 
would be completing a task measuring memory. The positive experimental group was instructed to “focus on 
the highest score you could receive on this task” during a period of three minutes prior to the task as well as 
during the task.  The negative experimental group was instructed to “focus on all of the possible outcomes of 
this task” during a period of three minutes prior to the task as well as during the task.  The control group was 
not instructed to use any type of thinking, but still waited three minutes prior to the task. Participants were 
each given a sheet with a list of single letters paired with two-digit numbers to memorize for 30 seconds.  The 
sheets were then returned, and the participants were given a second sheet with the instruction to respond “yes” 
or “no” to whether each item listed was on the previous list.  These sheets were returned and “graded”.  Each 
participant was given a 83% score written at the top of the sheet, in order to give the participant the belief that 
they had successfully utilized whichever type of thinking was utilized.  The sheets were passed back to the 
participants and they were given approximately 30 seconds to look over and reflect on their scores.  
Participants were strictly instructed not to communicate their scores to any other participant in order to avoid a 
realization of the falsehood of these scores. The participants were then administered the Subjective Happiness 
Scale (Lyubomirsky & Lepper, 1999) and the Positive and Negative Affect Schedule (PANAS; Watson et al., 
1988) counterbalanced. Upon completion participants were thanked and debriefed concerning the true intents 
and purposes of the study. 

 

Results 

 

As mentioned previously, the implicit thinking types were based on the Life Orientaiton Test Revised (LOT-
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R; Scheier, Carver & Bridges, 1994).  A median score of 16 split the scores into two the two implicit thinking 
types, with 0 to 15 denoting negative thinking and 16 to 24 denoting positive thinking.  The mean score for 
the implicit positive thinking type (N = 26) was 23.42 with a standard deviation of 0.44.  The mean score for 
the implicit negative thinking type (N = 29) was 19.72 with a standard deviation of 0.80.  As a test of the first 
hypothesis, a two-samples t-test was conducted for a difference of means in happiness between implicit 
positive or negative thinking.  This revealed a significant difference with implicit positive thinking have 
greater happiness than implicit negative thinking (t = -4.03, p = < 0.001).   

 

As a test of the second hypothesis, a 2 (thinking type) x 3 (group) analysis of variance was conducted for 
positive momentary affect.  The thinking types were the positive and negative thinking as measured by the 
LOT-R, and the groups included the positive experimental group, the negative experimental group, and the 
control group.  The results of this test were not statistically significant and are displayed in the following 
table. 

 

Table 1 

2 x 3 ANOVA for Positive Momentary Affect 

 DF F P 

Group 2 0.18 0.834

Thinking 1 0.05 0.817

Group*Thinking 2 0.64 0.529

 

Furthermore, an interaction plot was created to view a potential interaction among the variables.  The 
following interaction plot shows that no significant interaction was found. 

 

Figure 1 

Interaction Plot of 2 x 3 ANOVA for Positive Momentary Affect 
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Discussion 

 

The results supported the first hypothesis that positive thinking would lead greater overall happiness than 
negative thinking. Specifically, on average, those participants who were measured to have implicit positive 
thinking had greater overall happiness (as measured by the LOT-R) than those participants who were 
measured to have implicit negative thinking.   

The results were not able to support the second hypothesis that a consistent type of thinking would lead to 
greater positive momentary affect than using a different type of thinking than one would usually employ in a 
stressful event.  Specifically there were no significant differences between positive momentary affect scores 
among the different implicit thinking types and groups.   

I 

n relation to previous research, these findings partially support the research by Goodhart (1985), which found 
a relationship between positive thinking and happiness immediately following a stressful event.  Although the 
previous research by Norem and Chang (2002) did not measure momentary affect, the current findings were 
not able to support the notion that consistent type of thinking rather than a different type would be related to 
positive momentary affect (which, for the current study, was thought to be a possible reason why consistent 
thinking led to greater success in a stressful situation).   

 

A few limitations were experienced related to both the estimation of implicit positive and negative thinking as 
well as the implementation of the experimental manipulation.  The first limitation regards the use of the LOT-
R as estimation for positive and negative thinking.  Since the LOT-R is a measure of optimism and pessimism, 
it may not be an adequate estimation for positive and negative thinking.  Since there has been little research 
regarding positive and negative thinking, it may not be accurate to assume that optimism and pessimism are 
directly related to positive and negative thinking.   

 

The second limitation that was experienced regards the implementation of the experimental manipulation.  
Since participants were simply instructed to either think about receiving the “highest score” or “all possible 
outcomes” regarding the memory task, it is difficult to ascertain whether participants were in fact following 
these instructions.  Similarly, perhaps the three-minute period prior to the task was too long and therefore led 
participants to focus on other ideas unrelated to these instructions.  In either case, this limitation may have had 
an important impact on the study if participants were not actually utilizing either type of thinking. 

 

For future research, it is suggested that a different measure is used as estimation of implicit positive and 
negative thinking.  Perhaps this could simply include asking participants in the demographics form which type 
of thinking (positive or negative) they usually employ when facing a stressful event.  Furthermore, it may be 
important to assess other characteristics and a more nuanced understanding of thinking types beyond positive 
and negative.  Secondly, future research might consider a writing instruction as a part of the experimental 
manipulation.  Instructing participants to write and reflect about obtaining the “highest score” or “all possible 
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outcomes” may help to ensure that participants are employing the type of thinking they are instructed to use. 

 

In conclusion, although a significant difference was found for overall happiness between implicit positive and 
negative thinking types, it is important to understand this finding in context of the measure that was used as an 
estimate for implicit positive and negative thinking.  As mentioned, the LOT-R is a measure of optimism and 
pessimism and consequently may not adequately estimate for implicit positive and negative thinking.  
Therefore, this finding should be viewed with great caution and should not be considered as evidence for 
generalization.  Furthermore, as was discussed in the introduction, there are many different ways in which 
happiness is thought to be obtained, and it should be noted that positive and negative thinking are only two of 
many different thinking types that may be used in stressful events.  Thus, in an attempt to avoid 
overgeneralizations of particular types of thinking or keys to happiness, it is suggested that research should be 
understood as specific to a particular context (e.g., stressful events) rather than as prescriptions for broad use. 
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PUBLIC RELATIONS 
 

 
 

  The Perch Coffee and Creperie: Connecting with Coffee Lovers 

 

Shelby E. Brown, Mary Claire Couch,  S. Caroline Crozier, Sarah K. Flynt,  

Lauren P. Klausing, Hailey A. Lance, Dennis J. Vorreyer 

 

 

The Perch is a coffee house and creperie located in both Brentwood and Green Hills, Tenn.(www.theperchtn.com/ ). All of 
their coffee is organic and fair-trade from Leopard Forest Coffee in Zimbabwe. This trendy neighborhood creperie & 
coffee house was started by husband and wife, John Kressaty and Heather Chandler, after a trip to Beijing. They 
specialize in both sweet and savory crepes that come with a wide variety of fillings. After finding success in their original 
Brentwood location, the couple decided to open a second store in Green Hills off of Richard Jones Road. A public 
relations campaign was developed to help spread awareness about the new location in Green Hills. Fliers were created 
that had a short 5-question survey and a coupon for a free cup of coffee. These were distributed at Lipscomb University 
after their weekly chapel service to bring new customers to The Perch.  The Perch was also promoted on Belmont's 
campus by pairing with the Best of the Best showcase to provide coffee to the stage crew and hand out fliers to all of the 
attendees. Effectiveness of the campaign will be evaluated by the number of fliers that are returned to the Green Hills 
location. The survey responses will be useful in evaluating and identifying the target audience of The Perch and in 
planning marketing strategies in the future.  

 

 

Situation Analysis  

 

The Perch is a Nashville coffee bar and creperie, locally owned by husband and wife, John Kressaty and 
Heather Chandler, who share a love of coffee.  While traveling, John and Heather stumbled into an inviting 
café that had only a few tables. They noticed the other customers in the café were engaging in conversation 
while sipping on coffee. It was that moment that John and Heather wanted to bring their idea to open a coffee 
shop in Nashville to life. After months of planning and construction, The Perch was opened at 117A Franklin 
Road in Brentwood, Tennessee. Customers filed through the doors to enjoy the organic coffee and delicious 
crepes, both sweet and savory. The Perch is widely regarded as Brentwood's trendy and best coffee bar, and 
they have recently opened a new location at 2002 Richard Jones Road in Green Hills.  Reviewers have said, 
"The crepes are amazing and filling, perfectly hand crafted as you watch the chef prepare your order."  They 
also offer a 5% discount to students, online ordering, free Wi-Fi, and they sell free trade and organic coffee.  
Because the Brentwood location is so successful, John and Heather decided to open another location in Green 
Hills. Though they have a booming business at their Brentwood location, the Green Hills location is trying to 
attract more customers. They want to enhance visibility and attract new clientele. The Perch agreed to serve as 
a community partner with a team of Belmont University public relations students in Public Relations 
Campaigns class in Spring 2013.  
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Research 

 

The team used both primary and secondary research during the formative and evaluative phases of the 
campaign. Initially, the team conducted in-depth interviews with one of the owners of The Perch to learn the 
company’s background and current challenges of the business. They inquired about both his goals and target 
market. His primary goal was to attract more people to the Green Hills location of The Perch. He had two 
basic target markets he wished to reach: people already in the Green Hills area who may be looking for a new 
coffee shop (including shoppers from the local shopping areas, moms who live locally, and business men and 
women from the nearby office buildings), and also college students from both Lipscomb University and 
Belmont University. College students are drinking increasingly more coffee, so John and the team felt this 
could be a fantastic target market. Secondary research consisted of analyzing other local coffee shops and 
similar restaurants to see what the best practices are for coffee shops in Nashville. The team analyzed the 
industry trends to find what could work best for The Perch. Many local businesses utilized social media, 
online coupons, and rewards programs to recruit new customers to their stores. The team also analyzed the 
media coverage of The Perch. Finding a significant amount of media coverage already, the team decided that 
efforts to get more media coverage would not be the best use of The Perch’s resources currently. 

 

Planning 

Informed by this research, the team developed three objectives, relating to increasing awareness, for the one-
semester campaign.   

 Objective 1, To distribute at least 300 flyers in the Green Hills area by April 23. 
 Objective 2, To increase awareness among at least 2,500 Lipscomb University students and faculty 

by April 15. 
 Objective 3, To increase awareness among at least 3,000 Belmont University students and faculty by 

the end of April. 
In order to achieve these objectives, the group developed the strategies of communicating the new location 
with area residents and shoppers, as well as demonstrating that The Perch is an attractive option for sharing 
coffee and crepes. Tactics included developing a coupon, in the form of a flyer with an attached survey, for 
distribution to create interest among The Perch’s potential new clientele.  The flyer was to be handed out to 
individuals in the Green Hills and collegiate areas with encouragement to visit The Perch, fill out the survey 
and obtain a free cup of coffee.  

 

In addition to creating the flyer, the student team brainstormed locations where the flyer could be distributed 
(i.e., the Green Hills area and campuses of Lipscomb and Belmont Universities).  The group went through the 
necessary outlets to obtain approval and permission to distribute the flyers in these locations. The team 
planned to have the flyers printed by Feb. 18 and get them handed out by April 23.  The group projected to 
have at least 200 flyers returned to The Perch by April 23, after which date the survey data would be analyzed.  

 

In order to reach the Lipscomb campus, preparations were made to set up a flyer and coffee giveaway after a 
chapel service.  Plans also were made to host an event connected to a well-attended event on the Belmont 
campus. Arrangements with Belmont’s Best of the Best Showcase staff were also made; the group wanted to 
reach the Belmont population by handing out flyers at this popular Belmont event. 
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Implementation  

 

A main tactic for the team was to host an event at the Lipscomb campus. The client wanted to increase 
awareness among college students, specifically Lipscomb University students, of the newest location of The 
Perch. The team conducted some research on what day, time and location would yield the opportunity to reach 
the most students. The team concluded that the required weekly chapel service at Lipscomb would have the 
largest number of students. 

 

The team held the event at Lipscomb University campus on Tuesday, March 12, after the morning chapel 
service. Team members Lauren Klausing and Caroline Crozier arrived prior to the event to set up. The owner 
of the Perch, John, came and delivered two canisters of coffee. A table was set up right outside of the arena 
for students to stop by and sample some of The Perch’s coffee. When the students began to file out, Klausing 
and Crozier handed out the flyers and directed them to the coffee table. Some 300 flyers were distributed 
during this event. Students were excited to get free coffee at the table as well as receive a flyer for an 
additional free cup of coffee. This was a great way to interact with the target market and make face-to-face 
connection. Students got to meet the owner of the Perch and have a conversation with him.   

 

In addition to the Lipscomb event, the team did a lot of individual promotion for The Perch with the flyers, 
passing them out to friends and to our classmates. Because John wanted to reach an audience of not just 
college students, but Green Hills residents as well, team members went to the Green Hills mall area on 
Saturday morning, March 16, to hand out flyers. One team member observed, “We knew that a campaign like 
this was going to take a lot of leg work and word of mouth to be successful. We made an effort to stay at the 
mall and pass out as many flyers as we could. John was very grateful to have us pass out the flyers at the mall 
and surrounding areas of Green Hills. 

 

In addition to reaching the Lipscomb audience, the team wanted to tap into the Belmont community as well. 
Team members went to a large Belmont convocation event called “Puppies in the Park” on March 16. This 
event was held at Sevier Park and had several different food trucks, speakers on pet adoption, and puppies to 
play with. Although this was not an event planned by the team, it had a large amount of Belmont students 
present and offered an opportunity to promote The Perch. A team member reported, “It was good because we 
were pretty close to The Perch’s location, and it also allowed us to connect with other local food vendors as 
well. So much of what John wanted from us was to help him find the niche audience for the Green Hills 
location. We reached out to as many people as we could and hoped that we could figure out what the largest 
audience was once they turned in their flyers.” 

  

As the final step of implementation, approximately 1,000 flyers were handed out at Belmont’s Best of the Best 
showcase on Saturday, April 13. This annual showcase is held in the Curb Event Center and attracts more than 
2,500 attendees, both from the Belmont and Nashville community. Flyers were handed out at the Grand 
Atrium entrance before the show. Two team members held open the doors, asking if guests would like a free 
coffee coupon and answering questions about The Perch when asked. This created buzz about The Perch. 
Students and community members not only heard and asked questions about The Perch, they could take a 
flyer home with them to remind them the details of where the Perch was located as well as The Perch’s twitter 
(@ThePerchTN) and facebook pages (The Perch). 
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Evaluation  

 

Success of the campaign is demonstrated by the reaching or exceeding of all three campaign objectives. More 
than 300 flyers were distributed in the Green Hills area. More than 2,500 Lipscomb students were reached, 
and more than 3,000 Belmont students were reached by information on the new Green Hills location of The 
Perch. The survey flyers are continuing to be returned, and data will be used for future promotion strategies.  

 

Team members enjoyed working with the Perch for the campaigns project. The team worked primarily with 
John on the details of the flyers and the implementation on Belmont and Lipscomb campuses. John 
continually complimented the team on the ideas and making events happen. “We would send him emails 
updating him on our week’s progress,” one team member reported. “He often responded with, ‘Thanks so 
much for all of your hard work!’ and ‘You all are doing awesome. We are so excited to be working with you!’ 
It was great to work with a real client and learn about how the real world operates. This was a great 
experience and we will take what we learned and apply it as we enter the work force.” 

 

 

 “iCare: I Choose A Reformed Education” 

 

David J. Beresford, Laine M. Milam, Megan C. Murphy 

 

 

StudentFirst is a nationwide non-profit, formed in 2010 by education icon Michelle Rhee. The organization focuses on 
reforming the public education system through charter schools, school choice and voucher programs, with improved 
student performance as the end goal. StudentsFirst continues to gain attention in Tennessee as it expands its role in 
providing legislative solutions for public education woes. Discussions with StudentsFirst leaders and informal observation 
of Belmont students revealed that many people do not know much about charter school and education reform until they 
have a child going through the school system. As education reform continues to grow in legislative significance, college-
aged voters need exposure to different voices within the movement. To acquaint Belmont students with the StudentsFirst 
mission and the charter school movement, an awareness campaign was planned and implemented on campus, including a 
convocation. This convocation was targeted to education, sociology, and political science departments because each 
department studies current education issues. The  convocation was also open to anyone in the Belmont student body. The 
convocation was followed by a service opportunity for Belmont students to serve and interact with area charter school 
students. The two-fold approach prioritized educating, then engaging Belmont students to make a lasting impression about 
how StudentsFirst is impacting Tennessee. The success of the campaign will be measured by attendance level in the 
convocation and engagement by participants to ask questions and dialogue with StudentsFirst 
(www.studentsfirst.org/state/tennessee )  representatives, as well as participation in the service opportunity. 

 

 

Situation Analysis 
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The mission of StudentsFirst is to build a national movement to defend the interests of children in public 
education and pursue transformative reform, so that America has the best education system in the world. 

This organization essentially works to increase awareness of the unacceptable state of our current education 
system in America. StudentsFirst hopes to achieve this by increasing awareness for charter schools, and by 
working with state legislature to pass new laws regarding public school policy. In Tennessee, they worked 
closely with the Haslam administration on the issue of higher education. StudentsFirst even presented its own 
legislative packet this session. 

  

Leaders of StudentsFirst believe that teachers are the most important aspect of the public school system, and 
they emphasize the responsibility that must be taken by these teachers. It is important to treat them as 
professionals, ensuring they have appropriate compensation for the tasks they perform. It is paramount that 
these teachers are recognized for excellence, and are confronted when their performance is ineffective. 

 

While teachers are the backbone of the education system, parents are the initial decision makers for their 
children’s education. Parents should be able to provide their child with a class A education, but in America, 
location can sometimes create a issue with the quality of education. StudentsFirst aims to use charter schools 
as a tool to create better learning environments where there were none before. Most families are unable to 
uproot themselves from their home to go off in search of a new place that offers better education. Charter 
schools offer parents options. 

 

Finally, StudentsFirst aims to spread taxpayer dollars evenly across each state. While there is no definitive 
relationship between funding and GPA, it is only fair that every student in the state has equal opportunities to 
succeed and grow in their public school career. 

 

A student team in Public Relations Campaigns class was interested in working with StudentsFirst as a 
community partner because of the overwhelming need for education reform in the U.S. and especially in 
Tennessee. While Tennessee is not the lowest performing state, its education system is in dire need of reform. 
The team decided to partner with this organization in the hopes of bringing awareness to the need for reform, 
and eventually creating change that brings a higher GPA throughout the state. 

 

Research 

 

The StudentsFirst website provides statistics on each states GPA standing throughout the U.S. The Tennessee 
average is currently 1.75, which is far below acceptable. The website also includes NAEP scores (National 
Assessment of Educational Progress), which shows that Tennessee needs abundant improvement in the areas 
of Math and Reading skills. The state ranks 10th in the nation for elevating teaching, but lacks the ability to 
empower parents and spend taxpayer’s money wisely.   
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The situational analysis conducted by the team helped to show how little college students know about charter 
schools, and the current state of the public school system.  The team’s primary interest was to create a 
campaign that targeted educational awareness and reform in Tennessee, by exposing college-age voters to 
different voices within the higher education movement. The team worked closely with Brent Easley to solidify 
their understanding of the system. Brent is the StudentsFirst representative in Tennessee and was a 
quintessential supplier of information. He was able to direct team members to the issues that needed the most 
attention. Once the mission of the organization and the need for reform were understood, the team used these 
resources to sculpt the “iCare” campaign (I Choose A Reformed Education). 

 

Planning 

 

Three initiatives were developed for the campaign. The primary aim was to educate college students about 
their stake in K-12 education reform. Secondly, the team wanted to communicate the importance of upcoming 
legislation in the Tennessee General Assembly supported by StudentsFirst and other education reform 
activists. It should be noted that a subheading for both of these objectives was the need to “debunk” myths 
about charter school in the process. The negative press from the last six months made correcting 
misinformation of the utmost importance. The final focus was to encourage students to get involved in the 
reform process.  

 

The overarching strategy to achieve these objectives hinged on micro-targeting. The team had a healthy sense 
of realism in that not every Belmont student was going to be passionate about education reform. Micro-
targeting meant specifically targeting academic disciplines with a stake in public school and education reform. 
These disciplines included political science, sociology, and education. The other strategies used to achieve our 
objectives focused on educating college students with an engagement component. Most people learn best from 
hands- on experience. Belmont students needed the opportunity to experience charter school firsthand to ignite 
passion about education reform. All of these components culminated in the tactical decision to invite the 
Director of StudentsFirst, Brent Easley to campus for a convocation. A tailored service project was also in the 
works.  

 

Planning the convocation required much attention to detail. First, the team used primary research to develop a 
“run of show” or set of talking points that Brent should absolutely cover in convocation. These points 
included putting education reform in layman’s terms and discussing the StudentsFirst legislative package. An 
email was sent to each professor in the political science, sociology, and education departments explaining the 
upcoming convocation and asking them to promote it in their classes. Professors were encouraged to utilize 
this convocation as an extra credit opportunity. Professors were also provided a pre-made PowerPoint slide to 
display during lecture with all the convocation details. In addition to the micro-targeting, the convocation 
information was posted on the campus-wide Belmont calendar. The measurable objective of the event: To 
achieve attendance, at the StudentsFirst convo in April, of at least 30 persons interested in education reform. 

 

Implementation 
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The event was promoted as described in the planning section above. To encourage engagement, students who 
attended the convo were informed about StudentsFirst internship program. A volunteer partnership was also 
facilitated between various campus groups and area charter schools for the fall semester. The original plan 
was to provide a volunteer service day, but a long-term partnership was an overall better fit. It was agreed the 
greatest measure of success would be more than 30 attendees at the convocation. Beyond attendance, 
however, the team wanted a group of students who would robustly engage the guest speaker. “We wanted 
students who would ask questions and exemplify curiosity,” as one team member observed.  

 

Evaluation 

 

The team was successfully able to advance all of the initiatives identified in assisting Students First. The 
measurable objective was achieved and exceeded with the successful convocation, bringing more awareness 
to college-aged individuals who are not normally interested or well informed on education reform in 
Tennessee and the charter school movement. By creating a short but precise PowerPoint slide that professors 
in the Sociology, Political Science, and Education departments were able to show during lecture, along with 
these professors providing incentives to their students for attending, the team was able to get a good turnout of 
approximately 50 students. During the convocation with Brent, Director of StudentsFirst Tennessee, there 
were great questions asked and a great dialogue between Brent and the Belmont attendees. Brent was able to 
explain and dispel the most recent negative press concerning charter schools, and he was able to explain why 
the charter schools and the need for education reform was important for not only the nation, but also for local 
communities in Tennessee. The team also was able to create a way for the work this semester to continue 
benefitting StudentsFirst and the Belmont community even after the campaign is concluded. Internship 
opportunities were established at StudentsFirst for Belmont students where they can receive academic credit 
for the Fall of 2013. There also will be volunteer opportunities for Belmont students and on-campus 
organizations to assist local charter schools for the upcoming semester. The team did a great job of 
researching and assessing the client’s mission, objectives, and needs. The goals and objectives for the 
campaign for StudentsFirst Tennessee were successfully met. 

 

Looking back on the team’s efforts this past semester, there were mostly positives but there was a slight 
drawback. Despite the fact that this drawback was mostly out of our control, it would have helped 
StudentsFirst’s objectives along with increasing our goal of creating more awareness. The team originally 
planned to have a volunteer service day with a local charter school, but unfortunately did not receive a good 
response from local schools on their need for help. The original idea was for Belmont students to be able to 
spend time with the charter school students for a few hours during the day, but the response from some of the 
schools was that they didn’t see a real need for volunteers unless students were interested in grading papers. If 
the team had been able to set up a volunteer day with a local charter school this would have probably drawn 
more Belmont students due to the opportunity for community service convocation credit, and this could have 
led to more interest and knowledge about the charter school movement in Tennessee. Belmont students could 
have conversed with educators in the charter schools on what their needs and desires are to be able to improve 
the public school system. These needs and desires would then shed light on the current legislation focused on 
education reform and the charter school movement. The goal would be for Belmont students to become more 
interested in pushing for this legislation to be passed.  Overall, the team learned a lot about creating a Public 
Relations campaign through the research on education reform and the charter school movement and the 
eventual partnership with Students First Tennessee. Through the planning process, team members learned and 
then implemented how to draw the target audience and how to get those individuals excited and involved in 
the Students First mission. The response from Brent, the client, was very positive due to the success of the 
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convocation along with the opportunities for the Belmont community to continue to volunteer and partake in 
internship opportunities with the organization. The partnership between Belmont University and Students First 
will continue even after the campaign class is over due to the team’s work and planning for future 
opportunities.  

 

 

 fashionABLE: Creating Transparent Communication 
 

B. Lindsay Bales, Jessica L. Bradney, Courtney L. Covert, Mackenzie G. Williams 
 
 
fashionABLE is a non-profit organization based in Nashville, Tenn., whose current mission is to create sustainable living 
for vulnerable women in Africa by providing them opportunity to create and maintain their own business 
(www.livefashionable.com). Barrett Ward, while living in Ethiopia, came across an organization called “Women At Risk,” 
which is an organization that rehabilitates vulnerable women through counseling and preparing them to find an alternate 
means of income and empowerment. fashionABLE was then created to meet the need of “Women at Risk”: to find steady 
employment outside of the program. fashionABLE met this need by allowing the women in “Women At Risk” to weave 
“fashionable” scarves, while the organization handled the selling of the scarves in the United States, returning all profits 
directly to the women to sustain their business. To meet rising product demand, fashionABLE has been forced to turn to 
other supporting Ethiopian sources. While this model still fits the mission of providing women in Africa an opportunity to 
create and maintain their own business, it calls for evolved mission statement and branding of fashionABLE. A public 
relations campaign was developed to help fashionABLE meet their growing communication needs. Research was 
conducted on similar organizations and through a survey to inform development of effective communication techniques 
unique to fashionABLE’s current needs.  Proposals primarily focused on website flow and product tagging were provided 
to the fashionABLE leadership team. Evaluation of effectiveness will be based on achievement of campaign objectives. 

 

 
For any organization, the need for clear and transparent communication is a necessary element that cannot be 
ignored.  Messaging can have an immense impact on an organization’s success or failure.  Nashville-based 
fashionABLE has never been more aware of this fact than now.  Due to changes in the original business 
model, the organization identified a need to update the mission statement and other forms of communication 
to clearly and transparently tell fashionABLE’s story.  As our group considered community partners that we 
could passionately support and execute a public relations campaign for, fashionABLE was a top choice.  After 
meeting with Mr. Barrett Ward, fashionABLE’s founder, our group was given the opportunity to assist the 
organization in its mission to tell the new story to the world. 
 
Situation Analysis 
 
fashionABLE is an organization that began in October 2010 by Ward.  While living in Ethiopia, Ward came 
into contact with an organization called Women at Risk, which works with women in Ethiopia who have been 
affected by poverty and the sex trade and provides them with other means of income and support to change 
their own lives and the lives of their families.  Inspired by this work, Ward decided that there must be 
additional ways that women in Africa can be empowered to earn income in a healthy way and contribute to 
the society around them.  fashionABLE was then created.  When it began, the organization provided a small 
group of women in Ethiopia the means and training to weave “fashionable” scarves, then brought the products 
to the United States to be sold, and returned all profits directly back to the women to sustain their own 
business and employment. 
 
This mission has been an incredible success.  So much so, that American demand for the scarves has risen 
above the capability of the group of Ethiopian women’s ability to weave.  In order to meet increased demand, 
fashionABLE has begun to employ more than just Ethiopian women and now works with other African 
sources to supply the scarves.  The mission statement of “creating sustainable business for women in Africa” 
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became too narrow and needed to be expanded to include the additional scarf sources.  After initially meeting 
with Ward, our group was given the task of proposing new communication opportunities for fashionABLE to 
employ as it begins to shift to new business and production models.  Ward asked the group to focus on 
website flow and product tagging.  He asked us to research and discover the best and most effective way to 
tell the updated story. 
 
Research and Planning 
 
After speaking with Ward, we created four output objectives that we believed would help fulfill 
fashionABLE’s current needs:  

 To develop a transparent mission and branding image that reflects fashionABLE’s diversification of 
employment while staying true to its traditional mission, “creating sustainable business for women in 
Africa.”  (fashionABLE’s diversification of employment was necessary to meet demand so 
transparent communication was an important objective for our group and the organization.)  

 To conduct primary research on public opinion through an online survey and to collect that data by 
April 3, 2013.  

 To incorporate findings from our online survey into the development and proposal of an effective 
website flow.  

 To use findings from primary research to identify the most effective communication tools for the 
organization’s product tagging. 

 
The research we conducted for fashionABLE relied on both primary and secondary research. Our secondary 
research came from an examination of several similar organizations. We searched through the websites of 
TOMS, Red Earth Trading Company, Invisible Children, Abolition International, Project 615, Ten Thousand 
Villages, The Well, 31 Bits and Blood Water Mission. We focused on how mission statements were 
explained, the order that important information was presented and the words used to convey organizational 
messages. After examining each of these websites we compiled a brief summary about each and used that 
research to assist in the survey’s development. 
 
Our primary research was collected from a six-question survey that our group created. We used this survey to 
help gather public opinion regarding fashionABLE’s website and what it communicates. Participants in the 
survey answered the following questions: 
  
1. Place the following topics in the order in which you would expect them to appear on a web page: 

a. The Business Model, an explanation of how the organizations functions 
b. Our First Partner, the evolution of the organizations 
c. How We Began, a story of the organization’s founding 
d. Our Commitment, commitment to a quality product. 

2. Which of the following formats is most effective in presenting information?  You may select up to two. 
a. Video 
b. Infographic 
c. Paragraphs 
d. Section headings with a “continue reading” option 

3. Which of the following would you most like to see on a product hang tag? 
a.  Photo of a person associated with the organizations 
b.  Symbols representing the organization’s work 
c.  Phrases pulled from the organization’s mission 

4. To what medium would you turn in looking for more information about an organizations? 
a.  Website 
b.  Twitter 
c.  Facebook 
d.  Product Tagging 
e.  Other 

5. In your opinion, do the following words hold a positive or negative connotation? (participants were given 
the options to select negative or positive for each word presented) 

a Help 
b Support 
c Create 
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d Poverty 
e Provide 
f Opportunity 
g Improve 
h Assistance 
i Solutions 
j Sustainable 
k Empower 
l Foster 
m Inspire 
n Promote 
o Establish 
p Combatting 
q Desperate 
r Rehabilitate 
s Equip 

6. Rate the following words on a scale of 1-5, based on the level of action they inspire. (participants were 
asked to rate each word on a scale of 1-5) 

a Help 
b Support 
c Create 
d Poverty 
e Provide 
f Opportunity 
g Improve 
h Assistance 
i Solutions 
j Sustainable 
k Empower 
l Foster 
m Inspire 
n Promote 
o Establish 
p Combatting 
q Desperate 
r Rehabilitate 
s Equip 

 
In order to best evaluate fashionABLE’s current website and wording, and to develop strategies for 
improvement, our team distributed the survey online.  The survey focused on the key objectives of a 
transparent mission, effective website flow, and successful communication strategies.  Our group created 
tables for analysis and tested the data against our hypotheses to reach a conclusion for the proposal.  
 
During the data collection process, fashionABLE found it necessary to make some temporary “patches” and 
changes to their brand’s communications in order to maintain its goal of transparency.  The permanent 
changes were meant to be informed by our research findings.  This resulted in a rather interesting discovery -- 
the temporary fix in the website flow was nearly identical to the proposed flow based on survey results.  The 
current website begins with “Our Commitment,” then continues on to “The Business Model,” “Our First 
Partner,” and finally, “How We Began.”  The survey results, however, were firmly in favor of beginning with, 
“How We Began,” followed by, “Our Commitment,” “The Business Model,” and “Our First Partner.” 
 
Our second finding was related to the most effective format for presenting information about the organization.  
An overwhelming majority selected infographics (38%) and videos (34%) as preferred formats over text 
(14%) and drop down menu tabs (14%).  This data clearly shows the value of visual representation as opposed 
to text.  Additionally, our survey measured the preferred medium for obtaining information about an 
organization.  The results returned with 77% of respondents looking to a website, 15% turning to Facebook, 
and 8% using Twitter as the initial source for organizational information.  
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Additionally, we researched the value of wording used in fashionABLE’s materials.  Results from our survey 
showed words such as “create,” “opportunity,” “sustainable,” “empower,” and “inspire,” have a very strong 
positive connotation.  Meanwhile, words such as, “desperate,” and, “poverty,” have strong negative 
connotations.  “Rehabilitate,” “combatting,” and, “help,” are more neutral, emotionless words.   
 
The final question results made it apparent that the words, “empower,” “create,” “equip,” “support,” and 
“promote,” are the words used by fashionABLE that are most effective for inspiring action to support the 
organization’s mission. 
 
Based on these findings, our proposal to Ward is an affirmation of what the team was already contemplating, 
as well as fresh ideas to consider as they move forward with a potential rebranding process.  
 
Our proposal begins with research indicating that the “How We Began” section should be listed first on the 
“Our Commitment” page, rather than last. This shift will give the page a more natural flow. fashionABLE is 
nearly three years old, which causes the “How We Began” section to not only contain more content than it did 
three years ago, but it is also more relevant; as the consumer base grows, its need for transparency about 
where it came from and where it is today is pertinent. Secondly, we encourage fashionABLE to continue 
implementing creative and effective infographics. We also suggest the fashionABLE team to consider 
focusing heavily on informative videos. As we live in an extremely visual culture, and with the assistance of 
our research results on the most effective forms of communication, we recommend the use of infographics and 
videos. Third, we propose the use of phrases from fashionABLE’s mission on tagging, as well as iconography.  
This is drawn from the research results that supports the use of phrasing and visuals to portray a message.  We 
believe phrases such as “Creating sustainable business in Africa,” as well as iconography will be the most 
effective way to communicate a complicated message in a small format. Fourth, we emphasize the importance 
of a routinely updated website because our research indicates the public refers to an organization’s website for 
the primary source of information. Not only should the website be current, but the organization’s social media 
platforms and other communication outlets should all be consistent with the website. Lastly, we strongly 
suggest erasing any “neutral” words from descriptions. We believe that publics feel a sense of call to action 
when extremely positive or negative words are used. 
 
Implementation 
 
In order to fulfill our four objectives, our team took several approaches. Primary and secondary research was 
crucial in fulfilling our first objective. But, before we conducted research, we met with Ward to fully 
understand the breadth of our task and to develop transparency in a difficult circumstance to communicate. 
Once we understood our task, we conducted primary research through a survey, as well as secondary research 
through information found online about organizations similar to fashionABLE. Our second objective was 
fulfilled through our survey. Our team used Qualtrics to create a survey that we distributed to our sample via 
email. The data from our survey was collected on April 3, 2013. Our third and fourth objectives were fulfilled 
when our team presented the results of our primary research to Ward. We suggested a different flow of 
fashionABLE’s website, specifically the “Our Commitment” page.  We proposed the use of fashionABLE’s 
mission statement and creative iconography on product tagging.  
 
Evaluation 
 
As noted above, each of our four objectives for this public relations campaign were achieved. Although our 
achieved objectives did not leave us with the measurable impacts of an event or more Twitter followers, we 
are very grateful to have contributed to this organization. When Ward gave us these tasks, we were honored to 
be given the responsibility of a true and “real world” public relations campaign. Our team learned about many 
aspects of a public relations campaign while working with fashionable as our community partner. With this 
invaluable experience, our group learned the necessity of flexibility, adaptability, and clear and transparent 
communication. 
 
 
 

Special Olympics Tennessee and the Summer Games: A Week to 
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Remember 
 

Meredith R. Hager, Melanie S. Rankin, Susan E. Stroud, Alyssa M. Visbeen 
 

 

The Special Olympics began in the 1950s and early 1960s and has since grown into a worldwide organization. Special 
Olympics Tennessee is a part of this non-profit organization that offers 17 sports for athletes with special needs 
(www.specialolympicstn.org/ ). The organization offers athletes the chance to live up to their potential in life and athletics. 
A public relations campaign was developed to promote their Summer 2013 games in Nashville. Because the games take 
place after the Spring 2013 semester ends, a timeline was created that detailed when each part of the campaign should be 
implemented. After numerous interviews with the community partner the campaign was planned to include press releases, 
public service announcements, Tweets and promotional flyers. The client already has an active Facebook account. The 
effectiveness of the campaign will be evaluated by comparing the attendance at the 2013 opening ceremonies and games 
to the attendance at previous years. 

 

 

Situation Analysis 

 

Special Olympics Tennessee is holding the 2013 Summer Games on May 17-18. The Opening Ceremonies 
will be held on Lipscomb University’s campus in Allen Arena Friday, May 17, at 6:45 p.m. After speaking 
with Beth Teegarden, our community partner contact for this project, we found that attendance at the opening 
ceremony is low. The client believed this low attendance issue stemmed from three main ideas the general 
public has about the summer games. First, they feel as though they have to know an athlete competing in the 
games in order to attend. Second, they think tickets must be ordered in advance to attend. Lastly, people 
simply are unaware of the fact that the Summer Games exist here in Middle Tennessee. 

 

Research 

 

After meeting with our client, we performed research on the company, specifically past Summer Games. We 
read through Special Olympics Tennessee’s website as well as their Facebook and YouTube pages. We found 
that the company could benefit from help with their Twitter page, media relations and promotional material. 
After researching the client, we created a situation analysis which helped us create specific, achievable goals. 

  

Planning 

 

The first part of our planning phase was to establish our goal: To bring awareness to the community about the 
Special Olympics Summer Games in Nashville through press releases, Twitter and Facebook. This goal 
changed as soon as we realized how successful our client’s Facebook page already was. We began to focus 
mostly on Twitter, media relations and promotional material. We established our campaign objectives:  

 To increase Facebook “likes” from 1,500 to 2,000 by the 2013 Summer Games,  
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 To grow Twitter followers from 312 to 400 by the 2013 Summer Games, and 
 To raise attendance at the 2013 Summer Games Opening Ceremonies by 500 (not including family 

and participants). 
 

Implementation 

 

After establishing these objectives, we then created our strategy and tactics. Our strategy is to increase 
awareness throughout the community about Special Olympics Tennessee, 2013 Summer Games, and 2013 
Opening Ceremonies. In order to do this, we selected some tactics by which we would achieve our objectives. 
In order to aid Special Olympic Tennessee in their awareness of the 2013 Summer Games and the 2013 
Opening Ceremonies, we created pre-composed tweets, press releases, feature stories, public service 
announcements and helped them find places that would print promotional fliers pro bono. Our target audience 
for this tactics was residents in Tennessee because athletes would be coming from all over the state to 
compete. We especially focused on Nashville because of where the event was being held. 

 

We dealt with a few challenges during our campaign. First and foremost, it was hard to get media attention. 
Because Special Olympics Tennessee and other Special Olympics organizations hold events year round, few 
news outlets were interested in our event. Also, due to the fact that Special Olympics has several different 
organizations in Middle Tennessee, it was difficult to get in-kind donations due to the high frequency of 
donation requests. Because of this, we were unable to get any companies to print promotional items pro bono.    

 

Evaluation 

 

At this writing, the Special Olympics Tennessee Facebook page currently has 3,789 likes, which means we 
achieved and well exceeded our goal of 2,000 followers. Their Twitter currently has 386 followers, which 
falls slightly short of our objective of 400 followers. We are hoping this number will increase as our Twitter 
posts are added to the client’s Twitter page throughout the month leading up to the event. The Twitter handle 
for Special Olympics Tennessee is @SOTennessee. After achieving most of our objectives, our last objective 
is to raise attendance at the opening ceremonies. At this writing, this objective has not yet been met because 
the event has not yet occurred. We hope the attendance will be higher than in past years due to our project to 
create awareness of the 2013 Special Olympics Summer Games and Opening Ceremonies.  

 
 

QR Codes for a Cause – A Lasting Connection for Belmont Students and 
the Nashville Rescue Mission 

 

Megan D. Brady, Maryanne C. Dyer, Edward R. Lawless 
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The Nashville Rescue Mission (www.nashvillerescuemission.org ) has been a staple of the metro-area since 1954 offering 
food, clothing, and spiritual guidance to people in need.  Since their facility has gone smoke-free, the population of those 
attending their Life Recovery program has dropped 60 percent.  Because the attendants of the program were assigned 
various tasks and duties for the organization as part of their recovery, the drop in their in-house workforce compounded 
the Mission’s daily need for volunteers.  As Belmont University’s convocation program requires undergraduates to 
perform 10 hours of community service, this mutual need of both organizations can be the solution to the missing work 
force from the Life Recovery program.  A team of public relations students designed a PR campaign using a series of 
Quick Response – or “QR” –  codes, signage and social media promotion to communicate to Belmont students the various 
volunteer and donation opportunities offered by the Nashville Rescue Mission.  Effectiveness of the campaign will be 
based on the number of Belmont volunteers the Mission receives by the end of 2013. 

 

 

Situation Analysis 

 

The Nashville Rescue Mission is a Christian-based, non-profit organization that strives to help its clients 
rebuild their lives by offering hot meals, recovery programs, job assistance, and rent assistance to people who 
are facing struggles in life and are in need of genuine support at no cost.  The Mission performs this duty from 
two campuses:  one for women and children and one for men. 

 

Their mission statement is as follows:  
“Following God's command to love our neighbor as ourselves, the Nashville 
Rescue Mission seeks to help the hurting of Middle Tennessee by offering food, 
clothing and shelter to the homeless and recovery programs to those enslaved in 
life degrading problems. Our goal is to help people know the saving grace of 
Jesus, and through Him, gain wisdom for living, find fulfillment in life and 
become a positive part of their community” (www.nashvillerescuemission.org).238 

 
 

In accordance with state legislation, as well as out of health concern for the people they serve, all of the 
Mission’s facilities went “smoke-free” in the beginning of 2012.  The use of tobacco is no longer permitted on 
any of the Nashville Rescue Mission grounds, especially in their Hope Center and Life Recovery in-house 
outreach programs.  These outreach programs require participants to remain on virtual lockdown at the 
Mission’s facility where they are provided with physical and psychological care in addition to spiritual 
guidance to help combat the addictions and problems that plague them.  

  

The participants have a myriad of pressures and issues, but the one thing they share in common is that they are 
all there by choice.  Albeit, the choice may have been between jail time and the Hope Recovery Program, 
lending an arbitrary sense to the matter; however, they still had to voluntarily agree to join the program. 

 

The advent of the new non-smoking policy saw the population of those attending the Life Recovery and Hope 
Center programs drop by 60 percent.  The standard time frame to complete these programs is eight months.   
This continuous eight-month stay is required to assist with the resolution of various personal problems, but 

                                                            
238 "About Us: Nashville Rescue Mission." Nashville Rescue Mission. N.p., n.d. Web. 22 Apr. 2013. 
<http://www.nashvillerescuemission.org/about/about_us/> 
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more importantly, to combat chemical or alcohol-dependencies and addictions.  

  

As part of the recovery process, participants are assigned various “jobs” that they must perform.  As such, the 
participants in the program act as a sort of in-house “volunteer” staff.   This helps instill a sense of 
responsibility and pride, two feelings that greatly aid with combating personal and social issues.  These “jobs” 
range from mundane tasks like filing and office cleaning to light construction work and maintenance, such as 
painting and/or installing furniture. 

  

The Nashville Rescue Mission operates on a budget that is comprised of almost 90 percent personal donations, 
and as such, they cannot afford to fully staff their facility or even fill the positions needed to successfully run 
their organization.  There is always a need for volunteer assistance, however the significant population drop in 
their in-house labor-force has seriously compounded this matter. 

 

Belmont University is a private Christian-based university that prides itself on its efforts to give back to the 
community.  Part of the school’s mission statement maintains its desire to “empower men and women to 
engage and transform the world…” and to “… prepare students to use their intellectual skills, creativity, and 
faith to meet the challenges and opportunities that face the human community.” 

 

The institution has a strict Convocation Program requirement to ensure students receive and implement a well-
rounded education and life view.  A major component of this program is a community service requirement.  
As the main university campus is just three miles away from the Nashville Rescue Mission’s men’s facility, 
the team discovered that there was a mutual and beneficial need between the two organizations:  the Mission 
needs volunteer work, and Belmont students need to perform volunteer work. The Nashville Rescue Mission 
became the community partner for a team of students in the Public Relations Campaigns class.  

 

Research and Planning 

 

Before receiving the opportunity to meet with staff members at the Nashville Rescue Mission, the team 
performed secondary research in order to gain a better understanding of the Mission’s needs.  Upon initial 
research, the team discovered the “$2.26” donation program.  This program was based on the premise that two 
dollars and 26 cents can feed one person for a day. Although it was a great idea, the team discovered that there 
seemed to be a lack of awareness about this particular donation program.  This was kept in mind while the 
team gathered all of the information necessary to design a campaign suitable for the Mission’s needs.   

 

After learning about the “$2.26” program, the team considered the possibility of arranging a clothing drive on 
Belmont’s main campus with the idea that it would benefit clients of the Mission.  However, after a walk-
through tour of its facilities as part of their research, the team received a chance to see everything that the 
Mission provides – from hot meals and place to sleep, to Bible classes and job training.  While its clients 
could have benefitted from a clothing drive, they were in great need of men’s large and extra-large clothing – 
sizes that the team realized were either not owned by or not easily accessible to many Belmont students. 
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With the large majority of clients at the Nashville Rescue Mission in programs, it became evident that the 
team would be required to design a different campaign that would be ongoing in order to more greatly benefit 
the Mission and Belmont students. After the information gathered from the facility tour of the Nashville 
Rescue Mission, the team began to build on the idea of aiming to help the Nashville Rescue Mission 
strengthen their volunteer base after the 60 percent drop they experienced recently. 

  

As part of their formative research, the team conducted a public relations audit in order to focus on the public 
perception of the Nashville Rescue Mission.  Two different factors were assessed: the Mission’s visibility 
among Belmont students and its reputation.  After conversations with Belmont students, it became clear to the 
team that visibility was not an issue.  Most students had at least some knowledge of the Mission.  However, it 
was evident that the Mission’s reputation needed rebranding.  Most students associated the Nashville Rescue 
Mission with a soup kitchen. 

 

The team found this to be another opportunity.  Not only did the Mission need assistance with recruiting 
volunteers, but it also could benefit from raised awareness of everything it offered aside from meal service.  
Once the team established and agreed upon the Nashville Rescue Mission’s immediate needs, they were able 
to begin the planning process of the campaign. 

 

The team began by analyzing the Mission’s various publics – in this case, Belmont students.  This was a vital 
part of designing the campaign.  Since the majority of Belmont’s students are between the ages of 18 and 24 
and active on social media sites such as Facebook and Twitter, the team determined that a campaign involving 
an element of social media would be an effective way of communicating volunteer opportunities to students.  
In addition to social media tactics, the team determined that signage and pamphlets would be a cost-effective 
way to communicate their campaign on Belmont’s campus.  After devising a general plan for the PR 
campaign, the team was able to set goals and measureable objectives before beginning the implementation 
stage.   

 

Their goals were as follows:  

(1) Increase awareness of the Nashville Rescue Mission’s array of volunteer opportunities 

(2) Increase the number of volunteers for the Mission  

(3) Communicate the Nashville Rescue Mission’s specific needs to targeted publics (i.e. the Mission’s need 
of free music performances to Belmont music students) 

(4) Increase awareness of the “$2.26” program 

 

The team’s measureable objectives included the following: 

(1) To achieve at least 100 clicks per link by April 18, 2013 

(2) To recruit at least 50 Belmont students to donate their time or money by the end of April 
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(3) To achieve 500 clicks per link by the end of 2013 

 

Implementation 

 

Several tactics were selected to achieve these objectives. In the beginning stages of the team’s campaign 
implementation, signage was designed and printed.  The first piece of campaign material designed was a flyer 
for posting on campus, which featured the Nashville Rescue Mission’s logo and targeted Belmont students’ 
need for community service convocation credit.  Because of the nature of the flyer, the team designed it so 
that information could quickly be communicated to students who saw it. 

 

The second tactic was a pamphlet.  The purpose of this medium was to communicate much of the information 
that the team was unable to fit on just a flyer.  The pamphlet’s design included a brief background of the 
Nashville Rescue Mission in addition to more detailed information on the wide array of volunteer 
opportunities available to Belmont students.  Part of the purpose of the pamphlet was to communicate to 
students that the Nashville Rescue Mission was more than just a “soup kitchen,” thus removing the stereotype. 

 

Next, social media strategies were discussed.  After determining that Facebook was the best social media 
platform for this effort, the team determined that the most effective ways to utilize Facebook would require 
each team member to post status updates directed toward Belmont students that included information about 
the Nashville Rescue Mission’s volunteer opportunities.  In addition, similar updates would be posted to the 
Facebook pages of various Belmont organizations (i.e., the Public Relations at Belmont University page).   

 

However, the team soon determined that simply posting status updates, hanging flyers, and passing out 
pamphlets would not be effective enough.  At this point in the implementation stage, the team decided to 
utilize Bitly – a website used to create web links that track the number of people who click on them.  This 
would make it possible to measure the effectiveness of their social media tactics.  In addition, this enabled the 
team to create customized Quick Response (“QR”) codes to be placed on the flyers and pamphlets that could 
easily be scanned by anyone with a smartphone. 

 

The QR codes were used to provide direct links to the various volunteer and donation pages on the Nashville 
Rescue Mission’s website.  One code was linked to the Mission’s “Volunteer Opportunities” page that 
informed visitors of those opportunities within their campuses.  The next code was linked to the Mission’s 
monetary donation page for users who felt inclined to give to the Mission in that way.  Finally, another code 
was linked to the Mission’s volunteer sign-up page so that users could easily sign up to volunteer or donate 
straight from their smartphone. 

  

The team then redesigned the flyers and pamphlets to include the QR codes.  The flyers were placed in 
different areas of Belmont’s campus, and pamphlets were set out on tables in buildings in addition to being 
passed out by the team members in their other classes.  Furthermore, the team agreed upon restructured 
Facebook posts to include the links that were created using Bitly.  Now, when each team member made a post, 
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it was worded to target a specific group of Belmont students and included the Bitly link.  With the updated 
material, the team implemented their campaign. 

  

Based on daily sign-ins to their Bitly account, the team was able to monitor how many people clicked on the 
links and QR codes (Figure 1).  Not only did Bitly give them the ability to keep quantitative data, but it also 
allowed the team to see where the clicks were coming from, whether accessed through Facebook or through 
other social media sites, such as Twitter.  It also enabled the team to see where the link clicks were coming 
from geographically. 

 

Throughout the remaining semester, they continued to create target audience specific Facebook posts in 
addition to hanging new flyers and restocking pamphlets.  Towards the end of the semester, the team also 
contacted Tim Stewart, Belmont University’s director of service learning.  Due to his excitement over the 
project, Stewart forwarded the email out to the entirety of the student body, making them aware of the 
volunteer opportunities.  Due to this, the team received increased traffic on the Bitly links.  In addition, they 
received direct emails from several students who showing interest in the Nashville Rescue Mission and 
requesting more information.  They were then redirected to the Bitly links and sent a PDF file of the flyer and 
pamphlet. 

 

Evaluation 

 

After further assessment, the team determined that designing and implementing separate Quick Response 
codes for the campaign material would bring in more specified data.  In doing so, the team would be able to 
conclude whether they were receiving more interest via the pamphlet being handed out in different classrooms 
versus the flyer or poster hung in different areas of campus. Upon doing so, the team would have been able to 
determine what areas yielded the heaviest traffic and what ones were bringing in the most interest.  As a 
result, they would have been able to target said areas on a concentrated level.  

 

As the campaign will be ongoing throughout 2013, its ultimate effectiveness will be determined at a later date. 
However, based on the team’s original goals set for the night of the BURS presentation, April 18, 2013, the 
campaign has been successful thus far.  Due to the campaign, interest in the organization rose considerably 
and with the support of Tim Stewart and the Service Learning office at Belmont University, clicks on the Bitly 
links already have surpassed the team’s initial objectives.  As a result, the team was able to reset their 
measurable objectives and continue their campaign efforts to increase the amount of volunteers at the 
Nashville Rescue Mission. 

 
 

Team Spring: Promoting Recycling and Spring Cleaning in the 
Community 
 

Carrie E. Chalker, Emily J. Cheek, Lisa A. Nolan, James. N. Wallner 
 



99
 

 
Spring cleaning is an internationally recognized phenomenon observed every year. Team Spring, a student team in public 
relations campaigns class, partnered with different organizations to foster greater awareness of recycling and its 
importance to the environment and in the community. Research with the Belmont University Office of Communications 
revealed a need for a greater Belmont participation and visibility within the local community. By hosting different events 
through partnerships with groups such as Big Brothers, Big Sisters, the Edgehill Family Resource Center, and Rose Park, 
the team planned a promotion campaign to raise awareness about maintaining a cleaner community and also increase 
community involvement. The campaign’s effectiveness will be evaluated by attendance metrics, social media response, and 
feedback received.  
 

 

Intro/Situation Analysis 

 

The PR Campaigns class offered some unique opportunities for graduating students.  Not only did we get to 
plan a campaign, we also got the opportunity to work in a service learning component.  The course is 
structured where students traditionally pick an organization and design a campaign for them.  What we noted 
was that in this model, the main disadvantage is that working with organizations can be challenging for a 
variety of reasons.  Some want you to come in and act as interns.  Some want to micro-manage your project.  
Some don’t want to collaborate at all.  Rather than taking the established path, we decided to try forge our 
own path.  Overall the team has a pretty adventurous spirit, and we enjoy trying new things.  While we agree 
that we weren’t as successful as we hoped to be, it was fun trying an alternate approach: Create a campaign 
not centered on any specific organization, and then find organizations that could benefit from the campaign 
that would partner with us.  Ultimately that is what we did.   

 

Due to the fact that we didn’t work with one organization, our situation analysis wasn’t traditional in the sense 
that we conducted an organization specific SWOT.  Instead, we decide to focus on a theme that had a multiple 
benefits.  Spring cleaning was the theme, and we chose to focus on promoting a simpler life via de-cluttering, 
and community improvement via recycling and volunteering.  We did this by looking at publications at both a 
national and local level, as well as reaching out to umbrella organizations such as the Mayor’s office and 
Hands On Nashville, a local non-profit organization.  However, as we soon learned shortly after, the difficulty 
of having a partner is multiplied by the number of partners you have.   

 

 

Research 

 
In order to conduct our research we first looked at publications/articles focused on spring cleaning.  We then 
looked at publications about volunteering.  We talked extensively about our own personal behavior, likes, 
dislikes, and motivators.  We decided we wanted to conduct game based/interactive events that would have a 
fun overtone.  By doing this we would ensure that participants walked away happy with a sense of 
achievement and satisfaction.  We decided to follow the money and looked at articles centered around public 
relations campaigns conducted by large corporations.  We found a goldmine of data in an article that focused 
on the spending efforts of companies like Simple Green, Clorox, and Lowes that helped us time the 
implementation phase.  Research proved to be the most important phase of the campaign, as it shaped 
everything. 
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Planning: Goals and Objectives 
 
As is necessary for any campaign, several goals were established for the team and campaign accompanied by 
objectives for meeting those goals. This is the breakdown for the Spring Cleaning goals and objectives:  
 

Goal 1.) To increase Belmont involvement in the local community 

○ Objective 1.) To involve 50 or more students in community service events 

■ Involve Belmont students in a “spring cleaning” day for community service credit 

○ Objective 2.) To discover appropriate methods for involving students in the community in 
an acceptable manner 

■ Partner with the Belmont Communications Office  

■ Utilize the Twitter hashtag #BUCommunity during event days and gain at least 25 
impressions 

Goal 2.) Raise awareness of recycling importance and benefits  

○ Objective 3.) To establish connections with local organizations and with recycling 
initiatives 

■ Partner with Big Brother/ Big Sister for volunteer initiatives 

○ Objective 4.) Co-sponsor a community cleanup event with an organization 

■ Partner with Coach Barrish and Belmont’s Rose Park to host a cleanup event 
alongside Big Brother/ Big Sister 

Goal 3.) Coordinate with relevant programs in the targeted community 

○ Objective 5.) To partner with existing programs with community initiatives 

■ Partner with the Edgehill Family Resource Center 

■ Join on with their community garden initiative in April 

○ Objective 6.) To gain community participation in a community event of at least 50 
participants 

■ Work alongside Brenda Morrow, United Way, and the FRC to gain community 
incentive 

 

For our goals and objectives it was very crucial to engage Belmont students further into the community as 
well as work with the community in a manner that would be well received and accepted.  The partnership with 
the Rose Park would be helpful, as it is seen as both a Belmont entity as well as a location provided to the 
actual community.  Locating organizations with a big presence in the community such as Big Brother/ Big 
Sister and the Edgehill Family Resource Center would help to further gain community awareness and 
involvement.   
  

The objectives of gaining 50 volunteers, 50 community people and 25 Twitter impressions will be used to 
measure the success of engagement through the planned events for the campaign. 
 
Implementation 
 
We wanted to plan an event that would allow us to meet our goals and objectives, as well as utilizing previous 
research we had found. Because we wanted to incorporate multiple client organizations, we knew we would 
have some difficulties. But to us it was a risk worth taking, because we wanted our event to have a true impact 



101
 

and maybe even continually annually. So, each group member became a contact for one of our organizations. 
Jim communicated with the mayor’s office, Carrie with the Edgehill Family Resource Center and Belmont’s 
office of community relations, Lisa with Rose Park and Emily with Big brothers Big Sisters of Nashville, as 
well as the Belmont chapter. We divided it up this way so that no one person would have the weight of all of 
the organizations falling on their shoulders. This did, however, sometimes prove difficult when trying to 
coordinate meetings or event dates. 
          

The main idea behind our event was to foster a sense of community, not only in the Edgehill neighborhood, 
but also between the area and Belmont. Given the history of negativity and disgruntled neighbors in that area, 
we hoped that sending Belmont volunteers to be involved would show that we care and are part of their 
community. Joyce Searcy reiterated the importance of working with the Edgehill community and using their 
ideas rather than solely our own. Occasionally, neighborhood clean-ups can offend if you are implying that 
their neighborhood “needs cleaning up.” Rather, Joyce recommended we bring it forth as a question of “What 
can we do for you?” and letting the community members play a key role in planning the event. 

          

In our research, we found that most “spring cleaning” type campaigns are normally launched around a week 
before the first day of spring, March 21. These national campaigns often last until mid April. This is how we 
decided on our original event date, March 23. We wanted to utilize a Saturday morning so that adults and 
children in the community could be involved, rather than at work or school. All of our clients were to be 
present at the event, and we even planned a fun competition.  Because Big Brothers Big Sisters would be 
sending their volunteers in pairs of “Bigs and Littles,” we thought it would be a fun incentive. We wanted to 
allow volunteers to split into teams and see who could collect the most bags of trash. The bags would then be 
recycled and the winning team would receive a small prize. 

          

Unfortunately, a few days before our event we encountered an unexpected problem: snow. Big Brothers and 
Big Sisters voiced their concerns about having young volunteers participate in cold and snowy weather, so we 
decided to utilize our “rain out date,” on April 25. Though this was much later than originally planned, we 
knew the weather was sure to be nice, and all of our organizations were available to be involved. Our event 
did not change much as far as locations, but we were able to add on another community activity. The Family 
Resource Center will be moving their community garden from 14th Avenue South to 12th Avenue South and 
needs volunteers to help. We will help with the relocation as well as planting and tilling. We are excited that 
we are able to incorporate another aspect to help the community within our event. 

 

Dirty Hands, Big Hearts Volunteer Day:  This event was very successful in terms of the community 
involvement.  As the FRC was additionally partnered with United Way and related organizations, there was 
no shortage of involvement from community members and organizations.  However, the objective for about 
50 students was not met as many were obliged to not attend due to the beginning of finals week.  As a result 
of this, the objective for 25 Twitter impressions was not met as few of the participants were actually from 
Belmont.  Overall, this event was extremely successful to the community, and it was a great experience for the 
students involved. 
 

Evaluation 
 
The success of our campaign will be evaluated after the event has been completed. The evaluation process 
will be comprised of how well we met our initial goals and objectives. The evaluation criteria will include the 
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following: 
 

Goal 1.) To increase Belmont involvement in the local community. 

○ Obj. 1.) More than 50 Belmont students volunteer. 

○ Obj. 2.) More than 25 tweets using #BUCommunity hashtag. 
Goal 2.) Raise awareness of recycling importance and benefits.  

○ Obj. 3.) Establishing relationships with community organizations such as Big Brothers/Big 
Sisters was a success. 

○ Obj. 4.) An event at Rose Park is to be held on April 25. Once the event is completed, we 
will have met our objective. 

Goal 3.) Coordinate with relevant programs in the targeted community 

○ Obj. 5.) Having already partnered with the Edgehill community and planned an event at 
Rose Park means our group can consider this objective to be met. 

○ Obj. 6.) More than 50 community volunteers. 
Successes: If the Rose Park spring-cleaning event was to become an annual event, there are certain aspects of 
the campaign we would suggest to remain the same: 

○ Out-of-class meetings. 

○ The clear concept from the beginning. 

○ Early outreach to client organizations. 
Improvements: Reflecting on the lessons learned during the campaign, there are a few things that we would 
have done differently: 

○ Hold a roundtable for representatives from all our client organizations in order to have open 
communication and brainstorming. 

○ Identifying client organization constraints. 

○ Produce a hard copy of our campaign idea to bring to all of the client organizations. 
 

In spite of event rescheduling due to winter weather, which affected participation by university students, the 
campaign was relatively successful. In the future we would know how we would better plan it.  It is a good 
campaign that certainly should be reused some day as it fulfills needs of a community and the outreach of our 
school. 

 
 

Fringe and Lace, LLC: Campus Representative Proposal 
 

Juliann K. Grill, Ellen L. Linam, Leigh M. Loyd, Caitlin J. Quindlen 
 
 
Fringe and Lace, LLC, is an online fashion retail company that provides affordable clothing and accessories for less than 
$100 to the fashion-savvy woman. Fringe and Lace customers can shop online at fringeandlace.com or host a party and 
invite friends to shop clothing, jewelry and accessories. Fringe and Lace began in 2009 when Natalie Sawyer saw a need 
for affordable clothing with a unique shopping experience in the Nashville area. The company strives to provide women 
with quality clothing and on-trend pieces. Fringe and Lace is quickly growing with the help of an increasing online social 
media presence. A public relations campaign was aimed at engaging local customers, especially the large college 
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community in Nashville. A key initiative was assisting Fringe and Lace in creating a campus representative program in 
the Nashville area. A team from public relations campaigns class conducted research on various successful campus 
representative programs. The team’s goal was to create a working college representative program that Fringe and Lace 
will be able to initiate in the future.  
 
 

Situation Analysis 
 
Fringe and Lace, LLC is a chic women's boutique offering cute and trendy pieces all under $100. Fringe and 
Lace focuses on bringing customers trendy clothing, quality and affordable pieces each season. Customers can 
shop online or host a party and invite friends to shop our clothing, jewelry and accessories! Fringe and Lace is 
based in Nashville, TN. The clothing company does not have a physical store location. All sales are made 
online or via home parties. With the help of Pinterest and other prominent social media sites, Fringe and Lace 
is a fast growing company in the retail fashion industry. Fringe and Lace, LLC can be found on 
fringeandlace.com and facebook.com/fringeandlace. Fringe and Lace, LLC was established in 2009 by Natalie 
Sawyer, a public relations graduate from Lipscomb University. The boutique was the community partner for a 
team of students from public relations campaigns class in Spring 2013.  
 
Fringe and Lace’s goals and aims include: 

• To provide quality clothing at affordable prices, 
• To create a community of the fashion conscious on their website and social media, 
• To share outfit post and styling tips via the Fringe and Lace blog, and 
• To create relationship with bloggers and stylist in the Nashville area through sales made on Fringe 

and Lace 
 
Sawyer hopes to use our expertise in order to create a campus rep for Fringe and Lace. Sawyer has asked our 
group to research the success rate of these programs on college campus. We will focus on local universities 
and the popularity of programs similar to campus rep on their campuses. Our goal is to establish a working 
program for Fringe and Lace to use in the future. 
 
Problem Statement: Fringe and Lace’s current needs are: 

• To set up an ambassador program that will be used to increase visibility and awareness on college 
campuses. 

• To promote Fringe and Lace with the help of a college ambassador/rep program. Fringe and Lace’s 
goal for an ambassador is to host on campus parties and promote the company on the campus. 

• To create a working and measurable plan to evaluate the effectiveness of future brand ambassadors 
for Fringe and Lace. 

 
Research 
 
Research was conducted to identify best practices of several established campus representative programs. 
 
Shoptiques: 

Shoptiques is an online marketplace for local boutiques all around the globe from Paris to New York, 
Los Angeles, San Francisco, Chicago, Boston, Miami and more. The campus representative program includes 
4-8 hours a week, writing weekly blog entries and updating campus social media. They also help at local 
Shoptiques photo shoots, publicize and host on campus events. Shoptiques campus reps are highly motivated 
and creative. They are able to multitask and manage details, are leaders and have a positive attitude. The 
campus reps receive college credit, commission opportunities and free swag.   
 
Rent The Runway: 
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 Rent the Runway has a competitive ambassador program for college students that incorporate several 
different components. With this comes the marketing, social media, PR and events rep.  Each of these 
positions allows for an ambassador to focus in on one area and help get the brand known across a college 
campus. The ambassadors are very goal oriented and have certain requirements they have to meet during the 
semester. Many of the duties performed by these ambassadors can certainly be incorporated into Fringe and 
Lace’s campus rep program. The duties that would fit with Fringe and Lace’s goals include social media, 
landing spots in the local and campus publications and partnering with campus clubs for events. 
 
Intern Queen: 

Intern Queen is an online career advice and internship listing resource website created by Lauren 
Berger who proclaimed herself as the “Intern Queen” after completing 15 internships in her undergraduate 
college career. Intern Queen has a Campus Ambassador system in place at more than 50 schools nationally. 
To apply, you must make a video describing why you want the position, have strong writing skills, and be at a 
4-year college or university. Campus Ambassador duties include hosting one event per semester, contacting 
local businesses about internship postings, participating in twitter chats, assisting with social media and 
writing two blog posts per month for the website.  
 
Vince Camuto: 

Each semester, Vince Camuto picks 30 representatives on ten different campuses to plan events, 
create marketing plans and manage social media. VC campus reps are responsible for generating awareness 
and photographing for online use. Reps must be style conscious, involved with their school and have a large 
network. The program gives base compensation and even has an incentive to win a trip to New York City.  
 
Planning  
 
Goals: 

1. Research successful campus representative programs for Fringe and Lace.  
2. Generate future brand awareness for Fringe and Lace, with the help a of campus representative 

program. 

Objectives: 

1. To create a campus representative program for Fringe and Lace to implement at local Nashville 
college campuses for the fall 2013 semester. 

2. To increase Fringe and Lace’s Facebook and Pinterest followers by 12% by the end of the fall of 
2013. 

  
Execution/Implementation 
 
Suggestions for a successful campus representative program were developed. When moving forward with the 
campus representative program, specific requirements were presented for both the application process and 
what would be expected throughout the semester.  
 
Requirements and suggestions for applying included:  

1. Attending college or university with a preferable major in Public Relations, Communications or 
Fashion Merchandising. 

2. Obtaining college credit for the program. 
3. Have an outgoing personality and be passionate about fashion while being a creative and engaging 

individual. 
4. Must be goal oriented and able to meet deadlines. 
5. Strong writing skills and being social media savvy preferred.  

Requirements for one semester of being a Campus Representative: 
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1. Writing one blog posts a month. 
2. Planning one event per semester. 
3. Maintaining a Campus Representative Facebook page specific to their university with Fringe and 

Lace new arrivals. 
4. Securing Fringe and Lace coverage in one school publication and one local publication. 

 
To assist in the process, implementation tools were created including a Press Release announcing the program 
and an application sheet. Execution of these materials includes sending out the press release to local fashion 
blogs and institutions of learning to gear up for the launch of the program in fall of 2013. Other steps will also 
be taken including contacting advisors, conducting a social media campaign and promoting Fringe and Lace at 
internship fairs.  
 
Evaluation 
  
Evaluation of the success of the campaign will be completed in the future, but the team successfully 
developed a plan for implementation in coming months. Fringe and Lace will launch the Campus 
Representative program in the fall of 2013 at Belmont University. After the launch, the program will be 
evaluated. If the program is successful and raises Fringe and Lace’s Facebook and Pinterest followers by 12%, 
Fringe and Lace will launch Campus Rep programs at other local Nashville college campuses including 
Lipscomb University and Vanderbilt University for the 2014 spring semester. The team hoped to continue 
communication with Natalie in order to achieve any needs she might need from the program. The team 
believes the program can be successful on local campuses with help of implementation tools and marketing 
initiatives.  
 
The team developed the following Fringe and Lace Representative Application: 
 
Name: 

Educational Institution: 

Year in school: 

Major: 

Minor: 

 

In order to participate in this Campus Representative program, you will need to be receiving college credit. 
Please attach any necessary documents provided from your school outlining the requirements of obtaining 
credit. Students majoring in Public Relations, Communications or Fashion merchandising strongly preferred.  
 

Please describe your social media experience: 

 
Planning one event per semester is required. What type of event would you be interested in hosting? 

 
How developed are your writing skills? Please attach any relevant writing samples to blogging. 

 
How would you describe your sense of style?\ 
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Please list the contact information of a reference, preferably a past internship director or professor. 

 

 

 Emmaline Boutique: A Social Media Campaign for the “Modern 
Woman” 
 

Julie A. Bloom, Alexandra Dench, Anna Claire Hoffman, Erin Starkweather 
 
 

Emmaline Boutique joined the shops of the historic Downtown Franklin Square in 2003. The trendy shop 
carries a wide variety of high-end designer clothing and accessories, perfect for the modern woman 
(www.emmalineboutique.com/ ). With more than 27 designers, Emmaline has become a destination for that 
perfect balance of sophistication and understated chic. A team of students in Belmont University’s public 
relations campaigns class launched a social media campaign to increase Emmaline’s online presence. The primary goal 
was to cultivate a larger following both in Nashville and beyond. The campaign incorporated a variety of social media 
platforms, each contributing something unique to Emmaline’s brand. The campaign focused on delivering meaningful 
content through popular social media platforms: Facebook, Twitter, Pinterest, and Instagram. In addition to enhancing, 
creating, and maintaining Emmaline’s profile on these popular social media platforms, the team also designed monthly 
marketing e-mail blasts alerting customers of sales and new merchandise. Evaluation of the campaign’s success will be 
based on data including likes, repins, followers, e-mail open rates, and overall increased consumer engagement.  
 

 

Situation Analysis 

  

“Emmaline is for the modern woman who simply loves to be a girl. Specializing in emerging to established 
designers, Emmaline has become a destination for that perfect balance of sophistication and understated chic.” 
Located in Franklin Square, Franklin, TN, Emmaline is a boutique that specializes in sophisticated women’s 
clothing from 27 different designers. The products range from general women’s clothes, to specific denim 
brands, to jewelry. Emmaline currently distributes the products through the one and only Franklin location. 
There is no option for online shopping on the store’s website, but customers may make purchases over the 
phone and the products will be mailed to them. A possible weakness for the business is that the products sold 
in the store are not exclusive to Emmaline and are available at other retail stores, as well as from the 
individual designers themselves.  

 

Higher-end boutiques carrying products similar to Emmaline’s price points are primarily located in Nashville 
and not in Franklin, which is a positive thing for Emmaline. Located in the Nashville area, Boutique Bella, 
Posh Boutique, Hemline and The Cotton Mill, are the four main stores that rival Emmaline. Considering the 
target audience, Anthropologie could be viewed as possible competition as it is also located in Franklin 
Square. However, Emmaline differs from Anthropology as Emmaline sells only clothing, while Anthropology 
sells a wide variety of products. Franklin is known to be made up of a lot of Nashville’s “new money” and it is 
a fast growing, affluent part of town. Consumers in the area fall into the financial demographics that are in 
line with Emmaline’s price points. The products sold in Emmaline appeal to women ranging from young adult 
to the more mature working woman, including ages from early 20s to late 40s.  
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Emmaline does have an online presence but it is not as active as it could be. Facebook statistics show that the 
largest demographic of people shopping at the store range from 25 to 34 years old. As this age range of people 
are known to be very active online, there is an opportunity for Emmaline to target this market through various 
social media platforms. There is a chance to increase the number of customers and to create a more 
meaningful connection with these customers through more engagement. Emmaline became the community 
partner for a team of students in public relations campaigns class in Spring 2013. 

 

Problem Statement: There is an immediate priority to increase Emmaline visibility online across various 
social media platforms. 

Research 

 

With online visibility being our priority, we conducted secondary research with a goal of learning what a 
successful social media campaign contained. In our research we found an interesting statistic. Nearly 96 
percent of Generation Y is using social media platforms actively (Nancy Van Reese). Although it is evident 
that social media is permeating our culture and daily lives, this cannot be viewed as an ordinary statistic. 
Generation Y encompasses the core of Emmaline’s target market and ideal audience online. Therefore, if 
more than 90 percent of these people are online, we thought that online platforms would be ideal for 
cultivating engagement and community surrounding the Emmaline brand.  

 

Social media has grown into a platform for networking and connecting with friends, family and even strangers 
with common interests. People share their daily lives online and use applications such as Instagram to 
catalogue their lives using photos. With so many conversations online, it is common for people to ask their 
followers or friends for recommendations. Or perhaps someone will post a picture of a dish at a new restaurant 
in town and with little effort, be a shameless plug for that particular restaurant.  Because social media is 
becoming a platform for referrals and people have come to value the opinions and reviews of their friends, 
“You can’t just say it, you have to get the people to say it to each other” (Ford). Furthermore, we wanted to 
create an atmosphere for meaningful conversation online, where the brand is not only creating messages but 
followers of the brand will increase and become engaged and involved.  

 

We gathered that creating engagement requires strategy and thoughtfulness not merely output of information 
and a message of “get in the store and buy something now.” Just the same, social media is not all about the 
quantity of people in your social media circles. Interaction and conversation is much more meaningful then 
how many like a Facebook page has. Without meaning a brand can be easily forgotten and without two-way 
conversations the growth of the brand is likely to be stifled (Volusion Webinar). This research was a catalyst 
for a campaign. We were assured that creating meaningful content and connections is key to creating 
engagement and a loyal attitude toward a brand.  

 

Planning 
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Three goals were identified: 

 1. Increase online visibility 

 2. Establish Emmaline’s brand online 

 3. Increase sales 

 

Four campaign objectives were developed:  

 1. To increase engagement on social media platforms by 10% by the end of April 

2. To increase targeted traffic/sales purchases bought directly from social media posts by 10% by 
the end of April  

3. To broaden an audience/create a following obtain 100 new active members on social media 
platforms by the end of April 

 4. To promote Emmaline to Nashville Fashion Week participants 

 

Implementation 

 

Instagram, Facebook, Twitter, and myEmma were the social media platforms used for this campaign.  Our 
group was given the username and passwords for each platform to login under Emmaline’s accounts.  Pictures 
from the store and new arrivals were posted consistently on instagram.  These posts were sometimes linked to 
Twitter and Facebook.  News about the store and other fashion related events were also posted on Twitter and 
Facebook.  On Twitter and Instagram we followed other local businesses in the Franklin and Nashville area, in 
hopes that they would follow us back and we could be cross promoted.  MyEmma is a email marketing 
service that Emmaline Boutique uses.  For myEmma our group created and e-mail blast that could be sent out 
to Emmaline customers.  To make the social media effective we made sure to post meaningful content 
regularly, share news and buzz, and participate in conversation. 

 

Evaluation 

 

Evaluation is ongoing, but at this writing the group is very pleased with our results. When evaluating, we 
looked at each individual platform. 

  

Facebook proved to be a great outlet for exposure and engagement. A total of 14 posts were created. Content 
ranged from diy ideas, fun summer trends to new arrivals. All of the posts included pictures like research 
suggested and helped further communicate Emmaline’s brand to the consumer. Posts were engaging and 
created conversation, successfully contributing to achieving our first objective--increased engagement. Some 
posts brought in over the phone sales, adding to our second objective--increased sales. During our campaign 
we gained 90 new Facebook likes, for a total of 540.  
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Instagram proved to be the most effective platform to achieve our objectives. While Emmaline’s Facebook 
page was well developed in the start of the campaign, its Instagram presence was almost non existent. It was 
really neat to see this platform explode during our campaign. Posts ranged from cute quotes, new arrivals, fun 
dinners and more. Posts created conversation and generated likes. In addition, some posts were even reposted 
by our followers. All of these factors contributed to achieving our first objective--increased engagement. Store 
owner, Abby, said that she has had six customers come in and buy items referring to recent Instagram posts. 
During our campaign we gained 156 new followers for a total of 229. In this platform we successfully 
achieved our third objective--broadening the audience. Instagram was the most effective platform to broaden 
the audience not just locally, but nationally as well. Using our strategy of finding relevant people, we started 
following designers Emmaline carried. Our most successful post was reposted by designer, Joie clothing, who 
has 19,000 followers. It was so neat to see how one post that took one minute gained Emmaline such amazing 
exposure. This tactic really helped us achieve the objective of broadening the audience. 

In our campaign, Twitter proved to be the least effective platform for Emmaline when generating new sales, 
but it did help contribute to increased engagement and broadened audience. Prior to campaign launch, 
Emmaline's tweets were all cross-platformed. Research showed that unoriginal tweets, such as ones that 
generate automatically every time a FB post is made, are detrimental to a company's image. Our goal was to 
veer clear of this path and start creating oopmh in 140 characters or less. Tweet content was original, and we 
took the opportunity to promote other local businesses anytime we had the chance. One tweet mentioned 
Emmaline loves Juice Nashville accompanied by an image. Juice Nashville retweeted and we gained 15 new 
followers. Other posts were favorited by Nashville publication, Style BluePrint. In addition, we were 
mentioned in tweets by fashion bloggers. Although Twitter followers only increased by 55 people during the 
campaign these posts helped us evaluate Twitter effectiveness for two of our objectives-- increased 
engagement and broadened audience.  

 

Effectiveness of our last platform, MyEmma, is still under evaluation. An e-mail blast was created to promote 
new spring items. Original stats show us that of the 706 recipients, 226 opened, resulting in about a 30% open 
rate--consistent with Emmaline’s prior e-mail blasts.  

 

Overall our campaign proved to be a success. We met three of four objectives across several platforms. 
During a group meeting with our community partner we mutually decided that a presence in Nashville 
Fashion Week was no longer a priority. It was too far out of the Franklin market. Instead, Facebook posts 
were generated promoting Nashville Fashion Week. 
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SOCIAL WORK 
 

 
Safety, Not Security 

 

Melissa Auter, Cora Boone, Rian Jones, Shelby Stone, and Matt Thompson 
 

 
Senate Bill 0570/ House Bill 0006 proposes to allow school personnel to possess a firearm on school property if 

the person has a handgun carry permit, is authorized by the school superintendent, has had 40 hours of basic school 
policing training, and uses frangible bullets. The current doctrine states that the only persons authorized to carry firearms 
on school grounds are designated officials/officers/faculty/staff who are acting in a direct security or law enforcement 
capacities. By looking at the current bill and the amendment, SB 0570, we plan to find strengths and limitations, 
connections to social work values, and propose five recommendations. Strengths for the proposed amendment include 
enforcement of training for staff, attempts to offer a sense of security, and requirement of authorized ammunition. 
Limitations include no parental consent, no monitoring or continued training for armed staff, and no stated purpose 
required for staff members intending to carry guns. By analyzing these strengths and limitations, we believe that this bill is 
more reactionary, opposed to precautionary. In allowing non-law enforcement and non-security personnel to carry 
firearms on school grounds, children are at a greater risk of being exposed to the threat of gun violence; the possibility for 
accidental firearms discharge and the possibility of a weapon falling into the hands of a child are drastically increased. 
The perception of an increased sense of security can be quickly negated as a review of the possibility of an increased 
chance of violence is conducted. In short, the possible benefits of arming faculty are not congruent with the possible threat 
of harm to children.   

 
 

“Schools should have absolutely zero tolerance for weapons of any kind, except in 
the hands of law enforcement. The academic environment is sacred, and more 

importantly, it's safe, and students need to feel safe.”-  Wayne LaPierre, CEO of 
the National Rifle Association (NRA)  

 
Senate Bill 0570/ House Bill 0006 proposes to allow school personnel to possess a firearm on school property 
if the person has a handgun carry permit, is authorized by the school superintendent, has had 40 hours of basic 
school policing training and uses frangible bullets. The current doctrine states that the only persons authorized 
to carry firearms on school grounds are designated officials/officers/faculty/staff who are acting in a direct 
security or law enforcement capacities. By analyzing these strengths and limitations, we believe that this bill 
is more reactionary, opposed to precautionary. In allowing non-law enforcement and non-security personnel to 
carry firearms on school grounds children are at a greater risk of being exposed to the threat of gun violence.  
The possibility for accidental firearms discharge and the possibility of a weapon falling into the hands of a 
child are drastically increased.  The perception of an increased scene of security can be quickly negated as a 
review of the possibility of an increased chance of violence is conducted.  In short, the possible benefits of 
arming faculty are not congruent with the possible threat of harm to children. By looking at both current 
legislation and the proposed amendments, we plan to find strengths and limitations, connect to social work 
values, and propose five recommendations. 
 
 Media Coverage 
 
The topic of guns in schools is a hot topic in current media. While gun control has always been a hot button 
issue, the Sandy Hook shooting of December 2012 has brought this issue to the forefront of the media. As 
President Obama was inaugurated for a second time, the biggest political surprise is that gun control is now 
key to his political legacy. Now, in the aftermath of the Connecticut school shooting, polls show the general 
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public — and specifically the president’s core, liberal political base — expect him to use the political mandate 
that comes with reelection to go bold on gun control. The president was bluntly asked in a White House news 
conference: “Where’ve you been?” on gun control. He responded curtly that the shooting had been a “wake-
up call,” (Williams, 2013). 
 
Some states have taken a different stance on protecting their schools. Specifically in Arizona, a volunteer 
posse working with Arizona sheriff department has been given the added task of safeguarding dozens of 
public schools. Putting more armed guards in schools has been proposed by the National Rifle Association 
and others as a way to crack down on school shootings. Sheriff Arpaio, the sheriff in charge of the posse, put 
his own twist on it by simply ordering his posse to keep an eye on school grounds (Santos, 2013).  
 
In Tennessee, this bill began with State Sen. Stacey Campfield. It stated that State Sen. Stacey Campfield (R-
Knoxville) planned to introduce legislation proposing three options for schools — to have a trained student 
resource officer on campus; allow faculty members who are handgun carry permit holders to take student 
resource officer training so they can carry a gun at school; require the school system to assume liability of its 
students ("Move to arm," 2013). Tennessee was also recently in the national news related to guns in the 
incident of a gun falling into the hands of a four-year-old. A pistol in the hands of a 4-year-old boy went off 
during a weekend cookout, killing the wife of a Tennessee sheriff's deputy who was showing his guns to a 
relative (Sutton & Smith, 2013). This gun was in the hands of the toddler for mere seconds and resulted in the 
loss of life. The analysis of the bill shows that it is too easy for a child to get a hold of the gun, and without 
training, anyone can shoot a gun and put others in danger. 

 
Strengths 
 
The strengths of this bill is that it makes the individual feel as though their dignity and worth are being 
respected and regarded as important due to the protection that firearms being accessible within the school 
would provide.  This bill strongly values the needs of the population- both faculty and students alike, that they 
would be able to teach or receive an education without worrying about being defenseless in case of an 
emergency. Parents will be able to somewhat control the level of precautionary safety their child is under 
while they are attending school. Also, there are limitations to the bill that are a strength: only authorized 
personnel will be allowed to handle these firearms, it is not something that will allow just any individual to 
carry a weapon. The bill requires that there must be a 40 hour completion course, a handgun permit, certain 
types of bullets used, and also the approval of the superintendent.  

 

All of these factors should be taken into consideration. This bill would provide a sense of security to parents 
of these students, to the faculty and to the individuals who are trying to pursue an education, not having to live 
in fear. To say that the bill is reactionary is to overlook that it has been planned out thoroughly so that there 
are no extravagant or inappropriate weapons being permitted within the educational school system. It is also 
important to take into consideration that the ammunition that is permitted in this bill are designed for use in a 
confined space. This suggests that it is an appropriate precautionary response that could aid in ensuring the 
safety of those within the educational system without posing any physical threats by allowing faculty to carry 
any sort of weapon that they desire.  A forty day course to obtain licensure puts a limitation on the population 
that will be approved to carry a firearm- it will take adequate planning and careful approval of the 
superintendent as well for an individual faculty member to possess a firearm. 

Limitations 

Moving forward with any of sort of school legislation without the consent of the student’s parents and 
guardians is unintelligent; moving forward with potentially dangerous legislation without that consent is 
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borderline disastrous. This type of legislation goes directly against the constitutional idea of “consent of the 
governed” which declares that the power of the state should be derived from the people. If legislation does not 
line up with beliefs and values of the governed it is only a matter of time before it comes under siege of the 
people. This also leaves the school liable if any sort of gun violence should occur as a result of this legislation. 
Without monitoring and continued training there is no way to ensure that armed staff are meeting safety 
protocols. This is another way to potentially invite lawsuits and leave the schools liable should something 
happen to a student or school personnel. This is a safety issue. The idea behind this legislation is to increase 
school safety, but having loaded guns in high volume in a school setting is already incredibly dangerous 
before one accounts for minimally trained carriers. 
 
The proposed legislation does not require that staff member authorized to carry guns state their purpose for 
doing so. This leaves far too much up to chance, and relies on the conscience of the average person to just “do 
the right thing.” And it does not account for staff having a bad day. Slightly unstable school staff could carry a 
gun, and in a moment of intensity or perceived danger, fire their weapon and injure or kill someone.  This 
legislation also doesn’t account for the possibility of a child getting their hands on the weapon. With recent 
stories of four year olds firing guns, the public and policy makers alike should be wary of authorizing an 
unlimited number of school personnel to walk around with guns. 
 

Connection to Values  
 
As social workers, we uphold six core values in our field: service, competence, dignity and worth of the 
individual, importance of human relationships, integrity, and social justice. As servants of society, we believe 
that we will serve the school community by bringing to light a potential issue that could negatively impact 
human life and society at large. Our primary goal is to address need and social problems at large, and we 
believe that the issue of guns in schools falls directly into this category.   
 
In order to abide by the value of competence, we believe that lawmakers must be held responsible for 
gathering all the facts and taking every factor into full consideration before making the decision to pass the 
bill. It is absolutely necessary to ensure that the decision is not reactionary, but made with full competence. 
We understand that the bill was set up with good intentions, but we also see that it allows for major safety 
gaps that could potentially lead to serious harm. 
 
In order to uphold the dignity and worth of the individual, we must also ensure the safety of human life—
specifically children. Every staff member and child deserves protection from potential danger. As social 
workers, our goal is to fulfill both individual needs and the needs of society at large. Therefore we must keep 
both parties safe from danger by ensuring the implementation of smart gun policies in schools. 
 
Abiding by the value of human relationships demands that lawmakers take into account how the presence of 
weapons in schools may harmfully affect relationships between staff and students. It certainly has the 
potential to change the atmosphere in the classroom and create a sense of fear in the school community. In 
addition, it could also cause serious conflict between parents and school staff who may likely express 
conflicting interests. As social workers, we feel that it is important for a sense of harmony to exist between 
individuals in order for the success of society at large. Therefore, we do not support the bill's potential to 
create conflict and strain on relationships.   
 
As social workers, we are also called to have integrity. Therefore, we are bound to the ethical values, 
principles, and standards of social work and understand that staying true to the call requires action. We feel 
compelled to respond when we perceive a situation that conflicts with these standards. Therefore, in terms of 
the current situation, we consider ourselves ethically bound to give a voice to every potential concern with the 
bill.     
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Finally, social justice also directs our course of action as social workers. According to this important value, 
we must empower and protect the powerless. In this case, the powerless applies to children and parents who 
do not support the bill and feel they have no voice in the decisions that affect their children. By using our 
knowledge of politics, legal principles, and organizational structures, we believe that we can speak for these 
children and parents, and strive to make a change on their behalf. 

 

Recommendations  

As a result of our research we have come to conclude on these five recommendations.  First, schools should be 
required to seek the democratic approval of the parents of the students.  A forum should be conducted to 
educate the student/parent community as well as field questions and concerns a end in universal consent of the 
students parents/guardians.  Second, in lieu of allowing staff and faculty members to carry firearms based on 
simple standards of application, schools should instead employ at a minimum of one (1) resource officer as 
proposed by SB 0269.  Simply meeting the standards to be armed on school grounds should not satisfy 
allowing random staff a faculty to carry weapons around children.  Thirdly, background checks and mental 
health screening should be conducted on all employees of the school system who carry firearms.  
 
 Additionally, regular checks on mental health should be conducted on armed security professionals to ensure 
that they are sound and prepared and capable of handling firearms safely and accurately.  Fourthly, an 
emergency action plan should be developed and tailored for each individual school to meet the unique and 
nuanced threats it could potentially face; to include how to react and respond to an active shooter who is a 
member of the school faculty.  Fifth and finally, schools should be required to enforce the monitoring of 
weapons readiness through regular checks of firearms functionality and physical inspections as well as require 
armed faculty to conduct a bi-annual assessment evaluation of marksmanship, and readiness through drills and 
training.   
 
Conclusion 
 
In conclusion, Senate Bill 0570/ House Bill 0006 proposes to allow school personnel to possess a firearm on 
school property if the person has a handgun carry permit, is authorized by the school superintendent, has had 
40 hours of basic school policing training, and uses frangible bullets. The current doctrine states that the only 
persons authorized to carry firearms on school grounds are designated officials/officers/faculty/staff who are 
acting in a direct security or law enforcement capacities. By analyzing the media attention this issue is 
bringing, strengths and limitations, and connections to social work values, we were able to form five 
recommendations. These recommendations, we believe, are necessary to this bill to insure safety in today’s 
schools. 
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Tennessee Human Trafficking Task Force 

Ali Hearon, Casey Parker, Kelley Street, Jenny McGee, Savannah Flowers 

A proposed amendment, (to TCA Title 4, Chapter 3; Title 38 and Title 71, Chapter 1) H.B. 0919/S.B. 1036, advocates for 
an Anti-Human Trafficking Taskforce to be developed in Tennessee. While awareness of the problem of human trafficking 
has spread in recent years, agencies that are working to combat the problem have, so far, been kept separate. This bill 
would provide bi-annual opportunities for governmental and non-profit agencies to collaborate, and devise a more 
holistic strategy to address the issue of human trafficking. In Tennessee, 85% of all counties in the state have reported at 
least one case of human sex trafficking within the last two years. Clearly, this is a real issue for the state of Tennessee that 
could be alleviated by an all inclusive, state-wide task force that comprehensively addresses the problem.   

 

Introduction 

Social work is a profession that strives to promote equality and social justice, serve marginalized and 
oppressed populations, and empower individuals and communities to rise up against adversity. Therefore, the 
all-pervasive issue of human trafficking directly violates these foundational principles and remains one of the 
key issues in need for advocacy. 

 

The United Nations Office on Drugs and Crimes defines human trafficking as 

a crime of  “displacing people with a view to exploiting them. People are lured, moved to a totally new place 
and used for crimes like prostitution, drug peddling, slavery, and even removal of organs. It involves 
recruiting, transporting, transferring of persons by means of threat or use of force or other forms of coercion” 
(United Nations). This atrocity stands against dignity, humanity, and freedom for an estimated 27 million 
people around the globe (Bales, 2009, pg. 15). 

 

While this problem affects numerous places, unfortunately, Tennessee is no exception. In a recent study 
presented to the Tennessee General Assembly by the Tennessee Bureau of Investigation and Vanderbilt 
Center for Community Studies, it was found that over 72% of all counties in Tennessee reported trafficking of 
minors and 75% for trafficking of adults (Quin et al., 2001, 17&19). Due to these shocking statistics, 
legislation supporting the fight against modern day slavery in Tennessee continues to pass. 

 

The next step in Tennessee’s progression is for the legislator to mandate a Task Force specifically to combat 
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human trafficking. This paper promotes H.B 0919/ S.B. 1036 proposed by Representative Moody and Senator 
Kelsey that proposes an amendment TCA Title 4, Chapter 3; Title 38 and Title 71, Chapter 1.This Force 
would be comprised of representatives from all different avenues. Members would range from the Police 
Force, to the Department of Safety, to the Department of Children Services, to nonprofit agencies, to even a 
survivor of human trafficking. This task force would meet biannually; devise strategies regarding legislation 
and other actions to aid in awareness, intervention, and restoration for all parties involved. This paper provides 
a policy analysis that aims to reveal strengths, possible barriers, connections to Social Work values, and 
recommendations for the proposed bill. 

 

Populations at Risk 

Populations at risk for human trafficking are vast and inclusive. There exists no set “type” for human 
trafficking. They come from, “big cities and small towns. They come from affluent, middle class, and lower 
income families and from many ethnic backgrounds. They are recruited from malls, schools, youth centers, 
theme parks, neighborhoods, and online”(“Human Trafficking”). Human Trafficking affects women, children 
and immigrants in large numbers. Research has shown that children who are trafficked for sex are more likely 
to come from homes that are impoverished, unstable or abusive. Runaway children are also at a high risk of 
being trafficked. This is because these individuals are vulnerable financially, emotionally, and perhaps 
physically (Clymer, 2011). Thus, human trafficking affects the most vulnerable of society. 

 

If this human trafficking task force were to be developed, these populations that are at risk could receive some 
relief. Populations that have survived human trafficking would receive services to help them cope with the 
trauma and move on with their lives. Furthermore, the bill works to keep populations that are at risk for being 
trafficked from ever coming into contact with trafficking. The aim of the task force, ultimately, is to prevent 
these populations that are at risk from ever becoming a victim of human trafficking.  

 

Strengths 

On top of the numerous populations-at-risk, this bill has great strengths that stand out.  The first strength of 
this bill is that it promotes communication and collaboration amongst the Task Force.  Communication is 
crucial for the Task Force to be successful because without it they would get nowhere. Since the Task Force is 
made up of different entities this creates a space for a multi-faceted tactic to assess the problem of human 
trafficking. 

In addition to communication and collaboration within the Task Force, this bill requires a bi-annual meeting. 
This is another strength of the bill because it allows the Task Force to make sure they are on the same page 
with each other. It is a great way for everyone to check in with the different departments and to tackle any 
issues that may arise. 

 

Besides the bi-annual meetings, this bill is making sure that the Task Force is made up of different 
representatives from relevant agencies and organizations that deal with human trafficking. This is probably the 
central strength of the bill because it houses everything and everyone that is usually in contact with human 
trafficking issues. The representatives are anyone from the Tennessee Bureau of Investigation, to a survivor of 
human trafficking.  This is a major strength because all viewpoints are heard.  
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While the Task Force is made up of different entities, this bill makes sure a plan is composed for aiding 
victims of trafficking in Tennessee. This is significant because this bill is making sure work gets 
accomplished. To divulge further, this bill is making sure the collection and sharing of human trafficking data 
is ensuring privacy of each victim. It also is making sure to improve policies between state government 
agencies, non-governmental organizations and other advocacy groups to provide prevention as well as 
assistance. 

 

The fifth strength of the bill is the constant evaluation and assessment of human trafficking. This bill does not 
just stop at preventing human trafficking; it goes even further to make sure it is up-to-date by constantly 
assessing and evaluating approaches used by other state and local governments to increase public awareness.  

 

Potential Barriers 

Although we do believe the strengths of this bill outweigh the negatives, there are still some potential barriers 
that need to be addressed. The two main potential barriers that might hinder House Bill 919 and Senate Bill 
1036 from being passed are the expense of the bill as well as the time commitment that it’s asking from the 
members of the task force it proposes. The possible barriers that arise with this bill are minor, and we believe 
could be adjusted to assure that this bill does get passed. 

 
The most dominant barrier that this bill carries is the expense of the bill itself. There is currently a fiscal note 
on this bill that would total to an increased state expenditure of $600 for the fiscal years for 2013- 2014. This 
would raise to $1,200 for the fiscal years 2014-2015 and subsequent years. The cost for one non-governmental 
member to attend a meeting of the task force is $124.08 (264 x $0.47). The total cost is $1,241 ($124.08 travel 
reimbursement x 5 non- governmental members x 2 meetings per year). With the effective date of the 
proposed legislation being on January 1, 2014, it is assumed that the task force will meet once in FY13-14 and 
will start biannual meetings in FY14-15. The total estimated costs in FY13-14 would be $620. This bill is 
expensive because it is asking to require the governor to appoint 17 members to a human trafficking task force 
that will be responsible for, among other things, developing a statewide plan to prevent human trafficking. To 
develop a statewide plan it is going to swallow up many resources, resulting in a large financial investment.  

 
The second barrier for concern is the time commitment this bill would require of the members of the task 
force. The members of the task force must be committed to the process and in devoting energy to effectively 
implement systemic change. This is subjective to the appointed members. The task force is in charge of 
implementation, coordination, and the sharing of info and their finding by the means of a bi-annual report. If 
the members appointed are proactive and dedicated there should be minimal issues of time commitment as a 
potential barrier.  

 
Social Work Values 

As social workers we strive to do the most good, part of this includes upholding our six core values. It is 
important that we apply these values to the bill so that we can assess and conclude in what ways we are 
helping. 

 

The first value is service. As social workers we strive to provide service to those who are in need. We put 
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others before ourselves and we use skills to improve the lives of those who are marginalized in conjunction 
with solving social problems. Service is being provided through this bill in that it will serve anyone who has 
been or could be affected by trafficking.      

 

 Next is social justice. This bill strives to eliminate the injustice that is human trafficking. Slavery in the 
modern day world is an injustice; we must act to combat this to problem to uphold the rights laws, and dignity 
of the US. It is our job not remain silent, we must stand up for what we believe as social workers and human 
beings. It is our job to advocate and be a voice for those who cannot speak out against social injustice (NASW 
Delegate Assembly). 

 

Dignity and worth of the individual is of the utmost important in the field of Social Work. We strive to use 
strengths perspective to empower our clients, we believe in them until they can believe in themselves. This 
bill provides help to victims of human trafficking and helps to prevent new victims from being created. There 
is worth and value in human life and this bill is making that claim by putting forth effort to stop trafficking. 
By providing help to victims it is creating a path for those who have been affected to become self-determined 
and find opportunities. Human relationships also play a large role in this bill and in the Social Work 
profession. This bill, in the way that it offers recovery efforts for the victims, is presenting the importance of 
human relationships. This will ultimately enhance a sense of community between people. As stated by the 
NASW code of ethics, “Social workers seek to strengthen relationships among people in a purposeful effort to 
promote, restore, maintain, and enhance the well being of individuals, families, social groups, organizations, 
and communities”(NASW Delegate Assembly). 

 

Integrity is the fifth core value for Social Work. This bill caters to the individual’s integrity by attempting to 
understand the victims’ needs and struggles. This bill is demonstrating a sense of responsibility to stop this 
social problem from continuing to exist. As social workers it is vital that we follow the ethics set in place and 
act accordingly. Finally, we come to competence. This bill presents the final value in the ways it works to 
raise awareness and come up with creative strategies to effectively fight human trafficking. It is our job as 
social workers to work within our disciplines and continue to educate ourselves so that we can be effective 
(NASW Delegate Assembly). 

 

Recommendations  
This bill covers the issue of human trafficking in depth, but there are still some recommendations to be made 
that would better educate the overall population on this issue. We are recommending that there be some form 
of formal education on human trafficking for the general population. There should also be clarity between 
human trafficking and prostitution, as well as clarity on policies for prevention, intervention, and 
rehabilitation. We want these findings and outcomes to be accessible to the general population, which in turn 
would help with the overall education as well. The last recommendation would be to have collaborative 
resources that show where citizens can volunteer and join the fight if they feel called to do so.  

 

This bill and the task force that it proposes will be influential in helping spread awareness and educate others 
about human trafficking. It would be beneficial for the task force to spread the knowledge they obtain to the 
general public so everyone can be further educated about this issue. The members of the task force could host 
educational meetings and provide an open forum for the community to ask questions regarding their research. 
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The second recommendation we propose is that there be clarity between the terms human trafficking and 
prostitution. The term human trafficking is misused a lot in today's society because the general population is 
not properly educated on the difference between human trafficking and prostitution and the terms have been 
misconstrued. Helping someone  come out of prostitution and to find a real job, is different from rescuing 
victims from trafficking, and this needs to be made known to the public.  

 
There should also be clarity on their policies for prevention, intervention, and rehabilitation. The bill states the 
human trafficking task force will develop the state plan for prevention of human trafficking, establish policies 
to improve cooperation between state government agencies and non-governmental organizations and other 
advocacy groups to prevent human trafficking and provide assistance to victims, and to review the 
effectiveness of existing services and facilities regarding victims of human trafficking. If the task force just 
went more in depth in their procedures of prevention, intervention, and eventually rehabilitation more people 
could be informed and educated on different tools that are in place when dealing with human trafficking.  

 
We are also recommending that the task force make their findings known to the public so that everyone is 
better informed. Going along with making their findings known, it would also be helpful to have collaborative 
resources that show where citizens can volunteer and join the fight if they feel called to do so. Having the task 
force compile a list of outreach and volunteer opportunities will also create more of a community impact on 
helping fight and put an end to human trafficking. 

 
Conclusion 
In conclusion, this paper provides a comprehensive policy analysis regarding HB 0919/ SB 1036 that seeks to 
support and give further insight to various aspects of the proposed bill. The issue of human trafficking 
negatively hinders Tennessee’s men, women, and children and should be taken seriously in the Tennessee 
General Assembly. Because the problem pervades multiple areas and is extremely multifaceted in nature, this 
task force would create opportunities to implement dynamic strategies to fight this dark crime. The bill would 
provide a space for passionate advocates, experienced police officers, dedicated clinicians, and restored 
victims to be united under one cause: freedom. This developmental team is key to success in the pursuit of 
equality in the state of Tennessee. As the current awareness campaign combating human trafficking states: 
“Together we are a force for good” (End It).  
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Unequal Childhoods: Consequences of TANF Sanctions on Tennessee’s 
Children 
 

Capri Lofaro, Ruthie McGonagle, Meghann Searcy, Dorothy Wallis 
 

 
A proposed amendment (to T.C.A. Title 71, Chapter 3, Part 1), H.B. 0261/S.B. 0132 attempts to reduce Temporary 
Assistance for Needy Families (TANF) payments for parents or caretakers with children who have failed to maintain 
satisfactory progress in school.  As of January 2013, the current number of TANF recipients in Tennessee is 129,172 with 
94,142 of those being children. According to current research, there is a direct correlation between the number of 
sanctions imposed on a family and the level of academic achievement and classroom attendance. Research suggests that 
the potential negative consequences of this bill on the emotional, physical, psychological, and spiritual well-being of the 
recipients far outweighs the possible benefits. Implications from existing professional literature and the core values of 
social work as well as recommendations for improvements to the bill will be presented. 
 
 
Introduction 

 
In January of this year, Senator Stacey Campfield introduced a bill that, if passed, would impact a large 
portion of Tennessee’s families. This bill states that if a child is failing in school, his or her portion of the 
family’s Temporary Assistance for Needy Families (TANF) would be temporarily reduced by twenty percent. 
After meeting with Senator Campfield, it became clear that his intent behind this bill was to encourage parents 
to become more engaged in their child’s education. He even took steps to ensure that TANF would not be 
sanctioned, if parents agreed to meet with the school or make sure their child received tutoring (S. Campfield, 
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personal communication, April 2, 2013). Even though this bill might have good intentions, sanctions are not 
the best way to encourage parental involvement in the education process, and these sanctions may do more 
harm than good. After examining the strengths and weaknesses of this bill, we have found recommendations 
on ways to encourage parental involvement in schools without sanctioning TANF payments.  
 
Strengths 

 
In order to fully assess the possible benefits or consequences of a bill, it is necessary to look at both strengths 
and limitations. While there are many weaknesses to this proposed amendment, there are also some strengths 
that should also be taken into account. For example, this bill is giving much needed attention to an important 
issue. In addition, it promotes more parental involvement, provides additional money to those cooperating 
with stipulations, and, contrary to popular belief, it is not taking away food stamps. 
  
TANF is a significant program that has been present in the United States for many years now. More 
importantly, the number of people receiving cash benefits from TANF is high, proving that the number of 
people in poverty is also extreme. With the 129,172 people currently receiving TANF payments in Tennessee, 
it is undoubtedly an important issue (“Tennessee,” 2013). Whether or not this bill is an effective way to 
address the problem of underperforming students and the large number of people of TANF, it is indeed giving 
much needed attention to such an important topic. By shining a light on the topic of TANF, more people are 
able to learn and develop beliefs about the potential consequences or benefits of this bill. 
 
In addition to giving attention to TANF, this bill also provides the opportunity for more parental involvement. 
With an amendment to the bill, Senator Campfield has added critical information that has, in turn, drawn 
many more supporters to the bill. If students are not performing well in school, parents or caretakers may do 
one of four things in order to retain TANF payments. First, he or she may attend two parent-teacher 
conferences. Second, he or she may choose to attend eight hours of parenting classes. Third, the child may opt 
to attend an available and affordable tutoring program. Fourth, the child may choose to attend summer school. 
When the bill was originally proposed, the TANF benefits would be cut with unsatisfactory performance of a 
student. However, this amendment has provided ways for parents to show that they are trying as well as ways 
for students to potentially improve. If one of these options is selected, the TANF payments will be reinstated. 
Parental involvement has been shown to improve student performance, and this bill, with its amendments, is 
providing a possible way to increase this. 
If the parents, caretakers, or students refuse one of the above choices, their TANF benefits will be cut thirty 
percent. However, this money does not go to other programs. The money remains in the pool for TANF 
families who are showing dedication to helping students. In other words, when one family does not cooperate, 
more money is available for another family who is choosing to oblige. This is strength within the bill because 
it shows that the primary goal is not to reduce the number of people receiving TANF benefits, but rather to 
better equip parents and caretakers to be involved in the lives of their students. 
 
Finally, contrary to what many people believe, this bill does not have any relation to the amount of food 
stamps that families receiving TANF obtain. TANF is strictly a cash payment, intended to be a supplement to 
other income. Upon speaking with Senator Stacey Campfield, he stated, “Please tell people I am not trying to 
take food out of kids’ mouths. It has nothing to do with that” (S. Campfield, personal communication, April 2, 
2013). By informing people of the difference between TANF payments and food stamps, it further supports 
the idea that this bill is attempting to increase parental involvement, rather than deprive children of food. 
 
Limitations 

 
While there are certain strengths to this bill that include promoting parental involvement in their child’s 
education, there are many limitations to this bill that need to be noted. When looking at this bill, one has to 
take into account the effect on sanctions on TANF children. In a longitudinal study, researchers in Minnesota 
studied the impact of sanctions on children receiving Temporary Assistance to Needy Families. They looked 
at previous studies completed on TANF families, and found that recipients of TANF that are younger, have 
mental or physical health problems, histories of domestic violence, and transportation and childcare issues are 
disproportionately more likely to receive sanctions on their TANF payments (Larson, A., Singh, S., & Lewis, 
C., 2011, p.187). While the lawmakers behind this TANF bill promise that children with mental handicaps or 
Individualized Education Plans will not be affected, it is important to remember that these children are already 
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substantially more like to receive sanctions. And some children with mental handicaps are known to fall 
through the cracks and not receive the individual education plans they need. The researchers found that, 
“Additional research suggests that TANF children experience more behavioral, learning, and mental health 
problems than non-TANF children, and that length of time on cash assistance…(is) associated with variation 
in student attendance” (Larson, A., Singh, S., & Lewis, C., 2011, p.187). 
 
The theory behind TANF sanctions is motivation. Parents who are not working or are not showing that they 
are actively seeking work will lose a portion of their TANF payment until they comply with the work 
requirements. In a sense, these sanctions follow a punishment model, and as with many things in life, the 
punishment model does not work. When people feel as if they have failed, the motivation to do better will 
diminish because they feel as if they have no one supporting them. In a meeting with Senate Bill 0132’s 
writer, Stacey Campfield, he states that he believes education is the way out of the cycle of poverty (S. 
Campfield, personal communication, April 2, 2013). While education becomes a large component to being 
self-sufficient and no longer needing as much assistance, the researchers found that families who already have 
a tendency to disengage will, in general struggle with employment and self-sufficiency. Parents who do not 
engage in their own lives will struggle to engage in the lives of their children (Larson, A., Singh, S., & Lewis, 
C., 2011). This lack of attention to the child’s schooling could have a detrimental emotional effect on the 
child. The child could think that because his or her parent does not care about his or her success in school, 
then he or she should not care either. 
 
The results from the sanction study in Minnesota showed that children who were sanctioned experienced more 
interruptions in their education. Children on TANF were more likely to move around, changing not only their 
home, but their school and peer group as well. The more sanction’s placed on a child, the more likely he or 
she was shown to be absent from school (Larson, A., Singh, S., & Lewis, C., 2011). Children on welfare 
already experience many disruptions, and their schooling should be something that they can count on. The 
study showed that elementary aged children were most likely to experience disruptions in their schooling 
based on changes made to their daily schedules due to TANF. 
 
The elementary age is so important to a child’s development and how he or she will continue to live the rest of 
his or her life. According to Erikson’s developmental stages, children will learn to associate actions with 
either initiative or guilt between the ages of three and six (Gerlach, P. 2013). This time is when the child takes 
charge of his or her own actions. This is when the child should want to go to school to establish him or herself 
away from the family. If the family begins to see school as a chore because they will be punished if their child 
is not there, the child could lose the initiative to want to go. School should not feel like they are going to 
school because they have been reprimanded, and if TANF sanctions are based on school, it will begin to feel 
like a punishment. Between the ages of six and twelve, Erikson states that children learn to distinguish 
between industry and inferiority. During this time, “the child must deal with demands to learn new skills or 
risk a sense of inferiority, failure, and incompetence” (Gerlach, P. 2013). During this time, it is crucial for the 
child to learn to step out and try things on his or her own, and the child needs to learn that if he or she fails, 
there will always be an opportunity to try again. With TANF being placed on children’s ability to succeed, 
they do not have a safe place to fail because if the child does fail, part of the money that he or she needs to 
live on will be taken away.  
 
A terrible assumption in this bill is that the working class parents do not want their children to succeed in 
school. According to Annette Lareau in her novel Unequal Childhoods, Class, Race, and Family Life, Lareau 
reminds her reader that working class parents want the best for their children, but they try to maintain a 
separation between school life and home life. This is because the school is seen as a representative of the state. 
The school is a government agency, and the school can do just as much to separate the child from the home as 
the government itself. Parents feel as if the teachers and other school representatives have power over them, 
and therefore these parents begin to deeply resent and fear the school (Laureau, A. 2003). And how much 
worse would this become if families began to lose a portion of their money based on their child’s ability to 
succeed in school. 
 
When considering implementing a bill that cuts TANF it is important to remember that, parenting is hard. 
Parenting is harder when you lack the resources and education to do so. Parenting is even harder when you are 
working desperately to meet work requirements, without the support of another caregiver. Children that begin 
on TANF begin at an economic disadvantage. When their parents are struggling mentally and physically, this 
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can affect the child. Children that begin on TANF begin at an economic disadvantage. When their parents are 
struggling mentally and physically, this can affect the child. 
 
Social Work Values 

 
When analyzing this bill, it is important to identify some of the social work values that are particularly 
prominent. Competence is the first value to be examined. Social workers should strive to find the best solution 
to aid the most people. It is social workers’ responsibility to educate themselves on all aspects of the problems 
within their welfare and education systems. Only then can these systemic problems be adequately addressed. 
 
The next value to be investigated is the need to respect the inherent dignity and worth of every person. Social 
workers should promote clients’ socially responsible self-determination and seek to enhance clients’ capacity 
and opportunity to change and to address their own needs. That being said, penalizing a family unit through 
sanctions because of an individual child’s performance when the government officials are unaware of the 
specific circumstances causing that child to underperform is not only unethical, but also potentially 
psychologically, physically, emotionally, and spiritually harmful to both the child and the family as  a whole. 
 
Finally, social workers are to value human relationships. As Annette Lareau stated in her novel, families on 
welfare already fear the government, and the school acts as an extension of the government. When the school 
has the ability to take away a portion of the families TANF payment, the school evokes more fear in the 
family. Social workers should encourage the families to work with the teachers and government officials to 
foster helping relationships (Laureau, A. 2003). When these helping relationships are formed, families will 
feel supported and children will begin to feel encouraged by their education. 
 

Recommendations 
 
The conclusion regarding H.B. 0261/S.B. 0132 drawn from the meeting with Senator Stacey Campfield is that 
the end goal for the senator is to increase parental involvement in their children’s education (S. Campfield, 
Personal Communication; April 2, 2013). However, the findings reported in this paper suggest that the course 
of action Campfield is proposing is potentially harmful to children and families as well as ineffective. In light 
of these findings, successful family involvement models have been researched and are discussed.  
 
The level of importance of family involvement in education has been researched extensively. Studies suggest 
that; children whose families are involved in their education are much more likely to succeed both in school 
and in life outside of school than those whose families are less active in their education (Whitmire, 2012). 
“Specifically, children from more-involved families are more likely to earn higher grades and test scores, 
enroll in higher- level programs, graduate high school and go on to college, and have better social skills. They 
are also less likely to have behavioral problems and have easier transitions from home to kindergarten” 
(Whitmire, 2012). Although family involvement and academic achievement has a positive correlation across 
all socioeconomic statuses and ethnic and racial backgrounds, research suggests that for low income students, 
African American students, and Latino students, the importance is that much greater (Lopez, E., Rosenberg, 
H., & Weiss, B., 2010). Efforts to increase student learning through parental involvement is largely dependent 
upon the strength of relationship between parent and teacher (Paredes, 2011). Whitmire believes that, to 
achieve the level of parental involvement needed to increase student achievement; “family-engagement efforts 
must build feelings of self-efficacy in parents, discuss role definition, encourage advocacy, and build social 
trust” (2012).  
 
Whitmire urges that; “Parents’ positive sense of self-efficacy plays a very significant role in improving 
education outcomes” (2012). He stresses the importance of confidence in a families’ ability to assist their 
child with their school work, especially among parents who didn’t finish high school or go to college. 
Whitmire provides three factors that affect the development of personal self-efficacy. “First is success in the 
given domain...Second is observing other, similar people succeed (a parent with a similar background and 
work schedule, for example). A third factor is verbal encouragement and persuasion by “important others” 
(similar parents, for example, or trusted teachers)” (Whitmire, 2012). The next component of successful 
family engagement is establishing clear role definitions for both the families and the school personnel. 
Questions such as; “What expectations should a family have for a child’s teachers? What expectations should 
schools have for families and their actions at home?” (Whitmire, 2012) need to be asked constantly. Schools 
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need to explicitly deconstruct the parents’ role and Parents need to have a clear understanding of the school’s 
and teacher’s roles. Next, families need to be made aware that they are their child’s best advocate. They need 
to be taught; how to meet with teachers and principals, and how to have productive conversations that ensure 
their child is on track and getting the best possible education” (Whitmire, 2012). Lastly and perhaps most 
importantly, before these efforts can be put into action, a mutual trust and respect between the families, 
schools, and other related parties must be established. The absence of such trust and respect will render all 
parties’ efforts obsolete. Additionally, educators must work to be culturally competent so that they know how 
best to communicate with and support their students’ families and invest in relationship building (Whitmire, 
2012).  
 
To support parents and teachers in their efforts to connect, programs have been developed and tested within 
controlled environments. Whitmire highlights two programs for their holistic, effective approach. The first is a 
nonprofit called The Teacher Home Visit Project. Their goal is to use home visits to improve trust and 
relationships between parents and their child’s teacher. The program boasts of increased attendance, college 
applications, and ultimately college attendance. Furthermore, their methods are cost efficient as; “home visits 
are inexpensive (the budget is the cost of an initial training session, plus hourly wages for teachers when they 
visit parents outside school hours) and easy to replicate in different settings” (Whitmire, 2012). The second 
educator-led outreach model is the Academic Parent Teacher Team. “The APTT model replaces the traditional 
15-minute parent- teacher conferences with group meetings between a teacher and all of his or her students’ 
families...The model now involves group meetings three times a year between families and their child’s 
teacher, and one additional one-on-one conference between the teacher and parents.... During the group 
meetings, teachers share class wide achievement data with parents and talk about end-of the-year goals for the 
class. Teachers assign parents specific activities to do with their child, and together they set goals for progress 
over the next 60 days, when the next group meeting will take place” (Whitmire 2012).  
 
The imperativeness of family involvement is clear and although approaches may vary by district, “they must 
start with educators at all levels understanding that, when executed correctly, family engagement can have a 
big impact on student learning....States, districts, schools, and nonprofits need to demand more from family-
engagement programs” (2012).  Whitmire suggests that at the state level, policymakers need to understand and 
clearly articulate the critical nature of strong family-engagement programs. They can help equip teachers and 
school officials to ensure that they have access to the research and are taught best practices. Additionally, 
policymakers should keep districts accountable by requesting updates about the specific steps they are taking 
to improve engagement programs (2012).  
 
Conclusion 
 
Karen Franklin, in an email to the Tennessee chapter of the National Association of Social Workers, stated, 
“As social workers, we know there are many reasons why children may struggle in school including domestic 
violence in the home, a student’s undiagnosed learning disorder or mental illness” (K. Franklin, personal 
communication). To make an assumption that a child is only failing because his or her parent’s do not care 
about education, is to make a dangerous assumption that could impact not only the child’s education but the 
money the family needs to get on their feet as well. This bill did not pass, and as social workers, we stand 
behind that. While Senator Campfield says that he will reintroduce this bill next year, we hope he makes 
necessary changes to the bill and sees that there are many things that can affect a child’s education. We, as 
social workers, teachers, and lawmakers, should support families through these difficult times, instead of 
trying to punish them.  
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TennCare Fiscal Responsibility Act 
 

Elizabeth Kronk, Jasmine Hunter, Rachel Davis and Sarah Manley 
 
 
Senate Bill 0804 and House Bill 0937 as introduced by Senator Kelsey and Representative Durham seek to amend 
Tennessee Code Annotated Title 4 and Title 71, in order to ensure Tennessee’s present and future governors preserve the 
state’s right to deny the expansion of Medicaid. While intended to be fiscally responsible for Tennessee’s budget, the bill 
inhibits growth of necessary health care safety nets. In fact Social Work values stand in stark contrast to the consequences 
of opting out of Medicaid Expansion, under the Patient Protection and Affordable Care Act, particularly the enhancement 
of human well-being. Further analysis exposes the bill’s limitations to holistically care for the individual, despite the bill’s 
strengths in other areas. Because the purpose of the “TennCare Fiscal Responsibility Act” is primarily related to 
Tennessee’s budget, special attention will be paid to refute supposed fiscal irresponsibility of Medicaid expansion. 
Looking toward the future, established in extensive policy analysis, five recommendations will advocate breaking down 
systemic barriers to healthcare. These recommendations are firmly founded in the Social Work core values and will 
launch an alternative course of action to the current expansion crisis. 
 
 
During the Emergency Address to the General Assembly, Governor Haslam presented a new plan that he feels 
is a better plan to reform health care in Tennessee, as well as serve as an example to health care reform across 
the country for others opposing the federal government’s suggested Medicaid expansion. During Haslam’s 
address, he stated that his two points opposing the Affordable Care Act were its cost and the system alignment 
of providers’ reimbursement with payer incentive. Haslam’s plan, named the “Tennessee Plan” includes four 
major components that he feels are better options than only Medicaid expansion. His first preference is to 
purchase private health insurance for Tennesseans up to 138% of the poverty level, with arequired co-pay for 
those who could afford it. More than this, once instituted, a definite end date will be put in place for the 
Tennessee Plan, unless otherwise amended by the General Assembly. Lastly, Governor Haslam prefers to pay 
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providers based on medical outcomes instead of on the services provided. In his address, Haslam neither 
firmly rejected nor firmly supported the components of Medicaid expansion, but rather encouraged the 
promotion of the Tennessee Plan using the same federal funds in a completely different way (Newsroom & 
Media Center, 2013).  
 
Tennessee’s current political climate has turned the potential expansion of Medicaid into a divisive issue that 
has shifted the focus from human rights to partisan politics. While the Tenncare Fiscal Responsibility Act is 
certainly “fiscally responsible,” as the titles suggest and does not challenge balancing the state’s budget, the 
largest component about the gains for Tennesseans is disregarded. Governor Haslam’s preference to privatize 
Medicaid coverage for those under 138% of the poverty level suggests that he is no longer ignoring the 
conversation about the necessities of health care reform as care has become more expensive because of the 
cost shifting from the large portion of Tennesseans who are currently uninsured. Though Governor Haslam 
did not advocate for completely denying Medicaid expansion funding, he has instead encouraged Tennessee’s 
General Assembly to promote his alternative privatization solution. Undeniably so, these House and Senate 
bills do indeed protect the state from depending upon the federal government for reimbursement, while also 
promoting the federal court’s mandate for Medicaid expansion to be a states’ right aspect of the Patient 
Protection and Affordable Care Act- despite this undermining the plan’s inherent design.  
  
Governor Haslam’s encouragement not to include Medicaid expansion funding in next year’s state budget is 
align with other conservatives completely opposing the Patient Protection and Affordable Care Act, despite 
the life threatening effect on constituents. Choosing to opt out of the federal government’s suggested 
Medicaid expansion, in favor of privatizing such coverage, promotes coverage for a significantly less portion 
of the working poor population. The local government’s obsession with refusing to add more enrollees to the 
state’s health care system is ignoring that there are hundreds of thousands of Tennesseans who are unable to 
afford coverage, but are not poor enough or sick enough to qualify under the current system. Despite the tax 
credits, most of our low- income and working poor will be unlikely to find the health exchanges to be 
affordable. Thus, perpetuating the cycle of poverty, sickness, and poor health in our at- risk communities.  
 
But patients are not the only group not being advocated for in these Fiscal Responsibility Acts. The state’s 
economy and jobs will see significantly devastating effects as the cost shifting is unaccounted for and the 
longevity of our medical professional’s careers are threatened. Tennessee Department of Health’s Joint 
Annual Report of Hospitals shows that 54 of Tennessee’s hospitals are at risk of major cuts or even closure 
because of their dependence on government funding for their low- income rural populace who depend on 
those hospitals for medical guidance. These at risk hospitals employ over 21,000 people and indirectly sustain 
tens of thousands of more jobs. If these hospitals close as a result of the state rejecting federal funds, it would 
leave 30 Tennessee counties without a hospital. This would in turn impair the counties ability to be 
economically sustaining or recruit and retain industry (TN Justice Center, n.d.h). Congress meant for 
expanded health coverage to reduce uncompensated care burdens and mitigate reductions in hospitals’ 
Medicaid and Medicare revenues, which is much less likely under Governor Haslam’s plan. In turn, 
Tennessee hospitals will be on the receiving end of an enormous governmental “bait and switch.” It is 
doubtful that the fiscally concerned General Assembly hopes to see Tennessee’s federal tax dollars allocated 
towards other states, but Governor Haslam’s creation of such a distinctly different plan does not leave much 
of an option for the federal government with his “all or nothing” agenda. Instead of considering how we could 
improve our current public Tenncare system, the state is opting to funnel money, for less coverage for less 
people, into private programs. Unfortunately, choosing not to expand Medicaid in Tennessee will result in 
higher premiums for currently insured Tennesseans, threatens our medical professionals, and is perpetuating 
the health disparities in Tennessee. 
 
There are a large number of populations that would benefit from Medicaid expansion, to say the least. Those 
populations include: veterans, Native Americans, African Americans, women, children, the homeless, and the 
working poor, to name a few. Listed below are a few of the most alarming statistics, numbers, and facts 
regarding these populations-at-risk. 

 
In the state of Tennessee, there are currently 35,000 veterans that are living without health insurance, as well 
as 20,000 family members of veterans. More than 50% of Tennessee veteran’s families have unmet medical 
needs, and 44.1% of those families are postponing their care due to high costs. Many of our veterans from the 
National Guard or Reserves, currently living throughout Tennessee, are not even eligible for health benefits 
from the Veterans Administration. However, once again, if Tennessee’s Medicaid program would expand 
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these veterans would be eligible for Medicaid. Not to mention, half of the Tennessee veterans currently 
qualifying for the Veterans Administration benefits are 133% the national poverty line. These veterans are 
unable to keep up with health care costs, but –again- if we expanded they would qualify for Medicaid (TN 
Justice Center, n.d.g). 
  
There are major health disparities in Tennessee, especially in the African American community. In Tennessee, 
African Americans make up 17% of the population. Also, 17% of African Americans living in Tennessee are 
uninsured. Many African Americans, living with serious illnesses are living without coverage. African 
American males are 50% more likely to have prostate cancer than white males, from which they are 2.4 times 
more likely to die. African American females are 34% more likely to be diagnosed with cervical cancer, and 
twice as likely to die from cervical cancer. If Tennessee decided on expanding Medicaid, more than 118,000 
African Americans would gain access to health insurance (TN Justice Center, n.d.d). 
 
According to the Institute of Medicine, a parent with poor health is a main contributor to a stressful family 
environment. These factors play a major role in a child’s health and well-being. There are currently 80,000 
children in Tennessee that are not enrolled in Medicaid. Statistics show that in the states that not only cover 
children, but also their parents, children have much fewer breaks within their Medicaid coverage. Studies 
show that children are 3 times more likely to enroll in Medicaid if their parents are able to enroll, too (TN 
Justice Center, n.d.c).  
 
There are an estimated 10,500 homeless individuals that are living in Tennessee.  Well over half of these 
individuals are lacking health insurance. If Tennessee expanded, nearly each and every one of these 
individuals could be insured (TN Justice Center, n.d.f). 
 
Currently, for a woman in Tennessee to qualify for Medicaid, she must fit into a very specific category, such 
as: being pregnant, having a child under the age of 18, or have a disability. However, most women without 
young children are not eligible for Medicaid, despite how low their incomes may be. If Tennessee expanded 
Medicaid, over 190,000 women would gain health insurance (TN Justice Center, n.d.e). 
          
These facts speak for themselves. These alarming statistics, and the unjust discrepancies within our healthcare 
system will only matter, if these populations are valued. By preventing the expansion of Medicaid, the 
governor of Tennessee is making a bold statement that these discrepancies, these numbers, and these 
populations do not matter; that they are not valued. Medicaid comes down to this: By denying access to health 
coverage, the state of Tennessee –and its representatives- are informing its populations of women, children, 
the working poor, African Americans, Native Americans, the homeless, and veterans that they are not 
valuable enough to society to spend the money on; they are not worth the risks. Their health, their family’s 
health, and their lives are not worth investing in.  
 
The biggest component to the TennCare Fiscal Responsibility Act, and its relation to Medicaid expansion 
opposition, is the price tag. Legislators Durham, Kelsey and others are asking the same question: does it make 
monetary sense for Tennessee to engage in Medicaid expansion? Fear and distrust of the federal government 
lie at the core of the debate, as leaders of the opposition to Medicaid expansion are skeptical that the federal 
government will foot the bill, as promised. In order to provide a fair analysis of Medicaid expansion, as 
proposed by the Patient Protection and Affordable Care Act, the following is a projected breakdown of the 
numbers involved. Attached is likewise a table deconstructing the cost of Medicaid expansion for Tennessee, 
including the savings and profits Tennessee will incur as a result of the program, published by the TN Justice 
Center. 
  
To begin, in its first year (2014), Medicaid expansion is expected to cost $731 million, rising incrementally 
over the years, arriving at $4.2 billion by 2022. This money is projected to offer medical coverage for 144,500 
new enrollees in 2014, rising to 363,000 new enrollees by 2022. At first glance, this appears to be an 
enormous sum of money, however Tennessee is not expected to foot the full bill, ever. The federal 
government has promised to cover 100% of expansion costs for the next three years (2014-2016). In 2017, 
Tennessee would be expected to begin paying a portion of the expense: 5% of the total cost. Tennessee’s 
investment in expansion will continue to grow over the course of the next five years, however the federal 
government’s share in covering expenses will never decrease below 90% of the total cost. This leaves 
Tennessee with 10% of the costs of Medicaid Expansion to cover, along with 363,000 newly enrolled 
Medicaid recipients (TN Justice Center, n.d.i). 
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Besides the federal government’s huge part to play in ensuring that Medicaid expansion runs smoothly, a few 
other benefits to expansion are important to note. First of these is that while Tennessee will spend $199 
million more on healthcare than it would spend without expansion, it will not only cover 200,000 additional 
people by 2019, but the state will more than get the money back through savings and increased tax revenues 
(all without increasing taxes). The federal government projects that it will bring over $6 billion additional 
dollars of federal money to Tennessee between the years 2014 and 2019, and Tennessee has the option to opt 
out at any time. Unfortunately, whether or not Tennessee chooses to expand Medicaid, that $6 billion will be 
used to fund Medicaid expansion programs, and despite the fact that a good percentage of the money comes 
from Tennesseans’ federal taxes, those funds will be allocated to other states who have chosen to accept 
Medicaid expansion. As a result, by refusing to expand Medicaid, Tennessee is allowing money to leave the 
state economy (TN Justice Center, n.d.a). 
  
But how exactly would Tennessee “get the money back through savings and increased tax revenues (all 
without increasing taxes)”? It seems too good to be true. The TN Justice Center, in conjunction with the 
Henry J. Kaiser Family Foundation, has worked diligently to provide a concise analysis of the issue. Further 
information is exemplified in the table attached, however, suffice it to say: Medicaid expansion in Tennessee 
will not only save money for Tennessee in the long run, but it will also result in profit, which will in turn 
prove Medicaid expansion to be entirely fiscally responsible. 
  
There are three areas, as of yet, that have been determined as areas of profit for Tennessee, if it were to 
expand Medicaid. The first involves a Tennessee state tax already in place for Health Maintenance 
Organizations (HMOs). HMOs are organizations that offer medical services in exchange for a fee with 
medical providers and hospitals registered with said organization. Current Medicaid enrollees are already 
enrolled in HMOs which dictate the services available to them. In Tennessee, all HMOs are required to pay 
5.5% of profit in state taxes. The logic follows that the more enrollees in HMOs, the more profit HMOs make, 
and the more tax moneys Tennessee collects. With an expanded Medicaid Program, the state of Tennessee 
would increase the state tax sum made through this HMO tax, estimated at $147 million in two years (by 
2016). In fact, it is projected that with an increase in Medicaid enrollees, cumulative state tax revenue 
increases alone will be enough to cover Medicaid expansion costs not covered by federal dollars until 2021. 
Furthermore, with more people insured through Medicaid, more hospital bills will be paid for previously 
uncompensated care, and there will be an increase in state sales tax revenue from payments to hospitals and 
healthcare providers. In fact, with lower rates of uncompensated care and Medicaid expansion ushering 
federal dollars to cover medical expenses, all type of healthcare service providers will experience increase in 
incomes, which in turn will expand Tennessee’s state economy with very little cost to Tennessee. Those who 
will benefit from this include, but are not limited to, hospitals, their employees and staff, doctors, nurses, 
nursing homes, and medical suppliers (TN Justice Center, n.d.a; TN Justice Center, n.d.b). 
  
Alternatively, there are four areas where Tennessee can save money thanks to Medicaid expansion, in hopes 
that this money be allocated for later cost coverage. If Medicaid is expanded, Tennessee will no longer need 
three currently state-run health insurance programs offering limited coverage for the working poor, mainly: 
CoverTN, CoverRx, and AccessTN. These programs could be entirely eliminated saving the state $50 million 
per year, in exchange for Medicaid—a program that would be 90-100% federally funded. A closer look at 
uncompensated care, or health services provided to the uninsured, who in turn do not pay, shows that state and 
local governments now pay 30% for the (usually emergency) care of uninsured individuals. However, with 
increased Medicaid rolls, the costs of uncompensated care will be cut, as stated above, saving the state a 
projected $1.6 billion between 2014 and 2019. While these are tangible figures, two benefits that are more 
difficult to calibrate are the savings incurred from increase children enrolled with Medicaid and better 
TennCare coverage thanks to the expansion program. Currently Tennessee runs the Children’s Health 
Insurance Program (CHIP) to keep uninsured children from falling through the cracks. With Medicaid 
expansion this program can be slowly cut and hopefully eliminated, as previous CHIP enrollees switch to 
Medicaid coverage. The money from CHIP can be allocated elsewhere, as with the rest of Tennessee’s 
projected savings, in hopes of providing Tennessee with a substantial monetary safety net to cover the 5-10% 
cost of Medicaid expansion (not covered by the federal government) (TN Justice Center, n.d.a; TN Justice 
Center, n.d.b).  
 
Unfortunately the many fiscal benefits may not be enough for Tennessee legislators to pass Medicaid 
Expansion. From the stance Governor Haslam has taken, in fact, it would appear as though Tennessee will 
choose to pass up the opportunity for nearly $600 million in savings through 2022. The true misfortunate in 
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the matter, sadly, is not only the loss of potential state savings, rather it is the inevitable fact that without 
Medicaid expansion, privately insured individuals will experience a rise in insurance premiums. The reality of 
expensive and often emergency uncompensated care will cause private premium averages across the U.S. to 
rise by 2%. Currently, privately insured individuals pay upwards of $1,000 extra per medical bill as a means 
to ‘cost-shift’ the cost of uncompensated care. In states that choose not to expand their Medicaid programs, 
the rise in private insurance premiums will be much higher, as there will have been no dent made in the vast 
amount of uncompensated care. This unfortunate and frightening consequence to opposing Medicaid 
expansion is due to the fact that the Patient Protection and Affordable Care Act was written to eliminate the 
cost-shifting that currently occurs by providing medical coverage for more people (and diminishing the 
uncompensated care gap). Without Medicaid expansion, uncompensated care will persist and is predicted to 
rise, resulting in a rise of cost-shifting, itself signifying an assured rise in insurance premiums first for 
Tennessee, and then for the nation (TN Justice Center, n.d.j). 
 
From the perspective of the Social Work profession, Tennessee’s stance on Medicaid expansion challenges 
Social Work values, cornerstones of the profession. In analyzing the issue, our group believes that Medicaid 
expansion is truly the best Social Work option for the state. Medicaid expansion best serves citizens by 
promoting quality healthcare for all people up to 138% of the poverty line. The expansion promotes social 
justice by ensuring equal access to health services no matter the individual’s socio-economic status. 
Furthermore, expansion promotes the dignity and worth of the individual, by encouraging individual 
involvement in healthcare. By enhancing communal strength through individual health coverage, Medicaid 
expansion promotes the importance of human relationships. The expansion requires integrity to our Social 
Work mission of enhancing human well-being, and finally it demands competence of social workers, as far as 
needing expertise in resource availability for the sake of brokering, education, and advocacy.  
 
Due to the fact that the expansion of Medicaid is so tightly knit with the profession of Social Work, as a duty 
to our profession we find ourselves compelled to advocate for its expansion. In so doing, we have crafted five 
recommendations that will promote more a reasonable consideration of Medicaid expansion from the state’s 
government officials. The first would be to initiate healthcare education programs statewide in order to help 
all individuals understand what qualifications they have under the Patient Protection and Affordable Care Act, 
as well as the meaning and scope of Medicaid expansion. Further, in order to uphold Tennessee’s fiscal 
responsibility it is vital that Tennessee allocate the savings it incurs from Medicaid expansions prior to 2017 
in order to cover federal funding cuts in the future. A yearly analysis of federal reimbursement, available to 
legislators and the public will help inform a circuit break decision, were Tennessee to feel a need to pull out of 
the federal government’s expansion plan. Continued research is necessary to inform the circuit break decision, 
including research on the positive and negative influence of Medicaid expansion in Tennessee on life 
expectancy, infant mortality, and overall quality of life. Finally, Medicaid expansion should be followed by 
the creation of new micro-level social work jobs in eligibility analysis and after-care coordination, in all types 
of settings including but not limited to: educational, medical and veteran affairs’ settings.  
 
With the decision to expand Medicaid stalled in various General Assembly committees, and in the aftermath 
of Governor Haslam’s emergency address to the General Assembly, Tennessee is still unsure as to where it 
will find the funds to provide healthcare for the current 930,000 uninsured individuals residing within state 
lines. These uninsured populations include minority groups that have been deeply marginalized without 
proper access to healthcare. As shown above, Medicaid expansion, if instituted, will save the state a projected 
$600 million, making Tennessee’s health care system more efficient, and offering coverage to a projected 
363,000 individuals by 2022. With all this in mind, Medicaid expansion is in fact the best option for the 
people of Tennessee as well as the economy. More than this, Medicaid expansion, as part of the Patient 
Protection and Affordable Care Act is the only option for social work professionals, who must continue to 
advocate for equal access to coverage for all individuals in hopes of continuing to enhance the wellbeing of all 
people.  
 

 
References 

 
Newsroom & Media Center (27 March 2013). Haslam Unveils ‘Tennessee Plan’ For Health Care Reform.  
                 Retrieved from https://news.tn.gov/node/10458 
 
TN Justice Center. (n.d.) Expanding Medicaid Makes Financial Sense for Tennessee. Retrieved from  



129
 

http://www.tnjustice.org/resources/affordable-care-act/ 
  
TN Justice Center. (n.d.) Medicaid Expansion in Tennessee Will Produce Additional Revenues That Will 

More Than Offset the Additional State Costs Through 2020. Retrieved from 
http://www.tnjustice.org/resources/affordable-care-act/ 

 
TN Justice Center. (n.d.) Medicaid Expansion is Good for Children. Retrieved from 

http://www.tnjustice.org/resources/affordable-care-act/ 
 
TN Justice Center. (n.d.) Medicaid Expansion Will Help Close the Health Care Gap for African Americans in 

Tennessee. Retrieved from http://www.tnjustice.org/resources/affordable-care-act/ 
 
TN Justice Center. (n.d.) Medicaid Expansion Will Improve the Lives of Hundreds of Thousands of Women 

in Tennessee. Retrieved from http://www.tnjustice.org/resources/affordable-care-act/ 
 
TN Justice Center. (n.d.) Medicaid Expansion Would Help Tennessee’s Homeless. Retrieved from 

http://www.tnjustice.org/resources/affordable-care-act/ 
 
TN Justice Center. (n.d.) Medicaid Expansion Would Help Tennessee’s Veterans. Retrieved from 

http://www.tnjustice.org/resources/affordable-care-act/ 
 
TN Justice Center. (n.d.) Medicaid Reform is a Lifeline for Tennessee’s Hospitals. Retrieved from 
http://www.tnjustice.org/wp-content/uploads/2013/01/Medicaid-Reform-is-a-Lifeline-for-Tennessees-

Hospitals-FINAL-unbranded.pdf 
 
TN Justice Center. (n.d.) [Table representation of TN’s fiscal role in Medicaid Expansion] Medicaid 

Expansion Will Save Tennessee Nearly $600 Million Through 2020. Retrieved from 
http://www.tnjustice.org/resources/affordable-care-act/ 

  
TN Justice Center. (n.d.) People With Private Health Insurance Will Face Higher Premiums if Tennessee 

Does Not Reform Medicaid. Retrieved from http://www.tnjustice.org/resources/affordable-care-act/ 
  
 

The Third Grade Literacy Trap 

 

Leslie Deakins, Chelsea Gray, Liz Halvorson 

 

 

House Bill 308 and Senate Bill 272 as introduced by Representative Parkinson and Senator Kelsey seek to change the 
process through which third graders can advance to the next grade level in relation to subject of reading. Under present 
law, beginning with the 2013-2014 school year, a student in the third grade will not be promoted to the next grade level 
unless the student has shown a basic understanding of curriculum and ability to perform the skills required in the subject 
of reading as demonstrated by the student's grades or standardized test results. However, such student may be promoted if 
the student participates in an LEA approved research-based intervention prior to the beginning of the next school year. 
These provisions do not apply to students who have individualized education programs (IEPs). The project’s purpose is to 
explore the strengths and limitations of this proposed legislation. 
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When Senator Kelsey and Representative Parkinson sought to propose this above legislation, one can see the 
failure to truly look at the strengths and limitations of this bill. Our purpose through researching this bill was 
to look into the strengths and limitations with a social work perspective to truly see whether this bill should be 
passed through committee in the Tennessee legislature. We look to not only see the strengths and limitations 
of the bill but also the barriers that keep these third graders from failing making it unable for them to continue 
on to the fourth grade. A look into the social work code of ethics in reference to this bill will also be 
accounted for in the overall research of House Bill 308 and Senate Bill 272. 

 

The basic premise of the bill is to keep third grade students who cannot read proficiently from moving on to 
the fourth grade. The bill states that third grade students must be doing well academically and be able to pass a 
standardized reading test that identifies whether their reading is proficient. Failure to do so will result in 
students either re-taking the third grade or continuation of learning through participation in a LEA approved 
intervention before the next school year. In Florida’s state legislation they have implemented a bill similar to 
the one proposed in Tennessee. It was enacted in 2002 just after the No Child Left Behind Act was instated in 
2001.  Through research it can be seen that students who were affected by the Florida remedial policy made 
large academic gains compared to their socially promoted peers (Winters, 2012).  

 

In order to develop and implement legislature that is likely to be effective at increasing students’ abilities to 
ready by third grade, it is essential to note barriers to these students’ success. According to Hassan Tajalli and 
Cynthia Opheim in the article “Strategies for Closing the Gap: Predicting Student Performance in 
Economically Disadvantaged Schools,” consistent research has shown that student achievement is most 
closely linked to the students’ socioeconomic status (SES), and school controls have much smaller impact on 
student success (2004). Families living in the lower socioeconomic status tend to lack as many educational, 
supportive, and financial resources as families in higher SES, placing increased stress on the family itself and 
the student. For students who are struggling to meet literacy levels by third grade, it is highly possible that 
their families are in lower socioeconomic status therefore struggling to make basic ends meet at home. 
Maslow’s Hierarchy of Needs theory states that there are different levels of needs that an individual travels 
through during life, which are physiological, safety, love and belonging, esteem, and self-actualization. 
Maslow says that an individual can only move to a higher level of needs if all of the levels prior have been 
met (Zastrow & Kirst-Ashman, 2010). Students who show up to school hungry and insecure about where they 
will sleep that night are unable to focus, let alone retain information and learn how to read. Viewing student 
literacy achievement through the eyes of Maslow’s theory shows the need for legislative efforts to address the 
more basic needs of students such as food, housing, and safety before elementary children can effectively 
learn subject material.  

 

This bill’s main purpose is improving overall student achievement for third grade students. This bill would 
ensure that students are not being pushed through the system although they are not academically prepared for 
the next grade. This bill reminds us that we are educating humans and our goal through education is not to just 
push people through like an assembly line, but to have an educated society and this bill will help with that 
issue. Another strength of this bill is that it will combat the epidemic that is facing our school children: 
dropping out of school. 90% of high school dropout did not read on third grade level(TNSCORE, 2012). Not 
reading on a third grade level is one of the strongest predictors that children may dropout. According to the 
National Assessment of Educational Progress 34% of kids in the United States are scoring below basic in the 
third grade. That number could be interpreted that we have 34% potential children who may drop out of 
school.  
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Previously mentioned, a strength of this bill is that it will potentially help improve the dropout rate in the state 
of Tennessee. This strength can also be seen as a weakness. From research is have proven that holding 
children back improves achievement temporarily, but after a while a child will fall further and further behind 
his or her peers. Research also show that children who have had to repeat a grade drop out at a much high rate 
than those who have not had to repeat a grade. This bill does have the possibility to hold back many more 
children each year. Not only will this affect them academically, but this could also affect these children 
socially and emotionally.  

 

There is a mission of the profession that is rooted in our core social work values. The code of ethics helps the 
profession of social work stay committed to the groundwork that was laid out in the past. The core values are 
service, social justice, dignity and worth of the individual, importance of human relationships, integrity, and 
competence (National Association of Social Workers, 1999). Looking at the proposed bill the code of ethics 
can be related in the approval of this bill. Looking at each code separately, starting with service we can see 
this bill serving the students by ensuring their quality education and the students ability to succeed in the 
future. Social justice takes the worker challenging social injustice; in the case of this bill it is ensuring the 
academic success of every child striving toward social justice or education equality for all. For integrity, the 
bill is providing consistent education for all students. When it comes to looking at the dignity and worth of the 
individual it is important to make sure that no students are left behind. It is important that the relationship 
between the student and teacher is one that facilitates motivation for achievement and success. Competency 
comes as the most important core value because the proposed legislation’s main goal is to create competent 
third grade readers who are prepared and ready to move on to the fourth grade. We need to create competent 
readers who can advance and continue through the educational sphere, ultimately filtering into society as 
competent and knowledgeable people. 

 

Overall the proposed legislation is one that has strengths on both sides. While we can see the negatives, we 
can also see the positives. Besides the policy affecting the students, they are also dealing with other barriers 
that are necessary to understand and take into account when proposing this bill. The student’s livelihood and 
success should be the forefront responsibility of the policymakers and educators. Although this proposed 
legislation did not make it through committee in the Tennessee legislature, based on the amount of other states 
enacting similar legislation, it is one that we believe will be back in the docket for Tennessee legislature in the 
future. As future social workers we look forward to implementing programs and legislature similar to this bill 
that promote the success and academic achievement of the students. All students in America deserve the right 
to a substantial education and we can make that prevalent through continual research and advocacy for 
education equality.  
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